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LIERARY 


“RUNNING  WILD” 


There  was  a  time  when  salesmen  “ran  wild.” 

They’d  take  to  the  road  without  an  objective,  hitting  out  right  and  left,  scat¬ 
tering  energy  over  wide  territory,  producing  business  at  heavy  expense. 

They  don’t  “run  wild”  any  more. 

A  neatly  arranged  schedule  wipes  out  wasted  efforts,  keeps  selling  expense 
down  to  a  minimum,  and  makes  every  move  of  the  campaign  100%  effective. 

Same  way  with  advertising. 

Advertising  is  no  longer  given  a  mileage  book  and  told  to  “hit  the  road  and 
bring  in  business.” 

No.  It  is  routed.  It  is  scheduled.  It  goes  directly  to  the  spot  where  it  is  need¬ 
ed,  and  produces  business  at  a  minimum  of  expense. 

Its  work  is  concentrated,  and  it  is  not  expected  to  take  in  too  much  territory. 

When  it  is  given  too  much  territory,  it  breaks  doWn,  and  what  business  it  pro¬ 
duces  is  at  a  heavy  expense. 

The  advertising  campaign  in  Chicago  that  has  as  a  basis  the  94%  home  circula¬ 
tion  of  The  Daily  News  is  routed,  scheduled,  and  goes  directly  to  the  spot  where  it 
is  needed — ^the  city  of  Chicago  and  the  40-mile  Chicago  shopping  zone. 

No  wasted  energy.  Concentration.  It  pays,  whether  the  selling  message  is 
spoken  or  printed. 


THE  DAILY  NEWS 

FIRST  in  Chicago 
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The  Present  of  the 
South  Is  Right— Her 
Future  Is  Brilliant 

1IKK  every  other  state  in  the  Union,  Virginia  has  done  not 
i  her  bit  but  her  best  in  the  war.  Like  few  others,  if  any, 
however,  Virginia  has  made,  without  effort,  material  gains 
from  the  war.  These  gains  have  been  due  in  large  part  to  the  fact 
that  the  great  advantages  of  her  chief  port  were  quickly  recog¬ 
nized  by  the  Government  and  were  promptly  utilized,  so  that  her 
resources  were  given  advertisement  within  less  than  two  years 
which  many  years  of  normal  trade  and  commerce  could  not  have 
spread  abroad. 

Take  the  case  of  Norfolk.  Within  the  last  twelve  months,  its  popu-  •«  r»  •  • 

lation  is  estimated  to  have  increased  by  more  than  80,000,  making  the  V  IfgllllSl 

numl)er  of  jtersons  living  in  the  city  itself,  as  of  July  1, 1918,  more  than 
186,000,  or  including  Portsmouth,  which  is  a  part  of  the  community, 

250,000,  while  its  estimated  shopping  popnilation  is  more  than  675,000. 

Its  national  importance  as  a  community — apart  from  its  position 
as  a  war  centre,  a  position  recognized  by  the  Government’s  expenditure 
of  some  $200,000,000  of  funds  within  or  near  the  city  limits — may  be 
realized  from  the  fact  that  it  is  now  the  second  port  in  the  United 
States,  having  more  commerce  than  Philadelphia,  Baltimore,  Boston, 

New  Orleans  or  San  Francisco,  and  being  surpassed  by  New  York 
alone.  On  this  point.  Assistant  Secretary  of  War  Crowell  said  recent¬ 
ly,  after  an  inspection  of  the  entire  situation : 

“There  are  but  two  real  ports  on  the  Atlantic.  They  are  Norfolk 
and  New  York,  and  that  is  the  order  in  which  they  stand  when  all 
natural  and  other  advantages  are  taken  into  consideration.  Norfolk 
has  decided  geopraphical  and  economic  advantages.  It  is  not  only  at  the 
keystone  point  of  the  Atlantic  coast,  but  it  is  tlie  natural  assembling 
point  for  outgoing  and  ingoing  commerce.  .  .  .  Why,  it  has  been 
demonstrated  that  Norfolk  is  the  natural  port  of  entry  for  the  city  of 
Chicago  in  goods  from  the  Pacific  coast.  Your  records  will  show  that 
it  is  chea[)er  to  ship  freight  from  the  Pacific  United  States  coast 
through  the  Panama  Canal  and  through  Norfolk,  thence  to  Chicago  by 
rail,  than  it  is  to  ship  direct  by  rail  from  the  coast  to  Chicago.” 

That  these  conditions  will  speed  the  growth  and  prosperity  of  the 
South  at  a  rate  hardly  to  be  estimated  within  the  next  few  years  is 
assured  from  the  fact  that  when  readjustment  after  the  war  begins 
there  will  be  a  large  number  of  bottoms  available  for  ocean-bome  com¬ 
merce  and,  under  the  plans  already  executed  by  the  government  and 
those  contemplated  by  the  city,  there  will  be  great  warehouse  and  ter¬ 
minal  facilities  on  the  Norfolk  waterfront. 

How  available  these  facilities  will  be  for  national  and  international 
trade  is  demonstrated  by  the  remarkable  transportation  facilities  al¬ 
ready  possessed  by  the  city.  Eight  trunk  line  svstems  already  have 
terminals  at  Norfolk;  the  Atlantic  Coast  Line,  Chesapeake  and  Ohio, 

Norfolk-Southern,  Norfolk  and  Western,  Pennsylvania  (N.  Y.  P.  &  N.), 

Southern,  Virginian  and  Seaboard  Air  Line.  And  all  these  are  con¬ 
nected  together  and  with  the  deep-water  terminals,  including  those 
construct^  by  the  government  at  a  cost  of  $25,000,000,  by  one  indus¬ 
trial  belt  line — the  Norfolk  and  Portsmouth  Belt  Line  Railroad. 

In  addition  to  the  fact  that  Norfolk  is  already  the  most  important 
coaling  station  in  the  world  and  is  at  this  time  the  second  port  in  the 
United  States,  both  in  tonnage  and  ia  value  of  commerce,  the  disposi¬ 
tion  and  connection  of  its  many  railroads  and  the  present  availability 
of  sites  located  conveniently  near  both  railroads  and  deep  water  hold 
out  the  relative  certainty  that  within  a  short  time  manufacturing  will 
vie  with  water-borne  commerce  in  Norfolk. 

In  view  of  these  facts,  it  is  moderate  to  say  that  while  Virginia’s 
present  is  bright,  her  fnture  is  brilliant,  holding  out  boundless  oppor¬ 
tunity  to  those  whose  vision  is  broad  enough  to  see  the  possibilities  and 
whose  grasp  is  strong  enough  to  convert  them  into  realities. 
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Greatest  December  in 
History  of 

The  New  York  Evening  Journal 

The  New  York  Evening  Journal  Printed  One- 
Quarter  of  the  Total  Volume  of  Paid  Display 
Advertising  Printed  During  the  Month  of 
December  by  the  7  New  Ycrk  Evening  Papers. 

The  New  York 
Evening  Journal 

PRINTED  DURING  THE 

Month  of  December 

2,843^  Columns 

— 796,250  Lines  of  Paid  Display  Advertising  - 

a  GAIN  of  245/4  Columns  Over  December, 
1917,  and 

1,017  Columns  More 

Than  Were  Published  by  the  Next  New  York 
Evening  Newspaper. 

‘^Nothing  Succeeds  Like  Circulation'^^ 

Note— During  December,  1918,  it  was  necessary 
to  OMIT  many  columns  of  advertising  because 
a  40 -page  paper  Is  the  largest  we  can  print. 


Member  of  Audit  Bureau  of  Circulations 


Editor  Publisher  for  January  4,  1910 


'•'‘Concentration  Is  the  Nation's  Watchword" 


Philadelphia 

is  the  Third  Largest  Market 
in  the  United  States  for 

Jewelry  and  Watches 

Births,  marriages,  anniversaries  and  festivities  run  into  vast  num¬ 
bers  in  the  "‘City  of  Homes.” 

There  are  about  400,000  homes  concentrated  within  the  city  limits 
alone. 

Silverware  and  Jewelry  trade-mark  names  that  meant  much  to  past 
generations  will  be  forgotten,  unless  the  point  of  contact  is  constantly 
maintained  by  you. 

Dominate  Philadelphia 

Create  maximum  impression  at  one  cost 
by  concentrating  in  the  newspaper 
“  nearly  everybody  reads  ” 

The  Bulletin 

November  yd  Q  O  O  ^  C  Copies 

Circulation  a  Day 

The  circulation  of  the  Philadelphia  Bulletin  is  larger  than  that  of  any 
other  daily  newspaper  published  in  the  State  of  Pennsylvania,  and  is  the 
third  largest  in  the  United  States. 


EDITOR-PUBLISHER 


Issued  every  Saturday — forms  closing  at  ten  P.  M.  on  t’le  Thursday  preceding  the  date  of 
publication — by  The  Editor  and  Publisher  Co.,  Suite  1117,  New  York  World  Building, 
63  Park  Row,  New  York  City.  Private  Branch  Telephone  Exchange,  Beekman  4330. 
James  Wright  Brown,  President,  Editor  and  Publisher;  Fenton  Dowling,  Secretary. 
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E.  LANSING  RAY  IS  ELECTED  TO  PRESIDENCY 
OF  ST.  LOUIS  GLOBE-DEMOCRAT 

Succeeds  the  Late  Charles  H.  McKee  as  Head  of  Newspaper  With  Which  He  Has  Been 
Connected  from  His  Boyhood,  and  of  Which  His  Father  Was  Once  Business 
Manager— Has  Been  General  Manager  for  Past  Two  Years,  During 
Which  Period  the  Paper  Has  Made  Great  Progress 


[A  great  newspaper  organization  is  a 
sort  of  democracy.  Individuals  win  their 
way.  as  their  capacity  may  warrant, 
from  one  post  of  service  to  another.  In 
course  of  time  a  man  who  has  shown  fit¬ 
ness,  the  spirit  to  do  and  to  achieve,  in 
the  spheres  of  work  to  which  he  may 
have  heen  assigned,  reaches  the  top — 
becomes  head  of  the  organization  in 
which  he  has  been  a  forvoard-moving 
factor.  In  this  manner  do  democracies, 
political  and  commercial,  reward  men  of 
conspicuous  ability  and  consecration.  In 
a  political  democracy  the  right  man 
usually  becomes  President — and  the 
same  thing  holds  true  in  a  commercial 
democracy. 

The  entire  newspaper  world  is  inter¬ 
ested  just  now  in  the  man  who  has  Just 
been  elected  President  of  the  8t.  Loi:is 
Olobe-Democrat — one  of  America's  great 
newspapers,  with  a  history  that  is  /a- 
miliar  to  members  of  the  guild  every¬ 
where.  The  Olobe-Democrat,  in  the 
days  when  news  gathering  teas  a  matter 
largely  of  personal  Initiative  with  every 
newspaper — before  the  days  of  the  great 
press  associations — teas  knovm  widely 
for  its  lavish  expenditure  for  news,  par. 
ticularly  telegraphic  news.  That  policy 
r>t  aggressiveness,  of  service  to  its  pub¬ 
lic,  regardless  of  expense,  had  much  to 
do  with  establishing  the  Olobe-Democrat 
on  the  solid  rock  foundation  of  public 
favor  and  confidence  on  which  it  has 
builded  during  the  two-score  years  of  its 
life.  E.  Lansing  Pay,  just  elected  Presi¬ 
dent  of  the  Olobe  Printing  Company,  is 
one  of  the  youngest  men  now  in  control 
of  a  metropolitan  newspaper.  He  has 
been  connected  with  the  Olobe-Demo¬ 
crat  since  boyhood,  and  has  earned  and 
held  the  cordial  friendship  of  all  of  his 
associates. — Ed.] 

Special  to  Editor  &  Publisher. 

St.  Louis,  Mo.,  December  28. 
LANSING  RAY,  who  has  been 
vice-president  and  general  man¬ 
ager  of  the  Globe  Printing  Com¬ 
pany,  publishers  of  the  Olobe-Democrat, 
yesterday  was  elected  President  to  fill 
the  vacancy  occasioned  by  the  death  of 
Charles  H.  McKee.  This  action  was 
taken  at  a  special  meeting  of  the  board 
of  directors. 

Mr.  Ray,,  In  his  capacity  of  President, 
will  have  general  supervision  over  the 
conduct  and  management  of  the  paper. 
He  Is  84  years  of  age,  one  of  the  young¬ 
est  men  at  the  head  of  a  metropolitan 
newspaper  In  the  country.  Mr.  Ray 


has  been  virtually  In  complete  charge 
of  the  Globe-Democrat  for  the  last  two 
years,  and  his  elevation  is  regarded  as  a 
just  recognition  of  the  ability  he  has 
shown.  Through  his  efforts  the  Globe- 
Democrat  Is  enjoying  the  greatest  pros¬ 
perity  In  Its  forty-four  years  of  exist¬ 
ence. 

The  career  of  Mr.  Ray  on  the  Globe- 
Democrat  began  In  1903  In  a  minor  ca¬ 
pacity  In  the  business  office.  On  the 
death  of  Miss  Ellen  McKee  In  1905  he 
was  made  a  director  of  the  Globe  Print¬ 
ing  Company.  On  the  death  of  D.  M. 
Houser,  In  October,  1915,  when  Charles 
H.  McKee  was  elected  President,  Mr. 


Ray  was  elected  to  the  vloe-presldency. 
Within  the  last  year  the  title  of  general 
manager  also  was  given  to  Mr.  Ray. 

His  Father  Once  Business  Manager  of 
Globe-Democrat 

The  new  President  is  a  native  of  St. 
Louis.  His  father  was  Simeon  Ray, 
former  secretary  and  business  manager 
of  the  Globe-Democrat,  and  Charles  H. 
McKee  was  his  second  cousin.  He  has 
been  President  foi^some  time  of  the  St 
Louis  Publishers’  Association,  compris¬ 
ing  the  five  English  newspapers  of  St 
Louis  Ho  Is  a  director  In  the  American 
Trust  Company  and  a  member  of  the 


Country,  Racquet  University,  Bellerlve, 
and  Noonday  clubs  being  secretary  of 
the  latter  club.  His  favorite  diversion 
is  golf. 

Mr.  Ray  was  one  of  a  party  of  twelve 
American  journalists  who  visited  Eng¬ 
land  and  France  as  the  guests  of  the 
British  Committee  on  Public  Informa¬ 
tion,  and  since  his  return  he  has  made 
several  addresses  describing  his  experi¬ 
ences  and  tending  to  cement  the  good 
feeling  between  America  and  Great 
Britain. 

In  1909  Mr.  Ray  married  Miss  Mary 
Hayes  Burkham,  and  they  have  one  qon, 
E.  Lansing  Ray,  Jr. 

Enterprising  and  Progressive 

Mr.  Ray  is  very  progressive  In  his 
policies.  Although  the  Globe-Democrat 
has  been  on  a  two-cent  basis  since  Au¬ 
gust  1,  1916,  all  previous  records  In  cir¬ 
culation  have  been  surpassed,  and  there 
h£us  been  a  corresponding  increase  In 
advertising.  He  believes  In  conducting 
a  newspaper  as  a  newspaper.  He  Is  a 
great  advocate  of  a  newspaper  being  an 
agency  for  the  promotion  of  the  public 
service.  Opposed  to  narrow  partisan¬ 
ship,  Mr.  Ray  Is  a  strong  champion  of 
absolute  Impartiality  In  the  treatment  of 
news  In  Its  relation  to  men  or  policies 
opposed  in  the  editorial  columns. 

Democratic  In  his  ways,  Mr.  Ray  is 
very  popular  among  the  workers  on  the 
Globe-Democrat,  and  knows  the  heads 
of  all  departments  by  their  first  names. 
He  Is  easily  approachable  and  Is  popu¬ 
lar.  He  has  been  actively  connected  with 
the  Advertising  Club  of  St.  Louis  and 
was  among  those  responsible  for  bring¬ 
ing  the  convention  of  the  As.soclated  Ad¬ 
vertising  Clubs  of  the  World  to  St. 
Louis  and  for  the  success  of  the  meet¬ 
ing  here. 

Douglas  B.  Houser,  a  son  of  the  late 
Daniel  M.  Houser,  who  succeeds  Mr. 
Ray  as  vice-president,  was  advanced 
from  the  position  of  secretary,  which 
he  filled  with  rare  efficiency  and  energy. 
W.  C.  Houser,  who  was  elected  secre¬ 
tary-treasurer,  had  filled  the  office  of 
treasurer  during  the  Incumbency  of  Mr. 
McKee  as  President  of  the  company. 
He  is  a  grandson  of  the  late  Daniel  M. 
Houser  and  began  his  newspaper  career 
as  assistant  cashier,  succeeding  later  to 
the  position  of  cashier  of  the  company. 

Don’t  throw  a  brick  at  a  difficulty. 
’The  best  that  can  do  Is  break  a  hole. 
Grab  hold  with  both  hands  and  pull  It 
down. 
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N.  Y.  SUN’S  AD  STAFFS 
WORK  SEPARATELY 


GIVES  CITY  LAND  FOR  RESORT 


Publisher  of  St.  Louis  Times  Makes  Gift 
of  140  Acres. 


Business  for  Morning  and  Evening  Pa¬ 
pers  Placed  Under  Different  Manage¬ 
ments,  Except  Foreign  Adver¬ 
tising,  Which  Is  Combined. 


It  has  been  known  for  some  time  that 
Frank  A.  Mun.sey,  owner  of  the  New 
York  MornlnK  Sun,  and  the  Evening 
Sun,  has  been  considering  the  advisa¬ 
bility  of  conducting  the  two  publica¬ 
tions  as  separate  papers,  each  dl.stinct 
in  its  operation  from  the  other.  Mr. 
Munsey  is  not  yet  ready  to  try  that 
experiment,  but  has  made  a  quasi  sepa¬ 
ration  of  their  buane.ss  operations. 


D.  Fitzgibbons 

Lester  -A.  N.  De  Lisser,  who  has  been 
acting  advertising  manager  of  both  pa¬ 
pers,  has  been  made  advertising  man¬ 
ager  of  the  Evening  Sun,  and  D.  Fitz- 
gibbons.  who  has  had  charge  of  the 
book  advertising  for  both  papers,  is  now 
manager  for  local  and  financial  adver¬ 
tising  for  the  Morning  Sun.  The  foreign 
advertising  of  both  Morning  and  Eve¬ 
ning  Sun  is  in  charge  of  R.  E.  Fletcher. 

Mr.  I>e  Lisser  came  to  the  Morning 
Sun  in  the  bookkeeping  department  in 
1900,  but  left  the  paper  five  years  later 
to  take  charge  of  the  bookkeeping  de¬ 
partment  of  the  Press.  He  became 
classified  advertising  manager  for  the 
Press  In  1914,  and  the  next  year  was 
made  manager  of  both  display  and 
classified  advertising.  When  the  Sun 
and  the  Press  were  amalgamated.  In 
1916,  he  remained  with  the  organisa¬ 
tion  as  an  advertisement  solicitor  under 
the  management  of  T.  B.  Spencer.  When 
Mr.  Spencer  severed  his  connection  with 
the  Sun  Mr.  De  Lisser  took  his  place 
In  the  management,  but  without  title. 

Mr.  Fitxgibbons  is  a  comparatively 
recent  comer  In  the  advertising  field 
in  this  country.  Hte  early  work  in  ad¬ 
vertising  was  done  as  a  solicitor  in 
London,  for  Viscount  Northclifte’s  Daily 
Mail  and  Evening  Newa  After  four 
years  with  these  two  papers,  he  served 
two  years  in  similar  work  for  the  Pall 
Mall  Gazette  and  the  Sunday  Observer. 
He  came  to  the  New  York  Sun  six  years 
ago. 


Parish  Goes  to  N.  Y.  Tribune 


A  deed  to  seventy  acres  of  land  oti 
the  Meramec  River,  near  VaUey  Park, 
was  the  Christmas  gift  of  G.  A.  Buder, 
president  of  the  American  Press,  pub¬ 
lisher  of  the  St  Louis  Tlmea,  to  the 
city  of  St.  Louia  A  similar  gift  of 
seventy  acres  was  made  to  the  city  last 
Christmas  by  Mr,  Buder.  It  is  Intended 
to  u.se  the  140  acres  as  a  summer  recre¬ 
ation  resort.  The  combined  gifts  will 
give  the  city  a  frontage  of  three-fourths 
of  a  mile  on  the  river  for  a  bathing 
beach  and  canoe  club  house. 

The  gift  waa  accepted  by  Mayor  Kiel, 
who  .said  that  plans  have  been  prepared 
by  the  park  commissioner  to  establish 
a  big  public  summer  outing  resort  on 
the  property  for  vacation  enjoyment 
by  persons  of  moderate  means.  Cot¬ 
tages  to  be  rented  for  moderate  sums 
are  provided  for.  The  combined  gifts 
have  a  total  value  of  about  $14,000. 


PEARSON  TO  AID  U.  S.  BUND 


Noted  English  Publisher  Comes  Here  on 
Charitable  Mission 

To  lend  his  aid  to  American  soldiers 
blinded  while  fighting  for  world  freedom. 
Sir  Arthur  Pearson,  for  many  yeaos 
publisher  of  the  Ixjndon  Daily  Express 
and  weekly  English  publications,  has 
come  to  the  United  States.  Several 
years  ago  Sir  Arthur  became  blind  and 
.since  has  devoted  his  whole  time  to  the 
study  of  making  life  cheerful  for  the 
sightles.s,  especially  providing  them  with 
u.seful  occupations.  In  this  country  he 
will  cooperate  with  the  army  authori¬ 
ties  who  have  the  blind  in  charge. 


BOLDFS  N,  Y.  ESTATE,  $1,105315 


Waldorf-Astoria  Owner’s  Wealth  Less 
Than  Generally  Supposed. 

George  C.  Boldt,  well  known  to  news¬ 
paper  men  throughout  the  country  as 
the  former  owner  of  the  Waldorf-As¬ 
toria  Hotel,  scene  of  many  A.  P,  and 
A.  N.  P.  A.  banquets,  left  a  net  estate 
of  $1,105,815  in  New  York,  according 
to  the  report  of  the  State  Controller, 
This  is  considerably  less  than  it  wa.s 
generally  thought  the  estate  would 
amount  to. 

Mr.  Boldt  rented  the  Waldorf-Astoria 
Hotel  premises  from  William  Waldorf 
Astor  and  Vincent  Astor  at  $600,000  a 
year.  The  corporation  which  operated 
the  hotel  was  owned  entirely  by  him. 
He  also  owned  the  Bellevue- Stratford 
Hotel  in  Philadelphia. 


WILGUS  MADE  BUSINESS  MANAGER 


Circulator  of  Buffalo  Express  Rewarded 
on  Return  From  War 
Leonard  W.  Wilgus,  who  left  the  post 
of  circulation  manager  of  the  Buffalo 
(N.  Y.)  Express  several  months  ago  to 
do  Y.  M.  C.  A.  work  in  France,  has  been 
promoted  to  business  manager,  an  ad¬ 
vancement  earned  by  his  years  of  ser¬ 
vice  at  the  head  of  the  circulation 
department. 

In  France  Mr.  Wilgus  was  attached 
to  the  Thirty-third  Divtsion  in  tha 
drive  north  to  Verdun  and  accompanied 
it  in  Its  operations  along  the  Meuse 
River. 


Chester  Parish,  formerly  real  estate  - - - * 

editor  of  the  New  York  Sun,  has  left  Damage  of  about  $500  waa  caused  by 
that  paper  to  take  charge  of  the  real  a  fire  in  the  press  room  of  the  Oolum- 
estate  department  of  the  New  York  bus  (Ohio)  Dispatch  a  few  days  ago. 
Tribune,  assumirtg  bis  new  position  The  principal  loss  was  to  newsprint 
January  1.  paper. 


FLICKER  GETS  TWO 
OTHER  PAPERS 


Leases  Bridgeport  Standard-American 
and  Hartford  Post,  and  Will  Merge 
Them  With  Bridgeport  Holdings — 

Will  Make  Them  Two-Cent  Papers 

With  a  view  to  a  complete  merger 
later,  the  Post  Publishing  Company, 
owner  of  the  Bridgeport  (Conn.)  Post, 
Telegram,  and  Sunday  Post,  has  leased 
the  equipment  and  good-will  of  the 
Bridgeport  Standard-American. 

The  same  company  has  branched  out 
to  Hartford,  where  it  has  lea.sed  the 
Hartford  Post,  which.  It  Is  announced, 
will  soon  become  an  integral  part  of 
the  newspaper  holdings  of  the  Post 
(Y»mpany. 

Edward  Flicker,  publisher  of  the 
Bridgeport  Post  and  Telegram,  becomes 
publisher  of  the  two  leased  papers,  and 
still  remains  in  control  of  the  Bridge¬ 
port  properties. 

George  C.  Waldo,  Jr.,  publisner  of  the 
Standard-American,  becomes  editor-in- 
chief  of  the  Bridgeport  and  Hartford 
publications.  He  will  be  made  an  of¬ 
ficer  of  the  Post  Company  after  the 
consolidation  is  effected. 

It  is  Mr.  Flicker’s  plan  to  reduce  the 
price  of  all  his  p{^>ers,  which  are  now 
retailing  it  3  cents,  to  2  cents  daily,  and 
from  7  cents  to  6  cents  for  the  Sunday 
i.ssues.  The  Hartford  Post  has  no  Sun¬ 
day  issue,  being  a  six-day  afternoon  pa¬ 
per. 

Only  a  short  time  ago,  on  December 
18,  Mr.  Flicker,  with  Russell  R.  Whit¬ 
man,  owner  of  the  New  York  Commer¬ 
cial,  and  other  associatea  bought  the 
Bridgeport  Post  and  Telegram  for  $1,- 
200,000.  Mr.  Whitman  is  president  of 
the  Post  Publishing  Company,  though 
it  is  his  intention  not  to  divert  his  at¬ 
tention  from  the  affairs  of  his  New 
York  paper.  A  full  account  of  this 
transaction  was  printed  in  Editor  & 
Pl'bljsher  for  December  21. 

EDWIN  T.  EARL  DIES 

Owner  and  Publisher  of  Los  Angeles  Ex¬ 
press  Made  It  Leading  Afternoon  Paper 
Edwin  T.  Earl,  owner  and  publlsdier 
of  the  Los  Angeles  Evening  and  Sunday 
Express,  died  last  Thursday  at  his  Cali¬ 
fornia  home. 

Mr.  Elarl  founded  the  Expresa  and 
under  his  management  made  it  the  lead¬ 
ing  afternoon  paper  in  Los  Angeles.  In 
1917  he  started  the  Los  Angeles  Trib¬ 
une,  a  morning  paper,  and  discontinued 
it  on  July  1,  1918,  owing  to  the  high 
cost  of  newsprint  and  other  productive 
necessitiea 

Conununity  Tree  Makes  Harmony 
The  employees  of  the  Des  Moines 
News  enjoyed  a  Christmas  eve  supper 
and  dance  in  their  editorial  rooma  There 
was  also  a  well  arranged  programme  by 
the  staff.  The  community  Christmas 
tree  maintained  by  the  News  employees 
during  the  past  six  years  has  proven 
successful  in  bringing  harmony  between 
the  workers  of  all  departments. 


Victor  Lawson  Confined  by  Injury 
Victor  F.  Lawson,  publisher  of  the 
Chicago  Daily  News,  is  still  confined  to 
his  home  by  the  injury  to  his  foot  Mr. 
Lawson,  it  will  be  remembered,  nar¬ 
rowly  escaped  instant  death  when  a 
large  stone  fell  from  the  tall  building  in 
Chambers  Street  in  which  the  oflSces  of 
the  A.  P,  are  located.  The  mass  Just 
escaped  his  head  and  almost  crushed 
his  foot  It  was  reported  some  time  ago 
that  Mr.  Lawson  had  almost  fully  re¬ 
covered. 


Houston  to  Speak  on  League 
Herbert  S.  Houston,  general  manager 
of  Doubleday,  Page  &  Co.,  prominent  in 
the  A.  A.  C.  W.,  and  chairman  of  the 
Committee  on  Information  of  the 
League  to  Enforce  Peace,  has  been 
engaged  to  speak  on  "Binding  the 
World  Together  by  a  League  of  Na¬ 
tions”  in  the  public  forum  at  the  Jud- 
son  Memorial  Church.  Mr.  Houston 
spoke  last  Thursday  at  the  annual  con¬ 
vention  of  the  Academy  of  Sciences  at 
Johns  Hopkins  University  on  “An  In¬ 
ternational  League  as  a  Tangible 
Organization.” 


Issues  56-Page  Special  Edition 
The  New  York  Evening  Post  on  De¬ 
cember  31  issued  its  annual  financial 
and  real  estate  review  edition,  con¬ 
sisting  of  fifty-six  pages,  in  six  sections. 
The  vast  undertaking  was  carried  out 
remarkably  well,  covering  every  useful 
phase  of  finance  and  economics  in  a 
way  to  meet  the  demands  of  the  most 
expert  critic.  Many  authorities  gave 
the  Post  readers  their  views  of  the 
past  year  and  the  future.  Secretary  of 
the  Treasury  Carter  Glass  was  repre¬ 
sented  in  a  first  page  interview. 


No  Secret  Diplomacy  for  France 
Stephen  Pichon,  FTench  Minister  of 
Foreign  Affairs,  stated  December  29  be¬ 
fore  the  Chamber  of  Deputies  that  the 
Government  was  in  accord  that  the 
utmost  publicity  should  be  given  to  the 
Peace  Conference.  It  waa  in  reply  to 
the  Interpellation  of  the  Social!^ 
Deputy,  Marcel  Cachin,  who  had  asked 
Premier  demenceau  to  state  whether 
secret  diplomacy  would  be  abandoned 
in  the  Peace  Conference  and  all  pub¬ 
licity  given  to  the  discussion. 


Smith  Made  Managing  Editor 
Jefferson  Smith,  for  the  last  six 
months  assistant  director  of  publicity 
for  the  Southwestern  division  of  the 
American  Red  Cross,  with  headquarters 
at  St  Louis,  has  been  appointed  manag¬ 
ing  editor  of  the  St  Louis  Times,  suc¬ 
ceeding  O.  W,  Kennedy. 


Hatton  Now  Auto  Ad  Manager 

William  J.  Hatton,  merchandising 
manager  of  the  Baltimore  News,  suc¬ 
ceeds  L.  F.  O’Brien  as  automobile  ad¬ 
vertising  manager  of  the  same  paper. 
Mr.  Hatton  is  not  new  in  this  field, 
having  held  this  position  on  the  Pitts¬ 
burgh  Dispatch  previous  to  Joining  the 
News  steiff  in  1916. 


N.  Y.  Times  to  Resume  Magazine 
’fhe  New  York  Times  announces  that, 
now  "the  paper  scarcity  has  been  re¬ 
lieved,”  it  will  resume  to-morrow  pub¬ 
lication  of  its  Sunday  magazine,  which 
was  suspended  September  1. 


S.  De  Witt  Clough,  advertising  man¬ 
ager  of  the  Abbott  Laboratories,  Chi¬ 
cago,  has  letumed  to  his  business  from 
army  duties  in  Washington. 
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NEWSPRINT  COSTS  HAVE  DECREASED  SINCE 
APRIL  1,  IS  PUBUSHERS’  CONTENTION 

Declare  Neither  Judges  nor  Federal  Trade  Commission  Gave  Due  Consideration  to 
Average  in  Fixing  Maximum  Price — Ready  to  Show  That  Decrease  in  a  Number 
of  Items  Entering  Into  Manufacture  Has  Offset  Freight  and  Wage 
Increases,  Making  Average  Cost  Less  Than  $50.25  a  Ton 


WITH  the  purpose  of  proving  that 
the  finding  of  the  Judges  of  the 
Second  Circuit  Court,  together 
with  the  Federal  Trade  Commission’s 
own  determination  of  the  price  of 
newsprint  during  the  period  of  the 
war  and  for  three  months  thereafter, 
fixes  too  high  a  figure,  based  on  the 
cost  of  production,  and  that  the  pub¬ 
lishers  are  entitled  to  relief  in  a  lower 
price,  Guthrie  B.  Plante,  counsel  for 
the  American  Newspaper  Publishers 
Association,  has  Just  filed  with  the  com¬ 
mission  an  application  for  a  rehearing 
on  the  question  of  cost 

In  his  application  Mr.  Plante  re¬ 
views  the  course  that  was  pursued  and 
the  results  of  the  findings,  and  declares 
that  the  commission  and  the  Judges 
who  acted  as  arbitrators  overlooked 
the  principle  established  that  “the 
maximum  selling  price  should  be  based 
on  an  average  of  the  reasonable  capital 
investments  and  fair  manufacturing 
costs  to  the  signatory  parties — other 
than  Gould  and  Brompton  Companies.’’ 

The  argument  is  that,  though  the 
costs  of  the  International  and  Spanish 
River  concerns  have  Increased  because 
of  the  advance  in  wages  of  labor  and 
freight  charges,  other  items  of  cost 
have  decreased  and,  in  a  measure  at 
leaist,  if  not  In  toto,  offset  these  In¬ 
creases.  This,  Mr.  Plante  contends, 
should  be  taken  Into  consideration.  Just 
as  the  Judges  and  the  commission  took 
into  consideration  the  advancea  Costs, 
he  contenda  have  not  grown  greater  In 
all  milla  and  an  average  should  be 
maintained  and  enforced;  otherwise 
some  companies  would  profit  unduly 
and  publishers  would  be  mulcted  In 
more  than  they  should  be  called  upon 
to  pay.  The  commission,  he  contenda 
did  not  base  its  findings  on  the  average 
fair  manufacturing  costa  but  they  were 
made  by  adding  to  the  prices  fixed  by 
the  Circuit  Court  Judges  certain  items 
of  added  cost  that  were  not  applicable 
to  all  eight  manufacturers  signatories 
to  the  agreement  upon  which  the  mat¬ 
ter  of  price-fixing  was  taken  before  the 
commission. 

Mr.  Plante  contenda  further,  that 
in  the  light  of  the  testimony  educed 
at  the  Canadian  hearingrs,  subsequent  to 
•  the  latest  award  of  the  Federal  Trade 
Commission,  the  average  cost  of  news¬ 
print  since  April  1,  when  the  first 
award  was  made  by  the  commission, 
has  been  established  at  less  than  $50.25 
a  ton. 

The  full  text  of  the  application  fol¬ 
lows: 

FuH  Text  of  Application  for 
Reoieu)  qf  News  Print 

Made  hy  Publishers 

“The  petition  of  American  Newspa¬ 
per  Publishers  Association,  Inc.,  to 
Hon.  William  B.  Coiver,  Hon.  Victor 
Murdock  and  Hon.  John  BYanklin  Fort, 
members  of  the  Federal  Trade  Com¬ 
mission  and  arbitrators  under  a  certain 
agreement  dated  November  28,  1917,  for 
a  rehearing  and  redetermination  with 
resi>ect  of  the  prices  fixed  for  news¬ 


print  paper  as  of  May  1,  1918,  and 
July  1,  1918,  respectfully  shows  and 
alleges: 

“(I.)  ’That  on  June  18,  1918,  the  mem¬ 
bers  afore-said  of  the  Federal  TYade 
Commission,  acting  as  arbitrators  in  the 
above  proceedings,  made  their  finding 
and  award  fixing  as  the  prices  for 
newsprint  paper  effective  April  1,  1918, 
the  following: 

“Roll  news  in  car  lots,  f.  o.  b.  mill, 
$3.10  per  100  Iba 

“Roll  news  in  less  than  car  lots,  f.  o. 
b.  mill,  $3.22 H  per  100  lbs. 

“Sheet  news  in  car  lots,  f.  a  b.  mill, 
$3.50  per  100  Iba 

“Sheet  news  in  less  than  car  lots,  f. 
0.  b.  mill,  $3.82 Vi  per  100  Iba 

"(II.)  That  thereafter  a  review  of 


"(III.)  That  In  or  about  the  month 
of  July,  1918,  and  while  said  proceed¬ 
ings  on  review  to  .sixld  Circuit  Judges 
were  still  pending,  the  International 
Paper  Company  and  other  paper  manu¬ 
facturers,  parties  hereto,  made  applica¬ 
tion  to  the  Federal  Trade  Commission 
for  an  increase  in  the  prices  to  be 
charged  for  newsprint  paper  as  of  May 
1,  1918,  June  1,  1918,  and  July  1,  1918, 
upon  the  ground  that  subsequent  to 
April  1,  1918,  their  manufacturing  costs 
had  been  Increased  by  reascm  of  ad¬ 
vances  in  freight  rates,  labor  and  cost 
of  pulpwood. 

Maximum  Prices  Fixed 
“Hearing  was  had  before  the  Federal 
Trade  Commission  upon  this  applica- 
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said  findings  and  award  was  had  before 
Hon.  Henry  G.  Ward,  Hon.  Henry  W. 
Rogers,  Hon.  Charles  M.  Hough  and 
Hon.  Martin  T.  Manton,  Judges  of  the 
United  States  Circuit  Ck)urt  for  the 
Second  Circuit,  acting  as  reviewing  ar¬ 
bitrators,  and  said  Judges  on  or  about 
September  25,  1918,  made  their  find¬ 
ings  and  award  whereby  the  findings 
and  award  of  the  members  of  the  Fed¬ 
eral  Trade  Commission  as  to  prices  of 
newsprint  paper  effective  April  1,  1918, 
were  varied  so  as  to  read  as  follows: 

"Ron  news  in  car  lots,  f.  o.  b.  mill, 
$3.60  per  100  Iba 

"Ron  news  in  less  than  car  lots,  f.  o. 
b.  null,  $8.«2H  per  100  Iba 

’ISheet  news  In  car  lots,  f.  o.  b.  mUl, 
$3.90  per  100  lbs. 

"Sheet  news  in  less  than  car  lots,  f. 
o.  b.  mill,  $4.02^  per  100  lbs. 


tion  on  July  29  and  30,  1918,  and  there¬ 
after  and  on  October  18,  1918,  said 
Federal  Trade  Commission  made  sup¬ 
plemental  findings  whcrby  as  of  May 
1,  1918,  by  reason  of  an  alleged  in¬ 
creased  labor  cost  of  $2.65  per  ton  or 
ISH  cents  per  100  lbs.  the  maximum 
prices  were  fixed  as  follows: 

"Roll  news  in  car  lots,  f.  o.  b.  mill, 
$8.63%  per  100  Iba 
"RoU  news  in  less  than  car  lots,  f.  o. 
b.  mill,  $8.75%  per  100  lbs. 

"Sttieet  news  in  car  lots,  f.  o.  b.  mill, 
$4.03%  per  100  Iba 
‘^heet  news  in  less  than  car  lots,  f. 
o.  b.  mill,  $4.15%  per  100  Iba 
"And  whereby  as  of  July  1,  1918,  by 
reason  of  an  alleged  freight  Increase  of 
$2.41  per  ton  or  12  cents  per  100  lbs. 
the  maximum  prices  were  fixed  as  fol¬ 
lows: 


"Roll  news  in  car  lots,  f.  o.  b.  mill, 
$3.75%  per  100  lbs. 

“Roll  news  in  less  than  car  lots,  f.  o. 
b.  mill,  $3.87%  per  100  lbs. 

"Sheet  news  in  car  lots,  f.  o  b.  mill, 
$4.15%  per  100  lbs. 

‘ISheet  news  in  leas  than  car  lots,  f. 
o.  b.  mill,  $4.27%  per  100  lbs. 

"(TV.)  That  in  formulating  their  said 
supplemental  findings  of  October  18, 
1918,  Increasing  for  all  the  manufactur¬ 
ers,  slgmatorles  to  the  agreement  of  No¬ 
vember  26,  1917,  the  maximum  selling 
prices  of  newsprint  paper  as  fixed  by 
the  findings  and  award  of  September 
25,  1918,  of  said  Cfircuit  Judges,  the 
members  of  the  Federal  'Trade  Commis¬ 
sion  erroneously  construed  the  findings 
of  the  said  Circuit  Judges  and  faOed  to 
give  consideration  to  the  followihg: 

"That  the  Circuit  Judges  as  review¬ 
ing  arbitrators  in  this  proceeding  have 
e.stablished  the  following  principle  upon 
which  prices  should  be  determined,  to 
wit: 

The  maximum  .selling  price  fixed 
for  all  the  signatories  should  be 
based  on  an  average  of  the  reason¬ 
able  capital  investments,  and  fair 
manufacturing  costs  of  the  signa¬ 
tory  parties — other  than  Gould  and 
Brompton  companies. 

“That  said  Circuit  Judges  Intended  by 
their  said  finding  that  the  prices 
should  be  based  upon  the  average  fair 
manufacturing  costs  of  the  eight  sig¬ 
natory  manufacturers  as  evidenced  by 
the  fact  that  in  establishing  the  basic 
price  for  April  1,  1918,  of  $3.50  per  100 
lbs.  or  $70  per  ton  for  roll  news  in 
carload  lots,  f.  o.  b.  mill,  they  based  the 
same  upon  the  average  cost  of  manu¬ 
facture,  which  they  found  to  be  $50.25 
per  ton. 

Had  Limited  Application 
"That  the  prices  fixed  by  the  Fed¬ 
eral  Trade  Commission  in  their  said 
supplemental  findings  were  not  based 
upon  the  average  fair  manufacturing 
costs  of  said  eight  signatory  manufac¬ 
turers,  but  were  made  up  by  adding  to 
the  prices  fixed  by  the  Circuit  Judges 
certain  items  of  added  cost  which  were 
not  of  general  application  to  all  of  the 
said  eight  manufacturera 
"That  the  proof  of  the  manufacturers 
with  respect  of  the  advances  In  frelglit 
rates  and  labor  which  formed  the  basis 
for  the  Increased  price  of  May  1,  1918, 
and  July  1,  1918,  applied  only  to  the 
manufacturing  costs  of  two  of  the 

manufacturers  parties  hereto,  to  wit: 

International  Paper  Company  and 

Spanish  River  Pulp  A  Paper  Co.,  and 

it  was  not  proven  or  attempted  to  be 
proven  that  such  advances  applied  to 
the  same  extent,  or  at  all,  to  the  manu¬ 
facturing  costs  of  the  other  six  signa¬ 
tory  manufacturers,  whose  costs  were 
to  be  considered  In  fixing  prices. 

"On  the  contrary,  it  was  conceded  by 
counsel  for  the  manufacturers  that  such 
lncrea.ses  did  not  apply  to  the  same  ex- 
'  tent,  if  at  all,  to  all  the  signatory  manu- 
I  facturers,  such  concession  being  con¬ 
tained  in  the  following  statement  of 
■  counsel  from  page  2996  et  $eq.  of  the 
record,  to  wit: 
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Now,  I  wish  to  say  to  the  com¬ 
mission  that  directly  the  War  Labor 
Board's  award  does  not  cause  any 
change  of  the  status  with  most  of 
the  other  companies — I  think  It  is 
true  of  all  of  them,  except  possibly 
one  or  two.  In  other  words,  many 
of  the  mills  who  are  parties  to  this 
proceeding  are  not  what  might  be 
called  “union  mills,”  but  under  exist¬ 
ing  conditions,  especially  in  the  la¬ 
bor  market,  whether  they  be  union 
or  non-union  mills,  they  will  be  di¬ 
rectly  or  Indirectly  affected,  and 
must  and  will  naturally  advance 
their  wages;  but  I  have  not  under¬ 
taken  to  show  here  what  any  of  the 
other  mills  would  or  will  have  to 
pay  in  the  way  of  an  advance  in 
wages.  Sutflce  it  to  say  that  compe¬ 
tition  for  labor  these  days  is  so 
acute  that  the  non-union  mills  that 
stood  pat  on  the  old  schedule  would 
wake  up  in  the  morning  with  a  mill 
and  nobody  to  run  it.  The  freight 
advances,  I  think  I  can  state — al¬ 
though  I  am  not  a  witness — do  not 
affect  certain  of  the  Canadian  mills 
to  ariy  such  degree  as  has  been  dem¬ 
onstrated  here  by  the  International 
Paper  Company,  which  has  all  of  Its 
mills  in  the  United  States.  All  of 
them  are  more  or  less  affected  and 
I  think  an  examination  of  the  tar¬ 
iffs  that  are  in  effect  will  show  you 
that  on  through  hauls  of  merchan¬ 
dise  originating  in  the  United  States 
and  terminating  in  Canada  the  ad¬ 
vance  freight  rate  applies  all  the 
way  through  to  destination.  The 
International  Paper  Company  and 
the  Spanl.sh  River  Pulp  Mills, 
Ltd.,  are,  I  think,  with  the  excep¬ 
tion  of  the  Brompton  Pulp  &  Pa- 
t)er  Co.,  Ltd.,  shown  here  to  be  the 
high-cost  mills,  and  we  have  given 
you  evidence  here  which  we  think 
shows  the  changed  conditions  with 
those  t'.vo  high-co.st  mills,  and  they 
will,  to  a  more  or  less  degree,  af¬ 
fect  all  of  the  other  mills;  and  on 
this  evidence  we  ask  the  commis- 
.sion  to  make  the  prices  for  May  1, 
June  1,  and  July  1  for  all  the  com¬ 
panies  on  whatever  ba.sis  the  com¬ 
mission  thinks  is  a  proper  basis. 

“That  it  was  therefore  error  to  add 
the  amount  of  the  advances  in  labor 
and  freight  applying  only  to  two  mills 
to  the  maximum  price  applicable  to  all 
the  manufacturers.  Under  the  princi¬ 
ples  laid  down  by  the  Circuit  Judges 
prices  should  have  been  increased,  if 
at  all,  only  to  the  extent  that  the  ad¬ 
vances  in  cost,  whether  of  freight  or 
labor,  or  both.  Increased  the  average 
cost  of  manufacture  of  the  eight  signa¬ 
tory  companies  whose  costs  were  used 
to  obtain  the  average  of  J50.25  per  ton 
above  referred  to. 

Increased  Cost  Not  Proven 
"That  upon  tbe  record  as  it  stands 
the  effect  of  Increasing  the  price  from 
>3.50  to  $3.75%  per  100  lbs.  as  of  July 
1  is  to  allow  to  the  Laurentlde,  Abltlbi, 
Price  Brothers,  Belgo,  Minnesota  &  On¬ 
tario,  Donnacona,  Brompton,  and  Gould 
companies  an  additional  profit  of  25% 
cents  per  100  lbs.  or  $5.05  per  ton  over 
and  above  the  profits  which  they  were 
to  receive  under  the  prices  fixed  by  the 
Circuit  Judges,  without  any  proof  that 
their  costs  have  Increased  to  any  extent 
whatever. 

"That  in  stating  in  their  said  sup¬ 
plemental  findings  that  they  were 
bound  to  add  the  amounts  of  said  ad¬ 
vances  to  the  selling  prices  as  varied 
by  the  order  of  the  reviewing  arbitra¬ 
tors  the  Federal  Trade  Commission,  it 
is  contended,  put  an  erroneous  inter¬ 
pretation  upon  the  findings  of  the  Cir¬ 
cuit  Judges  and  the  result  is  to  give 
special  favor  to  the  International  and 
Spanish  River  companies  contrary  to 
the  eleventh  finding  of  the  Circuit 
Judges,  and  to  give  the  other  manu¬ 
facturers  a  profit  and  return  in  excess 
of  the  amount  which  the  Judges  hold 
they  should  receive. 


Costs  Have  Decreased, 

Plante  Argues,  Specifying 
Where  and  How  They  Fell 

"(V.)  That  the  prices  fixed  in  said 
‘supplemental  findings’  to  apply  as  of 
May  1,  1918,  and  July  1,  1918,  should 
not  have  been  granted  for  the  reason 
that  despite  the  claims  of  the  manufac¬ 
turers  made  at  said  hearings  on  July 
29  and  30,  1918,  upon  their  application 
for  increased  prices  as  of  May  1  and 
July  1,  1918,  the  costs  of  said  manu¬ 
facturers  had  not  increased  after  April 
1,  1918,  but  on  the  contrary  had  de¬ 
creased.  That  in  support  of  your  pe¬ 
titioner’s  charge  that  such  costs  had 
decreased  your  petitioner  specifies  the 
following: 

Later  Reports  Important 

"That  subsequent  to  said  hearings  of 
July  29  and  30,  1918,  there  were  made 
public,  through  their  use  in  the  price 
fixing  proceedings  now  pending  in 
Canada,  certain  reports  of  the  accoun¬ 
tants  who,  for  R.  A.  Pringle,  Esq.,  K.  C., 
commissioner  for  the  Canadian  Govern¬ 
ment,  had  been  investigating  the 
manufacturing  costs  of  certain  of  the 
Canadian  newsprint  manufacturers, 
including  those  Canadian  manufactur¬ 
ers  who  are  parties  hereto.  Such  re- 
rvorts  were  not  in  existence  and  there¬ 
fore  not  available  at  the  time  of  the 
July  29  and  30,  1918,  hearings  before 
the  Federal  Trade  Commission  and  were 
not  known  to  your  petitioner  or  its 
counsel  or  brought  to  its  or  their  at¬ 
tention  until  October  15,  1918. 

"The  reports  referred  to  cover  the 
costs  of  the  Donnacona  Company  for 
April,  May,  June  and  July,  1918,  Price 
Brothers  for  March  and  April,  1918, 
Laurentide  Company  for  April,  May 
and  June,  1918,  and  Brompton  Company 
for  April,  May,  June  and  July,  1918,  and 
show  that  contrary  to  the  claims  of 
the  manufacturers  the  costs  subsequent 
to  April  1,  1918,  have  very  materially 
decreased  notwithstanding  freight,  la¬ 
bor  and  wood  advances  for  which  the 
manufacturers  have  obtained  an  in¬ 
crease  in  price;  and  they  are  supple¬ 
mented  and  confirmed  by  a  subsequent 
report  of  the  costs  of  the  Laurentlde 
Company  for  the  months  of  July, 
August  and  September,  1918,  which 
was  submitted  to  the  Paper  Control 
Tribunal  of  Canada  on  November  15, 
1918,  by  the  same  accountants. 

"The  flgrures  of  the  Canadian  ac¬ 
countants,  Messrs.  Clarkson,  Gordon  & 
Dllworth,  in  comparison  with  the  cost 
figures  in  the  record  in  this  proceed¬ 
ing  furnished  by  Price,  Waterhouse  & 
Co.  and  Perley.  Morse  &  Co.,  upon 
which  the  findingrs  of  the  members  of 
the  Federal  Trade  Commission  and  of 
the  Circuit  Judges  are  based,  are  as  fol¬ 
lows: 


Price,  Waterhouse  rf  Co.,  and  Perley 
Morse  <£  Co. 


Donna- 

Price 

Lauren- 

Bromp- 

cont. 

Brothera. 

tide. 

ton. 

January  . . . 

$47. 

$46.66 

$43.09 

$62.10 

February  . . 

49.13 

46.88 

49.60 

62.67 

March  .... 

48.64 

47.03 

46.67 

62.37 

Clarkson,  Gordon  <f 

Dilworth. 

Donna- 

Price 

Lauren- 

Bromp- 

cona. 

Brothers. 

tide. 

ton. 

March  .... 

$46.78 

$46.02 

April  . 

$44.29 

44.00 

43.43 

$63  59 

May  _ 

*43  21 

41.34 

60.00 

June  . 

42.21 

43.78 

.56.53 

July  . 

4.’>.18 

30..14 

53.34 

AuRuat  . . . 

44.05 

September . . 

46.74 

“That  as  appears  from  a  comparison 
of  said  figures  both  the  American  and 
the  Canadian  accountants  were  sub¬ 
stantially  in  accord  as  to  the  March 
and  the  subsequent  lower  costs  follow¬ 
ing  April  1,  1918,  are  not,  therefore. 


to  be  attributed  to  a  difference  in  ac¬ 
counting  methods. 

“That  the  figures  above  stated  of 
Clarkson,  Gordon  &  Dilworth  Include 
in  each  instance  a  stumpage  charge  of 
$2  per  cord  for  wood  cut  from  Crown 
lands,  and  for  the  purposes  of  this  pro¬ 
ceeding  should  be  reduced  by  the 
amount  of  such  charge  pursuant  to 
Finding  No.  7  of  the  Circuit  Judges. 
And  certain  of  the  figures  of  the  Cana¬ 
dian  accountants,  particularly  as  to  the 
Laurentlde  Company,  should  be  further 
reduced  by  reason  of  the  fact  that  such 
flgrures  are  based  upon  the  average  cost 
of  sheets  and  rolls  of  standard  news 
and  half-tone  news  and  upon  the  aver¬ 
age  cost  of  slushed  and  lapped  ground- 
wood  and  of  wet  and  pressed  sulphite. 

“Although  the  cost  figures  of  the 
Brompton  Company  were  not  used  by 
the  Federal  Trade  Commission  or  by 
the  Circuit  Judges  in  computing  the 
average  manufacturing  cost  as  the 
basis  for  findings  as  to  prices,  the  same 
are  set  forth  herein  as  supporting  the 
charge  of  your  petitioner  that  there  has 
been  a  general  decrease  as  represented 
to  the  commission  by  the  manufac¬ 
turers. 

Figures  Should  Be  Reduced 

“That  your  petitioner  contends  that 
an  Investigation  into  tbe  costs  since 
April  1,  1918,  of  the  manufeicturers 
parties  hereto  will  establish  that  the 
average  cost  for  six  months,  April  to 
September,  1918,  is  less  than  $50.25  per 
ton,  the  figure  used  by  the  Circuit 
Judges,  and  that  the  Increase  in  freight 
and  labor,  which  were  the  basis  for  the 
increased  prices  fixed  by  said  supple¬ 
mental  findings,  are  more  than  offset  by 
the  decrease  in  the  other  manufacturing 
costs  which  have  occurred  since  April 
1,  1918, 

“That  the  increased  prices  granted 
by  said  supplemental  findings  were 
based  upon  the  representation  by  the 
manufacturers  and  the  belief  of  the 
commission  that  the  costs  of  the  manu¬ 
facturers  had  increased  since  April  1, 
1918,  whereas  your  petitioner  contends 
that  the  facts  since  discovered  and  re¬ 
ferred  to  above  establish  that  costs 
have  decreased  since  April  1,  1918,  and 
that  there  was,  therefore,  no  true  and 
proper  basis  in  fact  for  the  granting 
of  such  increases.  < 

Publishers  Lacked  Facts 

,  “(VI.)  That  at  the  time  of  said  hear¬ 
ings  and  until  October  15,  1918,  neither 
your  petitioner  nor  its  counsel  had  any 
information  or  facts  as  to  the  costs 
of  the  manufacturers  subsequent  to 
April  1,  1918,  and  your  petitioner  was 
therefore  unable,  in  advance  of  the  ren¬ 
dering  of  said  supplemental  findings, 
to  contest  the  representation  of  the 
manufacturers  that  their  costs  as  of 
April  1,  1918,  had  been  Increased  by 
the  advance  in  labor  and  freights  oc¬ 
casioned  by  the  action  of  the  War  La¬ 
bor  Board  and  the  Director  General  of 
Railroads. 

“(VII.)  That  your  petitioner  is  a 
membership  corporation  organized  un¬ 
der  Article  XII  of  the  Membership  Cor¬ 
poration  Law  of  the  State  of  New 
York  and  has  upwards  of  four  hundred 
and  fifty  members,  each  of  whom  is  a 
publisher  of  a  newspaper  in  the  United 
States  of  America  and  a  user  of  news¬ 
print  paper.  That  the  annual  consump¬ 
tion  of  newsprint  paper  by  the  mem¬ 
bers  of  ytur  petitioner  exceeds  in  the 
aggregate  one  million  tons.  That  by 
reason  of  the  increase  in  prices  as  of 
May  1  and  July  1,  1918,  the  members 
of  petitioner,  whether  purchasing  paper 


from  the  maiufacturers  parties  here¬ 
to  or  from  other  manufacturers,  will 
be  put  to  an  added  cost  of  upwards  of 
$2,500,000  unless  relief  is  here  obtained. 

“Wherefore,  your  petitioner  prays 
that  a  rehearing  be  had  upon  the  ap¬ 
plication  of  the  manufacturers  for  the 
fixing  of  new  prices  as  of  M.vy  1,  1918, 
June  1,  1918,  and  July  1,  1918;  that  in 
connection  with  such  rehearing  an  In¬ 
vestigation  and  examination  be  made 
of  the  costs  of  the  manufacturers  par¬ 
ties  hereto,  other  than  Gould  and 
Brompton  companies,  to  ascertain  if 
such  coats  have  increased  or  decreased, 
and  to  what  extent,  since  April  1,  1918; 
and  that  the  supplemental  findings  and 
order  of  the  Federal  Trade  Commission 
of  October  18,  1918,  with  respect  of  the 
maximum  selling  prices  for  newsprint 
paper  as  of  May  1,  1918,  and  July  1, 
1918,  be  modified  and  amended  and  such 
prices  refixed  in  accordance  with  the 
findings  and  order  of  the  Circuit  Judges, 
and  that  your  petitioner  have  such 
other  and  further  relief  as  in  the  prem¬ 
ises  may  appear  to  be  Just  and  proper. 
Dated,  New  York,  December  27,  1918.” 


PRICE  FIXING  BANNED 
PERMANENTLY 


Department  of  Justice  Continues  Work  of 
War  Industries  Board  and  Will 
Prosecute  Restraint  of  Trade 
— Newsprint  Included 


Washington,  January  3.  —  Newsprint 
paper  and  all  other  newspaper  publish¬ 
ing  commodities  are  covered  by  the 
blanket  decision,  rendered  December  30, 
by  the  Department  of  Justice  that  con¬ 
certed  price  fixing  by  any  industry 
after  the  Government  ceases  to  exercise 
price  control  (which  was  on  January  1) 
will  be  regarded  as  in  restraint  of  free 
competition. 

The  explanation  was  made  officially  in 
answer  to  queries  as  to  what  would  hap¬ 
pen  to  war-time  price  fixing  when  the 
War  Industries  Board  ceased  to  func¬ 
tion. 

The  attitude  of  the  Department  of 
J ustice,  as  outlined  by  Attorney-General 
Gregory,  is  that  the  anti-trust  laws, 
still  effective,  will  be  enforced  vigor¬ 
ously.  They  have  been  in  full  effect 
throughout  the  war,  but  the  department 
has  not  regarded  the  action  of  Industry 
in  maintaining  prices  fixed  by  the  Gov¬ 
ernment  as  contrary  to  law. 

Other  Department  of  Justice  officials 
declared  that  after  the  War  Industries 
Board  ceased  to  exercise  control  of  prices 
any  act  of  a  group  of  business  men 
tending  to  prevent  free  play  of  com¬ 
petition  will  be  examined  in  the  light  of 
the  law. 

It  is  felt  that  although  an  Immediate 
effect  of  price  agreements  might  be 
temjjorarily  to  keep  down  prices  and 
thereby  benefit  consumers,  this  result 
might  soon  change  and  that  consequent¬ 
ly  the  situation  is  full  of  danger.  There 
is  no  provision  in  the  law  for  considera¬ 
tion  of  whether  the  effect  of  the  sup¬ 
pression  of  competition  might  be 
“benevolent.” 


Ib  Made  Hearst  Ad  “Adviser” 

J.  B.  Pinkham,  who  has  been  assl.st- 
ant  advertising  manager  of  the  Hearst 
papers  in  Chicago,  has  been  transferred 
to  New  York  city  and  will  act  hence¬ 
forth  as  general  advertl.slng  “adviser” 
for  the  Hearst  papers. 
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GIVES  NORTHCLIFFE  CHIEF  RANK  AS 
REAL  RULER  OF  ENGLAND 

Most  Powerful  Man  Since  Cromwell’s  Day,  Says  Rev.  Dr. 
Newell  Dwight  Hillis  — Intends  Peace  Table  Shall 
Lose  Nothing  Won  on  Battlefield 

SPEAKING  on  the  subject:  “The  Great  Men  Who,  at  the  Coming  Peace  Con¬ 
ference,  Will  Create  the  New  League  of  Nations  and  the  Republic  of  God,” 
and  the  text:  “Let  us  now  Praise  Famous  Men,”  the  Rev.  Dr.  Newell  Dwight 
Hillis,  pastor  of  Plymouth  Church,  Brooklyn,  last  Sunday  night  paid  a  wonder¬ 
ful  tribute  to  Viscount  Northcliffe. 

Dr.  Hillis  spoke  in  glowing  terms  of  President  Wilson,  of  General  Pershing, 
of  Clemenceau,  of  Marshal  Foch,  and  of  the  great  English  Statesmen,  Lloyd 
George  and  Mr.  Balfour.  To  Viscount  Northcliffe  he  gave  the  highest  place  of 
power  in  Great  Britain,  saying: 

7  he  Real  Ruler  of  England 


‘“Who  is  the  real  ruler  of  England, 
then?’  I  asked  an  English  financier, 
'the  answer  was  as  instant  as  a  pistol 
shot. 

“  ‘Northcliffe  is  the  most  powerful 
man  who  has  lived  since  Oliver  Crom¬ 
well’s  day.’ 

“That  banker  was  not  of  North- 
clifle’s  political  party,  but  he  said  that 
he  was  ready  to  confess  that  was  an 
undeniable  fact. 

“To-day  all  men  live  under  the  gov¬ 
ernment  of  an  overruling  Providence 
and  the  newspapers,  and  Northcliffe 
owns  more  newspapers  than  any  man 
who  lives  or  ever  has  lived.  During 
more  than  one  hundred  years  the  Lon¬ 
don  Times  has  been  the  political  New 
Testament  of  the  ruling  classes  of  Great 
Britain.  In  a  cynical  mood.  Punch  once 
defined  an  English  gentleman  as  ‘a  man 
who  had  a  country  house,  drank  port, 
belonged  to  the  Established  Church,  had 
the  gout,  and  read  the  Times.’  But 
Northcliffe  owns  the  Times;  that  alone 
furnishes  verbatim  reports  of  the 
speeches  in  the  House  of  Commons  and 
the  House  of  Lords. 

Controls  Fountain  Head 
•  “Northcliffe  also  owns  papers  like  the 
Daily  Mail,  published  in  different  cities 
— London,  Manchester,  Paris — that  is 
read  by  the  common  people,  and  there¬ 
fore  he  controls  the  very  fountain  head 
of  news. 

“It  is  said  that  he  publishes  some 
sixty  papers,  morning  and  evening, 
weeklies,  semi-weeklies,  monthlies,  that 
reach  not  only  the  people  in  all  the 
towns  and  cities  of  Great  Britain  and 
Ireland,  but  also  of  the  empire.  His 
correspondents  and  representatives  are 
on  every  battlefield  and  in  every  world 
capital.  He  is  one  of  the  few  great 
editors  who  have  travelled  back  and 
forth  ceaselessly  between  the  various 
battlefronts  and  their  offices  in  London 
On  several  occasions,  it  is  now  believed, 
the  news  of  a  defeat  or  victory  reached 
Northcliffe  before  it  reached  the  War 
Cabinet. 

“it  was  Northcliffe  who  broke  As¬ 
quith’s  hold  because  the  great  scholar 
and  orator  and  Prime  Minister  pro- 
cra.stinated,  and  would  not  act,  by  rea¬ 
son  of  extreme  caution,  until  the  last 
fact  was  in,  and  with  the  result  that 
A.squith  was  defeated  and  now  has  no 
hope  of  ever  coming  back. 

■  Scored  Gallipoli  Campaign 

“It  was  Northcliffe  who  opened  his 
batteries  on  those  who  were  carrying 
on  the  campaign  in  Gallipoli,  where 
tens  of  thousands  of  the  Anzacs  are 
sleeping,  when  from  the  beginning  the 
cause  was  lost.  It  was  Northcliffe  who 
insisted  upon  the  small  war  cabinet, 
and  forced  the  reorganization  of  the 
munition  department,  and  placed 
Lloyd  George  at  the  head. 


“Beginning  his  career  as  a  writer, 
Northcliffe  brought  to  his  desk  the 
mental  training  received  in  the  study 


Rkv.  Dr.  Newell  Dwight  Hillis. 

of  an  English  barrister,  with  his  love 
of  law  and  justice.  Coming  up  to  Lon¬ 
don  to  make  his  fortune,  Northcliffe 
organized  the  first  English  newspaper 
syndicate.  He  was  literally  the  archi¬ 
tect  of  his  own  career. 

“Physically,  he  weighs  about  one  hun¬ 
dred  and  seventy  pounds,  has  light 
brown  hair,  blue  eyes,  finely  carved 
nose  and  chain,  and  might  be  called  a 
compact,  splendidly  built  man.  In¬ 
tellectually,  he  is  a  journalist  of  singu¬ 
lar  in.slght,  has  an  intuitive  knowledge 
of  coming  events,  can  tell  what  is  going 
to  happen  long  before  it  takes  place, 
and  to  his  analytic  grasp  of  men  and 
events  he  owes  his  leadership. 

Of  Tireless  Industry 

“To  all  his  other  gifts  he  adds  those 
of  tireless  industry,  courage  that  often 
is  audacity,  confidence  in  his  own  re¬ 
sources,  and  a  boundless  faith  that  you 
can  trust  the  people,  once  all  the  facts 
are  spread  out  before  them. 

“His  critics  now  charge  Northcliffe 
with  a  love  of  power,  and  insist  that 
he  is  developing  autocratic  tendencies. 
These  men  talk  about  a  rebellion 
against  the  power  of  the  press.  Just 
now  Northcliffe  is  lifting  the  rod  above 
IJoyd  George  and  insisting  upon  the 
reorganization  of  his  cabinet 

“What  thoughtful  men  expect  there¬ 
fore,  is  that  thougfi  Viscount  North¬ 
cliffe  Is  not  one  of  the  five  men  in  the 
English  Government  he  will  be  one 
of  the  elect  group  chosen  by  Lloyd 
George  to  attend  the  Peace  Conference 
in  Paris.  Having  helped  to  win  this 
war,  Northcliffe  plainly  proposes  to  see 
that  nothing  Is  lost  at  the  Peace  Table 
that  was  won  on  the  battlefield." 


JUDGES  MUST  SUBMIT 
TO  CRITICISM 

New  Mexico  Supreme  Court  Judges  Up¬ 
hold  Free  Speech  That  Does  Not 
Interfere  with  Administration  of 
Justice — -Victory  for  Johnson 


The  Supreme  Court  of  New  Mexico 
has  upheld  the  American  principle  that 
“under  our  theory  of  Government  the 
right  of  freedom  of  speech  is  essential 
to  the  public  welfare,”  and  that,  while 
this  does  not  warrant  attacks  by  news¬ 
papers  or  persons  on  judges  or  courts, 
which  would  interfere  with  the  adminis¬ 
tration  of  justice,  “nevertheless  the 
force  of  public  opinion  has  greatly  re¬ 
strained  the  courts  in  exercise  of  the 
power  to  punish  for  making  disrespect¬ 
ful  or  injurious  remarks,”  concerning 
the  judiciary. 

In  handing  down  its  decision,  the 
Supreme  Court  overruled  the  judgment 
of  the  District  Court,  which  on  Sep¬ 
tember  10,  1917,  held  E.  Dana  Johnson, 
editor  of  the  Santa  Fd  New  Mexican, 
guilty  of  contempt  for  editorially  criti¬ 
cising  District  Judge  Merritt  C.  Mechem 
after  the  trial  of  a  libel  suit  against  the 
New  Mexican.  Judge  Mechem  sentenc¬ 
ed  Mr.  Johnson  to  thirty  days  in  jail 
for  contempt.  The  editor  appealed  and 
the  case  drew  nation  wide  attention. 

Instead  of  remanding  the  case  for 
new  trial,  the  Supreme  Court  instruct¬ 
ed  the  lower  court  to  dismiss  the  in¬ 
formation  and  discharge  the  editor. 

The  Supreme  Court  also  held  that  the 
power  to  punish  by  contempt  could  not 
be  used  to  redress  private  grievances 
of  a  judge  or  court  or  to  protect  his 
personal  dignity  or  personal  feeliilgs, 
though  if  personal  attacks  were  so 
gross  as  to  impair  his  ability  to  admin¬ 
ister  justice,  then  contempt  proceedings 
might  be  resorted  to. 

Asserted  Signalling  in  Court 

The  contempt  proceedings  developed 
during  the  trial  of  a  case  against  the 
newspaper  and  Captain  Bronson  M. 
Cutting,  formerly  of  New  York  city  and 
president  of  the  newspaper  company, 
in  one  of  the  lower  courts  of  New  Mexi¬ 
co.  Captain  Cutting’s  sister,  Mrs.  Cabot 
Ward  of  New  York  city,  announced  she 
had  discovered  that  one  of  the  attorneys 
for  the  plaintiff  was  signalling  to  his 
client  to  indicate  what  answer  he  should 
make  to  the  questions  asked  by  the  at¬ 
torney  of  the  newspaper.  Later,  when 
Captain  Cutting  attempted  to  secure  the 
disbarment  of  the  attorney,  the  trial 
judge  filed  an  affidavit  indicating  that 
the  signalling  did  not  occur,  whereupon 
the  state  board  of  bar  examiners  dis¬ 
missed  the  disbarment  proceedings. 

The  New  Mexican  came  to  the  de¬ 
fence  of  Mrs.  Ward  and  the  others  who 
had  filed  affidavits  in  the  disbarment 
proceed!  nga  It  sought  to  show  that  the 
political  business  and  personal  associa¬ 
tions  and  affiliations  of  the  judge  might 
be  regarded  as  having  prompted  the 
making  of  the  affidavit  of  exoneration  of 
the  accused  attorney.  The  contempt 
proceedings  followed. 

The  defence  contended  that  the  criti¬ 
cism  was  of  a  private  act  of  the  judge  and 
not  of  an  official  act;  that  the  criticism 
was  a  proper  refutation  of  the  asper¬ 
sions  cast  by  the  judge  upon  the  vera¬ 
city  of  Mrs.  Ward,  Captain  Cutting  and 
their  associates  and  that  so  far  as  the 
criticism  disclosed  the  personal,  political 
and  business  associations  of  the  judge, 
they  constituted  simply  a  continuation 
of  the  paper’s  long  continued  campaign 
against  certain  political  conditions  in 
the  State. 


F.  P.  Caruthers  Goes  to  N.  Y.  Tribune 

F.  Porter  Caruthers  has  joined  the 
advertising  staff  of  the  New  York 
Tribune,  after  a  wide  experience  in 
salesmanship,  circulation  and  adver¬ 
tising.  For  the  past  nine  years  Mr. 


P.  Porter  Caruthesis. 
Caruthers  has  been  with  the  S.  C.  Beck¬ 
with  Special  Agency,  representing  news¬ 
papers  in  the  foreign  advertising  field, 
and  has  made  a  specialty  of  rotogravure 
advertising.  He  has  created  a  number 
of  new  newspaper  accounts,  both  in 
gravure  and  in  “run  of  paper”  copy. 
His  work  in  the  new  field  will  be 
watched  with  interest  by  his  many 
friends. 


HONOR  COLONEL  ROOK. 


Co-Workers  Hold  Feast  on  His  Return 
and  Present  Resolution 

The  Pittsburgh  Dispatch  editorial, 
business,  and  mechanlceil  departments 
joined  in  a  feast  at  the  William  Penn 
Hotel  to  welcome  home  their  co-worker. 
Col.  C.  A.  Rook,  on  his  return  from 
France  and  the  battlefront. 

C.  R.  Sutphen,  business  manager  of 
the  Dispatch,  presided  at  the  dinner  and 
presented  Col.  Rook,  who  told  of  the 
devastation  of  France  by  the  Hun  and 
the  splendid  conduct  of  American  dough¬ 
boys  on  the  battlefields. 

The  composing  room  force  of  the  Dis¬ 
patch  tendered  a  beautifully  engraved 
resolution  to  Mr.  Rook  in  appreciation 
of  his  presenting  them  with  life  insur¬ 
ance  under  the  group  plan.  All  em¬ 
ployees  in  the  service  five  years  or 
more  in  case  of  death  will  have  paid 
the  beneficiary  they  name  the  sum  of 
$1,000.  All  employees  share  in  the  in¬ 
surance  protection. 


RESUME  PROPAGANDA  INQUIRY 


A.  L.  Becker  WUl  Tell  of  Hearsl  Re- 
lations,  as  Plain  Citizen 

Chairman  Overman,  of  the  Senate 
sub-committee  engaged  in  investigating 
various  phases  of  alleged  German  pre¬ 
war  propaganda  in  the  United  States, 
reconvened  the  committee  yesterday  for 
further  hearings. 

Alfred  L.  Becker  of  New  York,  whose 
term  of  office  as  Deputy  Attorney-Gen¬ 
eral  expired  December  31,  was  called. 
He  is  to  submit  to  further  cross-exam¬ 
ination  by  Senator  James  A.  Reed  as  to 
the  history  and  political  purposes  back 
of  the  antl-Hearst  affidavits  which  Beck¬ 
er  has  already  admitted  formed  the 
basis  of  the  Lewis-Becker  campaign 
propaganda  in  the  rfntl-Whltman  pfi- 
‘mary  fight  of  last  August. 
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BURLESON  PROCEEDS  WITH  PLAN 
FOR  MERGING  WIRES 

Annonnces  That  Western  Union  and  Commercial  Systems 
Are  Now  Unified — Fight  Opens  in  Court  and  Senate — 
Will  Protect  Newspapers 

Despite  all  efforts  to  enjoin  him,  Postmaster-General  Burleson  is  going 
ahead  with  his  plans  for  a  unified  telegraph,  telephone  and  cable  system. 
In  a  statement  issued  this  week,  the  Postmaster-General  announced  that 
be  had  already  merged  the  Postal  and  Western  Union  companies  and  will  operate 
them  as  one. 

This  was  in  reply  to  Eldward  Reynolds,  general  manager  of  the  Postal  Com¬ 
pany,  who  had  expressed  fear  that  the  Postmaster-General  would  consolidate 
the  linea 

Wont  Curtail  Newspaper  Service 


Mr.  Burleson  says  Mr.  Reynolds  ex¬ 
pressed  himself  soon  after  the  Presi¬ 
dent’s  telephone  and  telegraph  proc¬ 
lamation  as  being  in  favor  of  a  uni¬ 
fied  system,  and  that  under  such  a 
system  many  of  the  agencies  employed 
by  the  competing  companies  could  be 
eliminated  to  advantage,  among  them 
special  privileges  to  newspapers. 

The  principal  newspapers  have  been 
given  preferential  service  by  the  wire 
companiea  Mr.  Reynolds  is  said  to  have 
told  Mr.  Burleson  in  advocating  a 
change  in  this  practice.  Mr.  Burieson 
said: 

“This  is  one  of  the  recommenda¬ 
tions  made  by  the  general  manager  of 
the  Postal  Telegraph-Cable  Company 
which  the  I'ostmaster-General  has  not 
adopted.” 

Commercial  Replies  to  Burleson 

In  reply  to  Postmaster-General  Bur¬ 
leson's  statement  William  J.  Deegan, 
the  Secretary  of  the  Mackay  Companies, 
said: 

"We  would  point  out  that  not  one 
of  the  suggestions  made  by  our  general 
manager  in  the  letter  referred  to  by 
Postmaster-General  Burleson  in  eny  way 
tends  to  reduce  the  efficiency  of  the 
telegraph  service,  but  all  are  in  the 
interest  of  the  elimination  of  waste  and 
for  th^  Increased  efficiency  of  the  tele¬ 
graph  service. 

“As  far  as  the  press  is  concerned,  they 
know  that  the  Postal  Telegraph  Com¬ 
pany  has  always  given  the  best  service 
possible  to  the  press,  and  there  was  no 
suggestion  in  our  general  manager’s 
letter  to  Mr.  Burleson  involving  a  cur¬ 
tailment  of  the  service  to  the  press  In 
any  particular. 

“Mr.  Burleson’s  statement  again  very 
careftilly  evades  the  issue.  We  are 
strongly  in  favor  of  the  elimination  of 
certain  wastes  in  the  telegraph  service, 
and  that  is  what  we  recommended  in 
our  letter  to  Mr.  Burleson. 

Means  Impairment 

"We  do  object,  however,  to  any 
wholesale  closing  of  our  telegraph  of¬ 
fices  throughout  the  country,  which  can 
only  mean  an  impairment  of  the  gen¬ 
eral  telegraph  service,  and  we  think  we 
are  Justified  In  being  fearful  of  the 
treatment  which  will  be  accorded  to  the 
Postal  Company  by  the  committee 
which  was  appointed  by  Mr.  Burleson 
on  December  18  to  conduct  the  opera¬ 
tion  of  the  Postal  Telegraph  linea  that 
committee  consisting  entirely  of  Tele¬ 
phone  and  Western  Union  official.s,  and 
the  Postal  Company  being  entirely  un¬ 
represented.” 

At  the  same  time  Federal  Judge 
Learned  Hand  heard  the  Government's 
motion  to  dismiss  the  bill  of  complaint 
in  President  Mackay’s  action  to  restrain 
the  Postmaster-General  from  taking 
over  the  lines  of  the  Commerctol  Cable 


Company  and  the  Commercial  Pacific 
Cable  Company. 

Decision  was  reserved  and  counsel 
was  directed  to  submit  briefa  In  the 
original  action,  which  was  filed  by 
Clarence  H.  Mackay,  President  of  the 
two  cable  companies,  Postmaster-Gen¬ 
eral  Burleson  and  Newcomb  Carlton, 
President  of  the  Western  Union  Tele¬ 
graph  Company,  appointed  director  of 
the  cable  lines  during  Government  con¬ 
trol,  were  named  as  defendants. 

The  Government  asked  for  dismissal 
on  the  ground  that  the  court  has  no 
Jurisdiction,  and  that  there  is  equity 
in  the  bill.  United  Btates  Attorney 
Harper,  in  defending  the  claim  of  no 
Jurisdiction,  declared  the  United  States 
is  the  vital  defendant  and  cannot  be 
made  a  party  to  the  suit.  He  said: 

"No  one  can  bring  the  United  States 
into  court.  The  pertinent  question  is 
whether  the  United  States  has  an  inter¬ 
est.  and  whether  the  United  Statee  is 
going  to  be  attacked  by  the  result” 

£.  F.  McClennan,  for  the  Govern¬ 
ment,  argued  that  if  the  cable  com¬ 
panies’  contention  is  sustained  the  un¬ 
happy  spectacle  of  having  the  Presi¬ 
dent  appear  in  court  and  subjected  to 
cross-examination  would  probably  fol¬ 
low.  He  declared  the  President  seized 
the  lines  under  full  authority  of  the 
Act  of  Congress  of  November  16,  and 
that  President  Wilison  was  sole  Judge 
of  the  facts  which  prompted  the  seiz¬ 
ure. 

Used  Power  Arbitrarily 

Justice  Hughes,  arguing  for  the  com¬ 
mercial  company  against  the  motion, 
declared  the  real  war  emergency  had 
passed  when  the  cables  were  seized  and 
that  an  arbitrary  use  of  power  had 
been  exercised.  He  said  the  day  Presi¬ 
dent  Wilson  read  the  armistice  terms 
to  Congress  he  concluded  by  announc¬ 
ing  that  Germany  had  been  rendered 
helpless  suid  the  war  was  at  an  end. 
He  said: 

“The  resolution  is  a  grant  of  power 
to  seize  when  he  shall  deem  the  seizure 
to  be  necessary  for  the  national  se¬ 
curity  and  defense. 

"We  say  that  the  President  was 
not  authorized  to  seize  the  cables  for 
any  supposed  i>oIicy  of  national  se¬ 
curity.  If  that  were  the  object.  Con¬ 
gress  would  have  acted  in  a  very  dif¬ 
ferent  way. 

No  Reasonable  Basis 

“Our  poedtion  is  that  there  was  no 
reasonable  basis  for  saying  that  it 
was  needed  to  protect  the  safety  of 
the  United  States,  and  was  an  abuse 
of  power  which  we  are  entitled  to 
challenge  in  a  proper  process  In  a  court 
of  equity.” 

Postmaster-General  Burleson’s  action 
in  taking  over  the  cables  after  the 
armistice  was  signed  was  branded  by 


Senator  Hit^eook  of  Nebraska  as 
being  "very  close  to  breaking  faith  with 
the  Congress  of  the  United  States.  He 
did  something  entirely  outside  the  au¬ 
thority  Congress  intended  to  give,” 
said  Senator  Hitchock,  “and  was  not 
Justified  in  taking  over  the  cables  after 
hostilities  had  ceased.”  He  accused  Mr. 
Burleson  of  suppressing  the  order  for 
some  time.  Senator  Watson  also  criti¬ 
cized  the  seizure. 

Senator  Shafroth,  Democrat,  of  Colo¬ 
rado,  defending  the  taking  over  of  the 
cables,  said  in  the  course  of  the  debate 
that  the  war  was  not  yet  over,  and  that 
doubtless  the  Administration  believed 
the  cables  would  be  valuable  in  con¬ 
nection  with  the  Peace  Conference. 

The  Postmaster-General  denied  im¬ 
mediately  charges  of  Senator  Watson 
that  the  date  on  the  President’s  proc¬ 
lamation  taking  over  the  cables  had 
been  falsified  to  make  it  appear  the 
action  was  taken  before  the  armistice 
was  signed.  He  said: 

“Senator  Watson  has  evidently  been 
imposed  upon.  1  was  present  on  the 
second  day  of  November,  when  the 
Pre.sident  sigmed  the  proclamation  tak¬ 
ing  over  the  cablea” 

Telegraphers'  Wages  Increased 

Salary  increases  of  from  5  to  10  per 
cent  went  into  effect  January  1,  for 
employees  of  the  telegraph  systems  un¬ 
der  order  of  Postmaster-General  Bur¬ 
leson.  The  increases  are  5  per  cent 
for  employees  who  have  been  in  service 
between  six  and  eighteen  months  and 
10  per  cent  for  longer  service  periods, 
but  they  must  advance  no  salary  above 
1200  monthly  or  above  an  addltionsd  |35 
monthly  since  January  1,  1918.  Neither 
will  the  increases  apply  to  premium 
earnings  or  to  employees  at  ncm-func- 
tional  officea 


TRANSFERS  LIBEL  SUITS 


Court  Moves  Arnold  Actions  to  Rock¬ 
land  County,  N.  Y. 

Albanv,  N.  Y.,  January  3. — ^Justice 
Gilbert  D.  B.  Hasbrouck  at  the  Kingston 
Special  Term  granted  orders  changing 
the  place  of  trial  from  Albany  to  Rock¬ 
land  County  of  the  actions  brought  by 
Judge  Lynn  J.  Arnold,  president  of  the 
Press  Company,  pyblisher  of  the 
Knickerbocker  Press,  against  Wilson  P. 
Foss  and  Harvey  DeBaun,  two  of  the 
libel  suits  brought  by  him  against  six 
defendants  for  damages  aggregating 
18,900,000. 

Foss  is  a  resident  of  Nyack  and  is 
sued  for  86,500,000,  and  DeBaun,  who 
resides  at  Haverstraw,  for  31,500,000. 
They  are  alleged  to  have  caused  to  be 
published  in  several  newspapers  articles 
relating  to  alleged  unprofessional  con¬ 
duct  of  Judge  Arnold  as  attorney  for 
the  estate  of  a  wealthy  woman  of 
Nyack.  and  also  regarding  the  proceed¬ 
ing  instituted  by  Sarah  K  Conklin,  of 
Nyack,  to  compel  Judge  Arnold  to  turn 
over  certain  moneys,  papers,  and  books 
of  the  estate.  Other  defendants  are 
Herbert  E.  Hill,  publisher  of  the  Albany 
Telegram,  who  is  sued  for  350,000,  and 
Leo  M.  Doody,  editor  of  the  Telegram, 
who  is  sued  for  3100,000. 


Herald  Has  $250,000  for  Sunday  EMition 

The  sum  of  3360,000  has  been  ap¬ 
propriated  by  the  executors  of  the  will 
of  James  Gordon  Bennett  to  improve 
the  New  York  Herald’s  Sunday  edition 
in  1919.  The  first  step  has  been  to 
provide  a  Rotogravure  section  that  will 
rank  with  the  best  now  being  published. 


T.  L.  Briggs  Elected  Head 
of  Collier  Firm 


Resigns  as  Chairman  of  A.  N.  A.  Execu¬ 
tive  Commiuee  and  Ad  Manager  of 
Remington  Arms-U.  M.  C  Co 


The  managing  committee  of  the 
estate  of  Robert  J.  Collier  has  elected 
T.  L  Briggs,  advertising  manager  of 
the  Remington  Arras-Union  Metallic 
Cartridge  Company,  to  the  presidency 
of  the  publishing  house  of  P.  F,  Collier 
&  Son,  New  York.  ,  The  direction  of 
Collier’s  Weekly  and  the  business  still 
remain  in  the  hands  of  a  committee 
named  by  Mr.  Collier  in  his  will. 


T.  L.  Briggs 

Mr.  Briggs  on  January  1  completed 
twenty  years  in  newspaper  advertising 
and  sales  work  and  has  held  numerous 
positions  with  daily  and  weekly  news¬ 
papers,  especially  in  Rochester,  N.  Y., 
where  about  twelve  years  ago  he  estab¬ 
lished  the  Daily  Record,  a  financial 
paper.  Later  he  was  advertising  man¬ 
ager  of  the  Burlington  (Vt.)  News, 
worked  in  the  business  and  advertising 
departments  of  magazines,  and  spent 
five  years  as  a  traveling  salesman. 

Eight  years  ago  Mr.  Briggs  went 
with  the  Remington  corporation,  from 
the  Franklin  Automobile  Company,  as 
assistant  in  the  advertising  department 
and  worked  himself  up  to  the  advertis¬ 
ing  managership  and  the  executive  staff 
during  the  expansion  of  the  business 
due  to  the  war. 

In  assuming  the  presidency  of  P.  F. 
Collier  &  Son  Mr.  Briggs  has  resigned 
from  the  Remington  Company,  where, 
for  the  present,  John  S.  Barlow,  who 
has  been  assistant,  wiil  be  in  charge  of 
the  advertising  details  and  Edward 
Cave  will  direct  the  service  division  of 
the  advertising  department 

Mr.  Briggs  has  been  an  active  mem¬ 
ber  of  the  Association  of  National  Ad¬ 
vertisers  and  was  recently  elected 
chairman  of  the  Executive  Committee. 
As  the  A.  N.  A  is  purely  an  organiza¬ 
tion  of  advertisers,  Mr.  Briggs  has  ten¬ 
dered  his  resignation  as  a  member  and 
officer. 


Ralph  Mulvane,  former  city  editor  of 
the  Tacoma  (Wash.)  News-Tribune,  is 
now  In  charge  of  the  night  Associated 
Press  in  Beattie. 
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TO  INFLATE  OR  NOT  TO  INFLATE? 


War  Board  Restrictiona  Have  Operated 
for  Healthy  and  Sound  Economy 

IN  a  resolution  adopted  at  the  recent 
annual  meeting,  the  Association  of 
National  Advertisers  recognised  that 
the  restrlctioas  applied  to  the  publica> 
cation  of  general  i>eriodicals  and  other 
publications  by  the  War  Industries 
Beard  have  oi>erated  In  the  direction 
of  a  healthy  and  sound  economy.  It 
was  also  appreciated  that  the  realisa* 
tlon  that  sound  merchandising  methods 
in  promoting  circulation  are  profitable 
was  in  itself  an  assurance  that  safe¬ 
guards  now  exist  against  Infiatlon  of 
circulation. 

The  pronouncements  of  publishers  in 
additional  standards  of  practice  since 
that  resolution  was  adopted  show  that 
the  A.  N.  A.  was  right  in  assiuning  that 
publishers  had  benefited  themselves  in 
modifying  or  abolishing  wasteful  prac- 
tlcea  In  particular,  past  methods  of 
obtaining  circulation  are  condemned, 
though,  of  course,  no  special  method  is 
singled  out  for  censure. 

It  may  be  remembered  that  in  the 
munmer  of  1916  the  Circulation  Audit 
Oommittee  of  the  A.  N.  A.  issued  a  series 
of  bulletins  on  methods  adopted  by 
some  publications  in  obtaining  circu¬ 
lation.  A  great  deal  of  dust  was  raised, 
and  many  were  the  protests  that  came 
Into  the  olBce  against  this  method  of 
giving  to  a  large  body  of  advertisers  in¬ 
formation  already  printed  in  the  various 
pablications  themselvea 
Personally,  I  think  the  value  of  the 
bulletins  might  have  been  enhanced  by 
the  inclusion  of  explanations  and  com¬ 
ments  by  the  publishers  involved.  1 
believe  that  nothing  at  all  reflecting 
upon  any  publication  should  be  sent 
from  the  A.  N.  A.  office  without  its 
being  first  referred  to  the  publisher  for 
explanation  or  comment,  and  the  prac¬ 
tice  of  so  referring  has  been  followed 
during  the  past  two  and  a  half  years. 


PUBLISHERS  APPROVE 

But  it  is  most  Interesting  now  to  find 
a  great  body  of  publishers  express¬ 
ing  approval  in  a  general  way  of  prac¬ 
tices  recommended  by  the  A.  N.  A.  in 
the  spring  of  1916. 

Three  or  four  weeks  ago  a  gentleman 
who  had  lived  in  England  for  some  years 
called  upon  me.  He  had  a  scheme  for 
use  by  American  manufacturers  in 
selling  their  goods  in  England.  It  had 
merit,  but  it  would  involve  the  pack¬ 
ing  of  coupons  with  the  gooda  And 
that  method  of  assisting  the  sale  of 
goods  is  not,  whether  rightly  or  wrongly 
does  not  matter,  generally  favored  by 
American  manufacturers.  Nor  is  the 
other  part  of  this  gentleman’s  scheme — 
the  prize  contest  So  I  told  him  that 
whHe  a  British  manufacturer  might 
use  his  plana  he  was  likely  to  waste 
his  time  calling  upon  American  manu¬ 
facturers.  The  latter.  In  general,  be¬ 
lieve  in  proved  and  conservative 
methods,  and  have  adopted  such  methods 
after  experience  with  the  use  of  the 
premium  and  the  prize  contest 
It  is  a  theory  of  mine  that  the  future 
wfll  see  pwhHslnre  also  adopting  con¬ 
servative  methods — abandoning  the 


premium  and  the  contest  and  marketing 
their  publications  in  ways  that  have 
proved  both  resultful  and  stable  by  the 
sellers  of  other  manufactured  products. 
And  so  the  publishers’  additional  stand¬ 
ards  of  practice  look  good  as  they  in¬ 
dicate  elimination  of  waste  and  un- 
soundness. 

At  one  time  the  advertiser  was  con¬ 
siderably  to  blame  for  the  measures 
taken  by  publishers  to  inflate  their  cir- 
culationa  The  A.  N.  A.  so  acknowl¬ 
edged  in  a  bulletin  issued  in  the  sum¬ 
mer  of  1916.  Advertisers  called  for 
big  flgure.s,  and  they  got  them;  and 
then  found  that  their  advertising,  at 
higher  cost,  produced  less  results  than 
previously. 
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It  seems  necessary  again  to  refer  to 
another  discovery  the  A.  N.  A.  made 
and  made  public  more  than  a  year  be¬ 
fore  the  necessity  for  winning  the  war 
forced  publishers  to  make  new  stand¬ 
ards.  Its  members  were  urged  to  dis¬ 
criminate  between  “readers"  and  "cir¬ 
culation"^— and  to  look  wUb  disfavor 
upon  the  building  up  of  lists  of  names 
Instead  of  subscription  lists.  And  a  can¬ 
vass  was  made  of  the  attitude  of  the 
members  towards  pubUcations  that 
gave  pro  rata  rebates  on  guaranteed 
circulation.  More  than  90  per  cent,  of 
the  replies  indicated  that  advertisers 
think  well  rather  than  HI  of  publica¬ 
tions  which  have  to  own  that  they  have 
failed  to  reach  the  guarantee.  There 
was  at  least  some  proof  that  conserva¬ 
tive  methods  had  been  followed,  and 
that  desperate  "enterprise"  had  been 
declined. 

Now,  after  all  this  evidence  of  re¬ 
pentance  and  love  of  conservatism  on 
the  part  of  the  advertiser,  the  publishers 
are  actually  inviting  him  again  to  enter 
upon  a  course  of  encouraging  inflatlcm 
of  circulation.  Suppose  the  advertiser 
signed  contracts  to  pay  for  circulation 
in  excess  of  the  guarantee  (that  wouldn’t 
and  couldn’t  be  done,  for  reasons  men¬ 
tioned  in  this  page  in  the  Eb>iToa  ft 
PuBUSHsa  of  December  28),  would  pub¬ 
lishers  not  be  tempted  to  adopt  ’’enter¬ 
prising’’  methods  that  would  result  in 
Inflation?  ("Every  little  bit,  added  to 
what  you’ve  got,  makes  a  little  bit 
more.") 


TO  such  an  insinuation  would,  quite 
naturally  and  righteously,  come  the 
response,  "Certainly  not!  To  do  so 


would  not  only  violate  our  additional 
standards  of  practice,  which  are  estab¬ 
lished  for  the  purpose  of  preventing 
waste  and  unnecessary  and  reckless 
building  of  circulation,  but  render 
naught  all  that  Thomas  E.  Donnelley 
and  the  Pulp  and  Paper  Division 
learned  of  us  for  a  few  months!" 

It  may  then  be  assumed  that  even 
if  publishers  should  be  tempted  to 
add,  by  "enterprising”  methods,  a  little 
bit  to  that  upon  which  the  rates  are 
based,  they  will  not,  because  they  must 
not,  succumb  to  the  temptation;  the 
"standards  of  practice”  forbid  any  such 
lapse. 

Very  well,  then,  why  bring  into  ex¬ 
istence  such  a  proviso  as  that  con¬ 
nected  with  excess  circulation?  Why 
legislate  for  something  that  is  not  In¬ 
tended  to  happen,  that  cannot  happen, 
that  must  not  happen? 

In  other  words,  why  raise  this  Hal¬ 
lowe'en  bogey  above  the  hedge  that 
encloses  the  publishing  fold  if  the  pur¬ 
pose  is  not  merely  to  scare  the  adver¬ 
tiser  away  from  a  contract  provision 
which  is  obviously  and  inferentially  rec¬ 
ognized  to  be  tangible  and  Just  and 
sound? 

"The  lady  doth  protest  too  much,  me- 
thinks." 


“RETROSPECT  AND  FORECAST”— A 
NEW  A.  N.  A.  BOOKLET 

During  the  past  year  an  illustrated 
booklet  containing  much  detail 
about  A.  N.  A.  work  and  the  A.  N.  A. 
office  service  has  been  distributed  not 
only  to  A.  N.  A.  members  but  also 
to  a  large  number  of  sellers  of  space 
or  material  or  service;  the  purpose  in 
this  has  been  to  make  as  many  pub¬ 
lishers  and  other  sellers  as  possible 
acquainted  with  the  work  of  the  asso¬ 
ciation.  With  knowledge  comes  under¬ 
standing,  and  it  is  Just  as  necessary  for 
the  A.  N.  A.  to  be  understood  as  for 
the  A.  N.  A.  to  understand. 

Speaking  at  the  Guildhall,  London, 
the  other  day.  President  Wilson  told  a 
story  about  Charles  Lamb.  One  even¬ 
ing  in  a  company  'of  bis  friends  they 
were  discussing  a  person  who  was  not 
present,  and  Lamb  said,  in  bis  hesitat¬ 
ing  manner:  "I  h-hate  that  fellow." 
"Why,  Charles,"  one  of  his  friends  said, 
"I  did  not  know  that  you  knew  him." 
"Oh,”  he  said,  "I-I-I  d-don’t  I  can’t 
h-bate  a  man  I  know." 


The  new  booklet — ^"Retrospect  and 
Forecast” — has  Just  been  sent  to 
members,  and  will  be  also  supplied  to 
any  reader  of  this  page  who  will  write 
or  ’phone  for  it.  Perhaps  of  particular 
interest  will  be  the  evidence  of  the 
character  and  extent  and  growth  of  the 
headquarters  office  service.  Herewith 
are  given  two  of  the  diagrams  repro¬ 
duced  in  the  booklet: 

The  second  diagram  shows  to  what  a 
great  extent  the  headquarters  office  has 
become,  through  the  Publication  Data 
Department,  a  clearing  house  of  infor¬ 
mation  lUMMit  all  classes  of  publications. 

The  "Forecast”  of  the  Association’s 
activities  for  1919  is  preliminary  and 
partM;  an  additienal  prograimne  is  now 
being  constructed.  But  the  following  is 


a  brief  statement  of  what  has  already 
been  arranged: 


OFFICE  FORCE  INCREASED 

The  headquarters  office  force  is 
being  increased  and  strengthened,  in 
order  to  meet  the  insistent  and  increas¬ 
ing  demand  of  the  members  for  a  pro¬ 
gramme  of  broader  and  deeper  Adver¬ 
tising,  Sale.s  Export,  and  Publication 
service. 

The  publication  of  the  briefs  on  "Re¬ 
construction  of  Foreign  and  Domestic 
Market.s”  will  be  continued,  a  course 
which  was  chiefly  a  matter  of  faith  on 
the  part  of  the  Executive  Committee 
prior  to  the  annual  meeting.  Parts  II 
and  III,  dealing  with  "The  Mercantile 
Marine  and  Dome.stic  and  Foreign 
Business”  and  with  “Financial  Relations 
(as  a  Result  of  the  War)  and  American 
Business  of  the  Future,”  will  follow  Part 
I — "Manufacturing  Capacity  and  World 
Trade,”  already  Issued. 

Territorial  meetings  of  membership 
representatives  and  other  membership 
company  repre.sentatlves  will  be  organ¬ 
ized,  with  programmes  of  an  essentially 
"brass-tack”  character  and  value. 


WILL  VISIT  COMPANIES 

The  secretary  will  visit  virtually 
all  membership  companiea  These 
visits  will  inevitably  result  in  making 
membership  in  the  a.ssoclation  still  more 
valuable,  because  more  will  be  known 
of  members’  requirements,  and  members 
will  learn  more  speciflcally  of  the  asso¬ 
ciation’s  work  and  service.  The  secre¬ 
tary  will  also  undertake  investigations 
along  carefully  defined  lines,  the  results 
of  which  will  be  regularly  embodied  in 
a  new  and  different  kind  of  bulletin. 

More  time  and  money,  and  the  knowl¬ 
edge  gained  by  closer  contact  with 
membership  companies,  will  be  spent 
on  meetings  and  programmea  The  next 
semi-annual  meeting — in  the  Middle 
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FIRST  YEAR  1915-16  SECONO-TWRO YEARS  1917-18 

West— will  mark  a  new  and  high  level 
In  A.  N.  A.  meetings. 

During  the  next  year  it  Is  hoped  that 
the  association  will  be  in  a  position  to 
permit  of  the  opening  of  a  Middle  West¬ 
ern  office,  a  course  which  has  for  so 
long  been  desired  and  constantly  urged. 

Many  demands  for  information  and 
other  service  from  the  association  have 
been  impossible  to  meet  wholly  or  pcm- 
tlally  because  of  our  being  unable  to 
establish  personal  and  constant  contact 
with  developments  in  Washington,  D.  C. 


Editor  8^  PvhUsher  for  Jantuiry  4,  1919 


Service  to  the 
National  Advertiser 

•  A  thorough  review  of  newsp.ipers  dur¬ 

ing  the  war  period  of  1918,  and  the  out. 
look  for  newspapers  during  1919,  now 
Peace  is  Here. 

'^e  most  valuable  fund  of  information 
ever  presented  about  newspapers  and 
advertising  and  many  other  valuable 
features. 

Service  to  the 
Advertising  Agent 

Minimum  advertising  rate  and  net  paid 
circulation  of  English  language  news, 
papers  in  the  United  States,  the  former 
as  of  January  1st,  1919,  the  latter  as 
reported  by  the  A.  B.  C.  or  to  tlie 
United  States  Government  as  of  October 
1st,  1918.  The  whole  more  complete,  ac¬ 
curate  and  up-to-date  than  any  list  ever 
before  presented  for  instant  use  of  ad¬ 
vertising  interests. 

Service  to  the 
Newspaper  Publisher 

Original  articles  by  specialists  of 
national  repute,  covering  important 
phases  of  newspaper  making  for  1918 
and  forecasting  possible '  developments  in 
1919,  written  especially  for  EDITOR 
&  PUBLISHER. 

Service  to 
Newspaper  Editors 

How  the  war  afiFected  news  depart¬ 
ments  of  newspapers,  an<l  the  news  gath¬ 
ering  organizations,  what  they  achieved 
under  difficulties  and  how  they  accom. 
plished  their  stupendous  task.  All  by 
men  who  directed  the  work  during  the 


EDITOR  &  PUBLISHER’S 

ANNUAL  REVIEW 

OUT  NEXT  WEEK 
JANUARY  II,  1919 

The  Annual  Review  Will  Present  the  Record  of  the  Year  1918  in  the  Newspaper 
ind  Advertising  Fields,  Chronicling  the  Outstanding  Events  of  a  Period  in 
Which  Every  Day  Brought  a  New  Crop  of  Problems.  How  These  Were  Met 
and  Solved  Will  be  Told  in  Signed  Articles  by  Men  Who  Were  Close  to  Them 
and  Who  Are  Particularly  Well  Qualified  to  Analyze  and  to  Record  Them. 

The  Annual  Review  will  present  the  newspaper  and  advertising 
history  of  the  past  year  as  written  by  men  who  have  helped  to 
make  that  history!  Thus  the  story  will  be  more  than  a  record — 
it  will  have  the  force  and  charm  of  a  human  document. 

A  FEATURE  OF  IMMEDIATE  SERVICE-VALUE  TO  ALL  NA¬ 
TIONAL  ADVERTISERS  AND  SPACE-BUYERS  will  be  a  COM¬ 
PLETE  LIST  of  the  English-Language  Daily  Newspapers  published  in  the 
United  States,  together  with  THE  MINIMUM  SPACE  RATE  of  Every  Paper 
Corrected  to  January  i,  1919.  There  will  also  be  given  the  Net  Paid  Circulation 
-Figure  of  every  paper  as  reported  to  either  the  A.  B.  C.  or  to  the  Government 
October  i,  1918. 

Every  effort  is  being  made  to  assure  the  absolute  authoritativeness  of  the  ad 
rates  and. the  circulation  of  these  newspapers  as  of  the  dates  specified;  and  it 
is  obvious  that  the  data  thus  presented  will  be  of  the  utmost  value  to  all  who 
are  buying  or  planning  to  buy  advertising  space.  The  feature,  of  itself,  will 
serve  to  make  the  Annual  Review  Number  of  EDITOR  &  PUBLISHER  nota; 
ble  for  its  service-value. 

In  addition  to  the  features  mentioned,  the  i.s.suc  of  January  11  will  be  a  COMPLETE 
TRADE  NEWSPAPER  TOR  NEWSPAPER  MAKERS  AND  ADVERTISERS— and  ADVER¬ 
TISING  SPACE  in  it  will  have  a  si)ecial  value.  Is  YOUR  SPACE  RESERVED? 

$125.00  Per  Page — $80.00  Half  Page — $45.00  Quarter  Page 


EDITOR  &  PUBLISHER, 


1117  WORLD  BUILDING 
NEW  YORK  CITY 


Some  of  the  rarest  old  linens  come 
from  the  small  looms  of  Brittany  and 
Ireland— An  ad  to  talk  quality  and 
import,  despite  difficulties. 


Editor  Publisher  for  January  4,  1919 


Ttie 

Newz-gouried 


A  Spread /3^canvas^-’'-Wiiite  Saie 


Some  Comments  in  Passing  on  the  Dry  Goods  Store  Type  of  Display.  Frankly,  Has  There  Been  Any  Advance  in  This  Form  of  Advertising 
for  the  Past  Ten  A"ears?  By  W.  Livingston  Labned. 


jj-u  tOU  are  just  the  person  I  want  to  see,  Misa 
Y  A.llcn,"  called  the  Ad-Man,  as  a  slender  flsrure 
passed  the  door,  "can  you  spare  me  a  few 
minutes?" 

It  was  a  pretty,  smiling  face  that  peered  In. 

"Don’t  tell  me  you  want  an  ad  written,"  she  par¬ 
ried,  laughing. 

The  Society  EMitress  of  the  News-Courier  had 
never  seemed  to  care  much  for  the  advertising 
problems  of  the  paper.  This  did  not  mean  that  she 
failed  to  recognize  the  vital  Importance  of  the 
Ad-Man's  department 

“No,  nothing  like  that,”  reassured  the  other,  “I 
want  some  advice — the  kind  YOU  keep  in  stock. 
Strange,  I  have  not  thought  of  conferring  with  you 
before.  Have  a  seat.” 


FOREWORD 

Although  written  in  ttory  form,  these 
articles  are  built  upon  fact  and  are  in- 
tended  as  the  basis  of  actual  operation 
in  any  newspaper  office.  The  News- 
Courier  is  a  supposititious  sheet.  It 
really  stands  for  ANY  medium  sized 
daily  or  weekly.  The  objective  of  the 
stories  is  a  practical  and  constructive 
one,  and  the  various  illustrations  shown 
have  been  prepared  for  actual  use.  They 
find  their  first  publication  in  the  Editor 
&  Publisher. 


GDEAT  WHITE  SALE 


Heading  to  be  used  across  top  of  advertisement  of  lingerie.  It  will  reproduce  well 
as  small  as  three  columns. 


The  Society  Editress  looked  puzzled. 

"1  want  to  ask  some  questions  about  department- 
store  and  dry  goods-store  advertising,"  continued  the 
Ad-Man.  “I  want  the  woman’s  viewpoint.” 

Smiling  and  Ready 

"What  is  there  to  say,”  was  the  laconic  rejoinder, 
"men  always  prepare  the  advertising  for  women  to 
read.  What  we  think  or  want  can  have  nothing 
whatever  to  do  with  it  But  if  I  can  bo  of  any  as- 
assistance,  proceed.” 

She  was  still  smiling,  however. 

"In  your  opinion  has  department-store  advertising 
improved  during  the  past  five  or  ten  years?  Every¬ 
thing  in  life  appears  to  take  on  some  sort  of  spright¬ 
ly  rehabilitation.  The  ads  as  you  seen  them,  day  by 
day,  week  in  and  week  out — are  there  progressive 
stages  of  Improvement?” 


“I’ll  answer  that  question  quite  frankly.  No. 
That  Is,  qualifying  It  a  trifle,  newai>aper  advertising 
has  not  progressed  In  the  same  way  that  mapizine 
advertising  has  gone  ahead,  nowhere  near.  Article  by 
article,  product  by  product,  the  character  of  the 
latter  Is  heads  above  our  local  attempts  or  even 
the  average  attempt  of  the  big-town  dally.  Per¬ 
haps  there  are  deflned  limitations.  I  seem  to  feel 
that  department-store  advertising  Is  in  a  rut.  On 
the  other  hand,  I  am  constantly  won  over  by  the 
handsome  appearance  of  the  ads  In  the  women’s 
publications.  They  are  very  beautiful,  often  times. 
The  text  is  better  written  than  it  used  to  be.  The 
pictures  are  exquisite.  It  is  obvious  to  me  that  this 
branch  of  advertising  has  become  an  art” 

“Does  it  not  occur  to  you  that  newspaper  advertis¬ 
ing  CAN  and  SHOULD  Improve  also?" 

"There  la  the  time  clement — the  rush — the  last- 


iPP 
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minute  copy  and  set-ups.  I  suppose  one  can’t  ex¬ 
pect  TOO  much.” 

"Yet  there  are  features  that  can  be  arranged  for 
far  in  advance  of  the  actual  publication  dates — spe¬ 
cial  sales,  for  example — that  are  as  flxed  and  as 
eternal  as  the  very  stars.” 

The  Society  Editress  chuckled  good-humoredly. 

“White  sale!”  she  exclaimed,  “due  now." 

"Then  there  are  furniture,  sales  and  lingerie  sales, 
and  baby  goods  sales,  and  dozens  of  others.  Such 
problems  could  be  handled  in  advance?” 

"Why  not?” 

“Referring  specifically  to  the  physical  make-up 
of  the  pages  or  half  pages  produced  by  dry  goods 
houses — in  your  opinion  is  it  WORTH  WHILE  to 
dress  them  up  artistically?  Are  women  sensitive  to 
these  added  features?  Do  they  care?  Do  they  look 
upon  department-store  advertising  as  NEWS,  In  the 
cold,  formal  sense,  or  are  they  attracted  TO  the  ads 
by  their  api)earance  and  the  message  they  convey? 
Do  you  think  all  women  read  all  advertisements  as  a 
matter  of  business?" 

"Most  women,  I  think,  read  these  advertisements 
when  they  actually  wish  to  buy.  The  ad  that  pre¬ 
sents  the  strongest  appeal  Is  apt  to  make  the  sale — 
at  least  it  will  cause  her  to  visit  the  store  and  ex¬ 
amine  the  article.  It  would  bo  too  much  to  ask  a 
woman  to  read  all  of  all  advertisementa  She  hasn’t 
the  tima  No  mere  man  has  yet  learned  to  weigh 
.  the  responsibilities  of  the  housewife.  They  are 
tremendoua  , 

“I  have  many  married  friends  and  I  KNOW 
whereof  I  speak.  From  breakfast  to  bedtime  it  is 
one  long  worry.  If  there  are  children” — the  So¬ 
ciety  Editress  shrugged  her  shoulders — “then  It’s 
pretty  near  slavery.  It  is  the  MONOTONY  of  wo¬ 
man’s  work  that  makes  it  so  irksome — so  tiring — so 


Heading  of  unique  character  to  be  run  across  top  of  display — no  smaUer  than  three 
columns  in  width. 
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Table  linen  is  of  prime  im¬ 
portance  to  the  housewife.  Beh 
ter  to  show  some  such  scene  as 
this  than  the  mere  linens,  un¬ 
embellished. 


(Continued  /rom  Page  13.) 


tremendously  nerve-rswiklng.  One  day  Is  apt  to  be 
exactly  like  another  day.  Roast  beef  Thursday — 
hash  on  FYiday.  Monday  It’s  wash  day — Friday  she 
‘cleans  up.*  Not  much  variety  to  that  schedule.  It’s 
the  same  old  butcher  and  baker  and  candlestick- 
maker.  She  grows  to  HATE  the  telephone  and  the 
door-bell.  It  Isn’t  that  she  resents  the  duty  of  It — 
she  wears  down  under  the  SAMENESS. 

.  Different  with  a  Man 

“With  a  man  It  Is  different.  He  goes  to  his  office — 
the  trip  back  and  forth  esu:h  day,  alone,  has  it’s 
brighter  side.  He  meets  strangera  There  Is  a  cer¬ 
tain  thrill  to  business.  And  I  am  inclined  to  believe 
that  a  man’s  business  day  is  nevy  twice  the  same.” 

“Not  on  a  newspaper,  at  any  rate.” 

“I  do  not  believe  that  enough  credit  Is  given  to 
woman  for  being  a  constant  shock-absorber  to  mo¬ 
notony,”  reiterated  the  Society  Editress,  “all  of 
which  is  a  prelude  to  one  reason  why  women  have 
no  time  for  extensive  reading.  Morning  or  after¬ 
noon,  it's  the  same — busy.  Therefore,  it  would 
stand  to  reason  that  the  most  ATTRACTIVE  ad¬ 
vertising  will  claim  her  attention.  Advertisers  them¬ 
selves  should  study  the  psychology  of  HOW  women 
read,  when  and  under  what  stress.  They  would  be 
brief  if  they  did.  To  answer  your  question  of  a 
moment  ago — yes,  I  think  women  DO  know  the 
difference,  intuitively,  if  not  artistically,  between  a 
careless  advertisement  and  one  that  observes  all  the 
proper  ethics." 

“Yet  there  are  department-store  managers  who 
contend  that  one  lure,  and  one  only,  will  get  the 
business — a  continuous  stream  of  'special  bargains’ — 
the  ’marked-down’  idea.” 

"Well,  in  part,  they  are  correct.  Human  nature 
will  never  change.  Candidly,  this  bargain  thing  is 
sure  to  prove  successful.  By  nature  we  women  are 
forever  searching  for  bargains.  Many  of  us  MUST. 
We  are  on  ’short  rations’  in  the  matter  of  money. 
I  know  women  who  have  an  extremely  narrow 
margin  upon  which  to  work.  Their  husbands  are 
even  niggardly  in  allowancea  Most  women  look  for 
bargains  because  they  are  compelled  to  do  It  Others 
do  It  on  general  principles.  *1110  ’marked-down’  idea 
la  sound,  as  business  logic.” 

Many  Doubtful  Bargains 

’nut  there  are  so  many  doubtful  bargalna  There 
Is  so  much  that  we  might  term  unprofessional  In 
this  price-hacking.  Will  women  NEVER  get  wise—; 
never  resent  some  of  the  things  that  are  done?” 

“Stores  have  leaders.  They  actually  present  biu"- 
galns.  I  think  you  do  them  an  Injustice  when  you 
infer  that  there  Is  a  tendency  to  be  unfair  and  to 
make  false  statementa  The  bargains  and  the  low- 
priced  opportunities  are  there  IP  the  woman  In  the 
case  KNOWS  a  bargain  when  she  sees  it.  I  am 


compelled  to  say  that  not  one  woman  In  ten  DOES 
know  stock,  quality,  and  the  technique  of  mer¬ 
chandising.  They  THINK  they  do — they  say  they 
do.  But  it  has  been  my  experience  that  they  are 
often  unfamiliar  with  the  shades  of  value.  A  glove 
counter  will  be  offering  quality  gloves  at  a  marked- 
down  price.  Cheap  gloves  are  mixed  with  excellent 
values.  Yet  I  have  seen  women  stupidly  select  the 
gloves  that  were  distinctly  NOT  bargaina  The 
merchant  can’t  be  blamed  for  that.  I  sometimes 
think  there  should  be  a  college  of  quality — a  school 
to  which  women  could  go  for  technical  training.  It 
would  help  them  immensely.” 

’Then  you  have  no  fault  to  find  with  the  bargain 
thought?” 

“It  will  always  be.  It  is  the  store’s  great  asset 
After  all,  there  is  need  of  an  incentive  to  get  a 
woman  into  a  store.  She  is  constantly  putting  off. 
Advertising’s  chief  usefulness  is  to  REMIND  folks 
of  things  they  really  NEED.” 

“You  see  the  local  advertising  of  our  own  depart¬ 
ment  store.  What  do  you  think  of  it?” 

“Not  impressive.” 

“And  the  faults?” 

Personality  Is  Lacking 

“Uninspired.  The  personality  of  the  store  and 
its  ownership  is  lacking.  I  sometimes  think  that 
department-store  advertising  should  be  HUMAN¬ 
IZED.  All  other  advertising  is.  I  confess  to  a  fond¬ 
ness  for  John  Wanamaker's  publicity.  When  I  go 
to  New  York  or  Philadelphia  I  Invariably  READ 
Wanamaker  ads.  I  read  them  although  I  may  not 
want  to  buy.  I  read  them  out  of  a  mixture  of  in¬ 
terest  and  curiosity. 


“Every  advertisement  starts  off  with  a  message 
from  Mr.  Wanamaker.  He  may  not  write  them 
himself,  but  I  THINK  he  does.  It  gives  me  the 
feeling  that  he  takes  a  genuine  personal  Interest  In 
his  establishment — ^and  in  ME,  the  possible  customer. 
Then,  too.  If  you  have  over  noticed,  the  phrasing 
of  even  the  most  prosaic  subject  is  bright  and  clever 
emd  smart.  ’There  Is  nothing  hackneyed  about  Wana¬ 
maker  advertising.  One  may  read  it  with  profit” 

“Do  you  think  it  sells  the  goods?” 

"It  MUfTT.  It  would  not  be  so  consistently  em¬ 
ployed  If  It  failed  of  its  purpose.  And,  besides,  ad¬ 
vertising  is  really  a  salesman — it  Is  type,  talking 
from  behind  a  counter,  I  would  much  rather  have 
dealings  with  an  interesting,  entertaining  salesman 
than  a  stupid,  dull  person.  I  would  be  much  more 
apt  to  buy.” 

“Do  you  believe  in  pictures — plenty  of  them?” 

“Illustrated  advertising  is  always  desirable.  No 
words  can  hope  to  visualize  an  object  in  the  same 
complete  and  satisfying  manner  that  pictures  do. 
Women  are  very  critical,  however.  An  article  must 


be  drawn  EXACTLY  as  it  is — or  better  no  pictures 
at  all.  I  have  seen  that  work  out  here  in  town,  in 
our  own  paper.  A  store  will  run  cuts  that  are  pur¬ 
chased  from  an  ad  book.  It  may  be  furniture  or 
dresses  or  kitchen  ware — anything.  The  merchant 
runs  them  without  even  referring  to  his  stock.  That, 
of  course,  is  stupid.  It  is  stupid  because  it  causes 
distrust.  Women  REMEMBER.  If  they  see  a  little 
frill  on  a  waist  they  want  THAT  waist  with  that 
frill.” 

A  Woman’s  Viewpoint 

“You  mentioned  the  Annual  White  Sale  a  mo¬ 
ment  ago.  What  could  a  department  store — our 
store  in  this  town — do  to  make  this  announcement 
more  compelling?  I  am  curious  .to  have  your 
woman’s  viewpoint” 

"Well,  attractive  headings  for  one  thing.  Pictures 
that  while  not  necessarily  relevant,  would  create 
atmosphere.  You  know  a  white  sale  comes  so  soon 
after  the  holidays  that  women  are  rather  fed  up  on 
buying  and  crowds.  It  requires  type  and  illustra¬ 
tion  tonic  to  move  her.  I  think  headings  are  very 
pretty  to  top  off  an  advertisement  Many  large 
metropolitan  stores  employ  them  to  excellent  ad¬ 
vantage.  We  here  in  the  smaller  towns  depend 
upon  stock  cuts  and  borders — makeshifta  They  all 
look  the  same  to  me,  despite  the  fact  that  some  of 
the  ad-cut  service  books  are  highly  artistic. 

“Then  I  think,  and  have  always  thought  that  ad¬ 
vertising  cuts  should  bring  in  one  of  two  possible 
suggestions — the  making  of  the  goods  and  where 
they  come  from  and  the  USE  of  the  goods.  When 
you  suggest  a  USE.  you  supply  TWK)  definite  ap¬ 
peals.  Women  will  often  make  a  purchase  through 
suggestion.  This  bit  of  table  linen  will  make  a  table 
look  better;  that  doily  will  brighten  her  silverware. 

Make  It  Attractive 

“I  noticed  only  last  week  that  our  store  used  a 
cut  with  a  sale  of  dishes.  The  picture  was  of  a  pile 
of  dishes,  all  stacked  up  at  random.  If  I  had  planned 
the  ad  I  would  have  sketched  an  attractive  dining¬ 
room  with  the  china  on  the  table.  Then  I  would 
have  selected  two  or  three  of  the  more  striking  pat¬ 
terns  and  reproduced  them,  large,  worked  in  with 
it,  some  way  or  other. 

“If  it  is  a  white  sale  nothing  would  be  more  ap¬ 
propriate  than  to  DEMONOTRATE,  in  pictures,  the 
utility  and  the  beauty  of  the  articles,  through 
Juxtaposition  with  OTHER  household  utilities.  The 
necessity  of  an  immaculate  guest  room — as  to  its  bed- 
linen  appointments,  etc.,  the  linen  closet,  etc.” 

“You  see  room  for  improvement,  then,  in  small¬ 
town  department-store  advertising?” 

“We  will  not  confine  it  to  the  small  towns.  The 
larger  ones  might  read  up  their  little  book.  It  is  no 
exaggeration  to  say  that  the  department  stores  are 


(Continued  on  Page  80.) 
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Eight  years  of  experi¬ 
ence  in  London  as  Gener¬ 
al  European  Manager  of 
the  United  Press,  two 
years  in  the  Orient  as  a 
correspondent,  and  seven 
years  as  Manager  in 
Washington,  have  given 
Ed  L.  Keen  a  perspective 
and  an  understanding  of 
the  news  interests  involv¬ 
ed  in  the  Peace  Confer¬ 
ence  enjoyed  by  few,  if 
any,  of  the  correspon¬ 
dents  now  in  Paris.  Mr. 
Keen  is  in  personal 
charge  of  the  Peace  Con¬ 
ference  staff  of  the  Unit¬ 
ed  Press  in  Paris. 
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SERVICE  TO  COUNTRY 
EDITORS’  FIRST  DUTY 

They  Performed  It  Well  Daring  Aniei> 
ica’s  War  Activity,  Kentncky  Preaa 
Association  Is  Told  at  Midwinter 
Meeting  in  Louisville 


The  most  Important  address  of  the 
two  days’  midwinter  meeting  of  the 
Kentucky  Press  Association,  held  in 
Ix>uisville.  December  27-28,  was  delivered 
by  B.  F.  Forgrey,  editor  of  the  Ashland 
Independent,  who  dlscuAsed  the  giant 
task  of  the  press  during  war  times  in 
the  maintenance  of  a  nation’s  morale  and 
keeping  the  public  alive  to  the  necessity 
of  giving  without  stint  their  money  and 
labot  to  the  end  of  successfully  prose¬ 
cuting  the  war. 

“The  newspapers  play  a  part  equal  to 
if  not  grea*er  than  _any  other  Institution 
in  the  clvlHred  worid,”  Mr.  Forgey  said. 
“Had  it  not  been  for  the  newspapers  and 
the  loyal  support  they  gave  the  gov¬ 
ernments  of  every  allied  country,  the 
great  war  machine  which  was  moulded 
together  and  which  forced  Germany  to 
her  knees  could  not  have  been  amalgra- 
mated  and  forged  into  the  g:reat  war 
Implement  which,  working  in  perfect 
order  in  its-*housands  of  particular  parts, 
in  the  end  created  havoc  among  the 
enemies  of  the  allied  governments. 

"The  advertising  space  alone  donated 
by  the  newspapers  of  the  country  to  the 
Government  was  one  of  the  cogent  in¬ 
fluences  which  culminated  in  the  early 
termination  of  the  war.  Had  it  not  been 
for  this  united  support  of  the  news¬ 
papers,  the  Government  would  have  ex¬ 
perienced  great  difflculty  in  financing 
the  different  Liberty  loans,  the  Knights 
of  Columbus,  and  other  organizations 
which  cared  for  the  allied  soldiers  in 
camp  and  on  the  battlefields. 

Work  Not  Yet  Over 

“And  not  only  was  the  advertising 
space  of  the  new.spapers  contributed 
freely  for  these  different  causes,  but 
their  news  and  editorial  columns  were 
used  even  more  freely  In  advocating  the 
plans  of  the  Government  and  in  uphold¬ 
ing  the  hands  of  those  in  authority  upon 
practically  every  issue  which  was  raised. 
We  know  the  men  in  charge,  from 
President  Wilson  down,  recognize  the 
great  work  which  the  newspapers  of 
this  country  have  done.” 

Mr.  Forgey  said  the  newspapers  had 
yet  a  great  work  to  do  during  the  re¬ 
construction  period.  Elvery  outbreak  of 
Bolshevism  was  a  danger  signal,  he  said, 
which  “must  be  combated  with  a  firm 
determination,  because  they  strike  at 
the  very  foundation  of  democratic  gov¬ 
ernment  and  might  be  the  means  of  un¬ 
doing  the  great  principles  for  which  this 
war  was  fought  and  gained." 

D.  M.  Hutton,  editor  of  the  Harrods- 
burg  Herald,  Is  president  of  the  Ken¬ 
tucky  Press  Association  and  presided 
over  all  sessiona  The  editors  were  wel¬ 
comed  to  Louisville  by  Mayor  George 
Welsslnger  Smith  personally  yesterday 
morning,  and  the  response  to  the  mayor’s 
address  was  made  by  Colonel  E.  Polk 
Johnson,  a  life  member  of  the  press  as¬ 
sociation.  Mayor  Smith,  in  his  address, 
gave  to  the  press  of  the  State  the  credit 
for  arousing  the  population  to  the  point 
where  they  met  every  request  of  the 
Government  and  contributed  their 
utmost  to  the  winning  of  the  war. 

Judge  Bingham  Impresses  Service 

In  an  address  Judge  R.  W.  Bingham, 
publlsber  of  the  Courier-Journal  and  the 
Louisville  Times,  said  the  most  import¬ 
ant  fact  in  oonnection  with  the  news¬ 


paper  business  was  the  opportunity  it 
offered  to  be  of  service  to  the  State,  and 
that  it  was  this  opportunity,  mainly, 
which  influenced  him  to  become  a  pub¬ 
lisher. 

Several  of  the  editors  spoke  in  favor 
of  trading  advertising  for  railroad 
transportation.  A  committee  composed 
of  John  J.  Barry  of  New  Haven,  B.  B. 
Cozine  of  Shelbyville,  and  R  L.  EHkin 
of  Lancaster  was  appointed  to  confer 
with  the  Federal  railroad  director  on 
this  subject. 

The  editors  were  dinner  guests  at  the 
Ix>uisville-CHd  Inn  of  the  Bush-Krebs 
Company,  the  Jener  Company,  the 
Louisville  Paper  Company,  the  Rowland 
Paper  Company,  the  Southeastern  Paper 
Company,  and  the  Vogt  Roller  Com¬ 
pany.  Robert  M.  Hughes,  general  man¬ 
ager  of  the  Louisville  Courier-Journal 
and  Times,  was  the  toastmaster.  E.  A. 
Jonas  of  the  Louisville  Herald  and 
Harry  Sommers  of  Elizabethtown  were 
the  speakers 

New  Owners  Liven  Up 
Bufialo  Commercial 

New  Dregs,  Size,  Plant  and  Features  In¬ 
troduced  -  Staff  Members  Returning 
to  Duty  from  the  War 


The  Buffalo  (N.  Y.)  Commercial, 
whose  ownership  was  acquired  by 
Charles  A.  Finnegan,  now  Is  appearing 
in  an  entireiy  new  dress.  The  seven- 
column  style,  which  had  been  in  effect 
for  many  years,  hsus  been  changred  to 
eight  columns  and  all  new  type  styles 
are  being  used  throughout.  Cartoons 
and  photo-engravings  also  are  appearing 
regularly. 

Many  Improvements  have  been  com¬ 
pleted  in  the  Commercial’s  home.  The 
composing  room  is  about  to  be  moved  to 
the  fifth  floor,  leaving  the  entire  fourth 
floor  of  the  building  for  'editorial  de¬ 
partments.  Numerous  improvements 
have  been  wrought  in  these  quarters 
and  the  bu^neas  office  also  has  under¬ 
gone  changes. 

The  paper  is  continuing  its  effort  to 
li.crease  circulation,  and  a  new  tone 
also  is  discernlUe  in  the  way  news  is 
handled.  Features  now  are  a  regular 
part  of  the  staid  old  sheet,  which  in  by¬ 
gone  days  never  printed’ more  than  its 
telegraph,  departmental  and  city  news, 
with  the  exception  of  a  Thursday  night 
page  for  women  and  a  Saturday  church 
page. 

New  men  also  are  being  added  to  the 
reportorial  staff.  Ray  Meyer  is  back 
from  the  South,  where  he  worked  for 
the  Government  Commi.ssion  on  Train¬ 
ing  Camp  Activities,  and  other  men  in 
service  soon  are  expected  to  return. 
Frederick  T,  Turner  Is  acting  as  assist¬ 
ant  city  editor  in  charge  of  features. 


WRIGHT  NO  LONGER  EDITOR 


Still  Remains  President  of  Philadelphia 
Record  Publishing  Company 
The  Philadelphia  Record  has  dropped 
the  name  of  Theodore  Wright  as  editor- 
in-chief,  while  still  printing  it  as  that 
of  the  president  of  the  Record  Publish¬ 
ing  Company.  Mr.  Wright  retired  about 
ten  years  ago.  He  was  companion  and 
assistant  to  William  Singeriy,  the 
fotmder  of  the  paper. 

John  P.  Dwyer,  managing  editor  of 
the  paper,  said  Mr.  Wright  did  not  ex¬ 
pect  to  return  to  newspaper  work.  He 
is  Uvlng  In  Oallfomla. 


Take  it  by  and  large,  the  man  who 
sticks  is  the  one  who  wlna 


Gives  Five  Per  Cent.  Bonus  to  Staff 
The  Providence  (R  I.)  Journal  Com¬ 
pany  has  given  its  employees  a  bonus 
based  on  6  per  cent  of  their  total  earn¬ 
ings  from  December  1,  1917,  to  Decem¬ 
ber  1,  1918. 


Ad  Women  Entertain  Sailors. 

The  Women’s  Advertising  Club  of 
Chicago  this  week  entertained  fifty 
Jackies  from  the  Great  Lakes  Navsd 
Training  Station  at  a  dinner  and  enter¬ 
tainment 


(Toronto) 

‘Canada’s  National  Newspaper” 
announces  the 
Appointment  of 

WILUAM  FINDLAY 

of  The  Journal  Newspapers 
OTTAWA 

as 

Advertising  Manager 

Effective  January  15th 


Toronto,  Canada,  Jan.  1,  1919 


“jimtritt’i  Lmrtm  mi  But  hUhutrUl  AdvtrtUmt  Atmv" 


’Tlus  permanent  Weekly 
Business  Man’s  Page  secur¬ 
ed  among  non-regular  ad- 
vertiaers  has  been  running 
two  years — ft  b  ona  of  a 
chain  of  p»gM  wa  handle— 
ft  carries  over  one  hundred 
thousand  linas  of  advertis¬ 
ing  per  year— more  than 
thirty-five  thousand  dollars 
annually  in  new  business, 
which  the  paper  would  not 
otherwise  obtain.  The  Page 
b  beneficial  in  many  ways 
— ft  has  made  new  adver¬ 
tisers  and  helped  circula¬ 
tion  —  it  hM  aided  the 
paper  in  being  recognized 
as  the  business  man’s  news¬ 
paper  in  its  community. 

Contracts  with  the  adver¬ 
tiser  commence  and  end  to¬ 
gether  and  are  made  for 
twenty  weeks  at  a  time,  be¬ 
ing  renewed  each  twenty 
weeks. 


guxisK  mu.  fW|| 


The  question  of  a  cancallation  of  an  ac¬ 
cepted  contract  rests  entirely  with  the 
newspaper. 

All  advertising  b  solicited  on  an  indirect 
result,  general  publicity  basb. 


Representative  sent  upon  request. 

JOHI B.  CULMHEB  COMPANY 

Home  Office,  Ninth  Floor,  Dexter  Building,  Boston,  Mass. 
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MORE  THAN  37,600  IN  USE 


LINOTYPE-^ 


THE  MACHINE  THAT  LASTS 


Model  20 

DISPLAY  UNOTYPE 


For  Newspaper,  Magazine,  Book,  and  Job  Display 


llie  Model  20  Display  Linotype  enables  one  oper¬ 
ator  to  do  the  work  of  at  least  three  hand  men.  It 
produces  display  composition  direct  from  the  key¬ 
board  with  straight-matter  speed  and  economy. 


A  change  of  face  and  body  is  made  in  less  than 
30  seconds. 


Let  Us  Prove  These  Claims — A  Request  Will 
Bring  Complete  Information 


Mergenthaler  Linotype  Company 

New  York,  V.S.  A. 

SAN  FRANCISCO  CHICAGO  NEW  ORLEANS 

646  S«cramentu  St.  1100  So.  Wabash  Ave.  S49  Baronoe  Sl 

Canadian  Linotype  Ltd.,  68  Temperance  SL,  Toronto 


The  Model  20  Display  Linotype  for  Display  Composi¬ 
tion  direct  from  the  keyboard.  Note  short  matiazines 
on  revolving  rack  within  arm's  length  of  the  operator. 
The  Model  20  saves  floor  space,  typecasting,  type  dis¬ 
tribution,  and  type  stoiage,  and  investment  in  type, 
metid,  and  storage  cabinets. 


I 


ii 


I 


i 


i 


I 


n 


@1 


% 


s 


0 


0 


This  Aioertiaement  is  Composad  Entirety  of  Linottpk  Material 
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COUNTRY  EDITORS  DO  NOT  FAVOR 
EXCESSIVE  POSTAL  RATES 

*^Any  Revision  Upward  Would  Have  Much  Dreaded  Effect 
Upon  National  Life,”  Says  President  of  West 
Virginia  Publishers^  Association 

There  are  many  publishers  of  ao-called  country  newspapers  who  have  the 
foresight  to  see  that  their  best  protection  from  invasion  by  the  large  city 
dailies  lies  in  the  projier  development  of  their  own  trritory — making  a  local 
paper  that  is  more  interesting  to  home  folks  than  with  the  big  city  paper — in¬ 
stead  of  in  high  zone  postal  rates.  Judging  by  the  response  Eoitob  &  Pubusheb 
has  had  to  its  editorial  of  last  week  on  this  subject.  Another  proof  of  this  is 
that  the  recent  agitation  by  a  group  of  North  Dakota  newspapers  to  havff  coimtry 
newspaper  publishers  combine  in  a  protest  to  Congress  against  the  lowering  of 
the  present  zone  rate  has  not  met  with  the  favor  its  backers  expected. 


Editor  Publisher  for  January  4,  1919 


A  "Special  Pritilege 

The  stand  taken  by  the  thoughtful 
smaller  city  publisher  is  typically  ex¬ 
pressed  by  William  H,  Blake,  Jr.,  pres¬ 
ident  of  the  West  Virginia  Publishers’ 
Association  and  associated  with'  his 
father  in  the  publication  of  the  Ronce- 
verte  (W.  Va.)  News,  who  says: 

“The  writer  has  received  through  the 
mails  a  circular  letter  from  J.  H.  Bloom, 
publisher  of  the  Devils  Lake  (N.  IX) 
Journal,  under  this  capUon:  'The  Only 
Thing  That  WiU  Save  the  Country  Press 
Is  the  Zone  System.* 

“It  is  evident  that  this  letter  has 
gone  to  the  country  papers  generally 
with  the  purpose  of  securing  their  sup- 
IK>rt  of  the  zone  system  which  is  due 
to  go  into  effect  on  July  1  next,  and 
to  have  the  Influence  of  the  country 
publishers  exerted  against  its  repeal  We 
are  admonished  to  work  hard  with  our 
members  of  Congress  in  the  common'  in¬ 
terest. 

“Being  a  country  publisher  and  noth¬ 
ing  else,  with  no  other  interest  what¬ 
soever,  1  feel  at  liberty  to  say  that  if 
the  country  press  must  be  separated 
from  the  fourth  estate  and  given  a 
i-pecial  privilege  in  order  to  be  saved, 
it  is  not  worth  the  saving. 

No  Aid  to  Poblishers 

“The  object  of  the  zone  system  was 
not  to  save  any  section  of  the  press;  on 
the  other  hand,  it  was  aimed  at  its 
disintegration;  to  penalize  it;  to  restrict 
the  free  "dissemination  of  thought  and 
opinion,  and  in  the  Interest  of  sec¬ 
tionalism. 

“The  principle  of  a  low  second-class 
postal  rate  had  nothing  whatever  to  do 
with  aiding  the  publishing  buslnesa  The 
idea  behind  it  was  the  promotion  of  the 
greatest  enlightenment  among  the  Amer¬ 
ican  people  for  the  beneflt  of  alL  The 
result  has  been  wonderful  as  viewed  by 
those  whose  minds  are  broad  enough  to 
see  it  and  willing  enough  to  give  credit 
where  ctedit  is  due. 

The  publishing  business  cobperatod 
and  conformed  itself  to  the  principle. 
It  is  certainly  the  one  business  wherein 
there  is  now,  always  has  been  and  al¬ 
ways  will  be  free  and  unrestricted  com¬ 
petition.  So  long  as  this  is  true  the  low 
postage  rate  which  has  long  obtained 
cannot  be  considered  as  a  privilege. 

“The  writer  bellevea  with  no  thought 
of  selfish  interest,  that  even  a  fair  and 
broad  revlMon  of  second-class  rates  up¬ 
ward  would  have  much-to-be-dreaded 
results  upon  the  national  life.  The  de¬ 
sire  for  education  is  not  altogether  a 
natural  desire;  it  must  be  stimulated: 
people  can  and  do  live  without  it;  it  is 
rot  an  instinct,  but  comes  from  a  spark 
of  ambition  which  must  be  fanned  until 
it  gradually  grows  into  a  flame.  The 
press  begins  in  education  where  the 
schools  leave  off  or  cannot  reach.  It 


Not  Worth  Hoeing 

would  be  a  j>oor  sort  of  education  in¬ 
deed  that  were  gained  from  textbooks 
alone. 

WiU  CurtaU  Circnlation 
“To  make  the  cost  of  current  litera¬ 
ture,  the  news  of  the  day,  and  current 
opinion  and  thought  any  greater  will 
be  but  to  curthll  its  circulation  because 
it  is  non-essential  to  physical  existence. 
Is  it  non-essential,  however,  to  good  citi¬ 
zenship,  to  the  growth  of  civilization, 
and  the  spread  of  culture?  Surely  not. 

“From  this  broad  conception  of  the 
beneflts  to  the  national  life  of  the  low 
postal  rates  and  the  inevitable  evil  ef¬ 
fects  that  will  follow  a  change  the  coun¬ 
try  press  cannot  be  divorced  from  the 
metropolitan  daily  press,  the  periodical 
press  or  the  magazinea  The  press  as 
an  Institution  embraces  them  alL 

“It  is  not  the  writer's  aim  to  cover 
nil  of  the  ground  in  argument  against 
this  proposed  change,  but  to  take  it 
more  particularly  from  the  coimtry 
newspaper  standpoint  and  to  challenge 
every  practical  argument  made  by  Mr. 
Bloom.  It  must  flrst  be  denied,  there¬ 
fore,  that  the  country  newspaper  is  per¬ 
ishing.  A  careful  study  of  the  history 
of  the  country  press  does  not  disclose 
that  it  needs  saving  by  any  spurious 
process  or  through  the  enjoyment  of 
special  privileges  not  shared  by  the  press 
as  a  whole,  and  not  in  turn  passed  on 
to  the  public. 

Country  Press  Stronger  Than  Ever 
“The  country  press  is  abler  and  more 
influential  editorially  than  ever  befora 
It  is  stronger  and  more  independent 
financially,  and  yefTio  less  a  profession 
than  it  was  in  the  days  when  business 
methods  were  not  so  well  smd  so  gen¬ 
erally  applied  to  the  production  of  the 
country  newspaper.  The  progress  and 
development  of  the  country  newspaper 
has  been  as  great  as  that  of  the  metro¬ 
politan  newspapers,  or  of  the  magazines 
and  periodicala  The  country  newspaper 
has  a  higher  tone  and  more  self-respect 
than  at  any  other  period  in  history. 

“The  writer  does  not  wish  for  wealth 
out  of  the  country  newspaper  business, 
nor  does  be  expect  that  it  will  ever  be¬ 
come  a  mere  money-making  enterprise. 
Its  businesa  should  be  conducted  on  a 
plane  which  will  secure  that  degree  of 
Independence  so  desirable  in  an  institu¬ 
tion  which  moulds  and  shapes  public 
opinion,  and  no  more.  Conditions  are 
such  in  this  era  that  such  a  position 
may  be  reached — in  fact,  has  been 
reached — by  the  representative  country 
newspapers,  notwithstanding  all  of  the 
‘unfair’  competition  recited  as  possible 
end  existing  by  Mr.  Bloom  under  the 
exlatlng  postal  ratea 
“The  writer  may  have  been  unfortu¬ 
nate  in  his  observation  of  the  old-time 


country  editor,  but  be  rather  thinks  not. 
The  old-timer  exists  still  in  many  places 
where  we  can  observe  him,  and  it  is  he 
who  takes  anything  offered  in  the  way 
of  advertising  and  ratea  and  even  dis¬ 
counts  bis  subscription  price  when 
pressed,  and  who  supports  the  fwlitical 
candidate  who  will  pay  the  highest  price 
for  his  announcement,  which  payment 
carries  with  it  the  editorial  support  of 
the  paper. 

“The  country  press  has  been  getting 
above  and  away  from  this  for  some 
years,  and  who  can  say  that  that  is  not 
progress? 

Getting  Away  From  It 

"The  newspaper  directories  show  that 
country  newspaper  circulations  have 
greatly  increased  in  recent  years.  That 
la  concrete  and  demonstrable  progress. 

“The  writer  recalls  that  some  ten  to 
fifteen  years  ago  bis  paper  reached  a 
circulation  of  more  than  two  thousand, 
sworn  and  proven,  according  to  the  very 
exacUng  rules  ' of  Mr.  Rowell,  who  then 
published  the  most  reliable  directory  in 
this  country,  and  was  given  the  state¬ 
ment  by  that  directory  that  only  two 
hundred  and  fifty  country  weeklies  in 
the  entire  United  States  had  a  circula¬ 
tion  equal  to  or  exceeding  that  circula¬ 
tion  of  two  thousand. 

“This  has  not  been  followed  up,  but 
It  is  almost  certain  that  there  are  a 


President  Wilson’s  War  Speeches,  etc. 
Text  of  Armistice  Terms. 

Ck)st  of  War  to  United  States  and  other 
Ckiuntries. 

Who’s  Who  in  the  Great  War. 

A  War  Cyclopedia. 

Full  Chronology  of  the  Great  War. 

An  Official  Story  of  the  Achievements 
of  the  American  Army  in  France 
and  of  the  Navy  in  European  Waters. 
Glossary  of  Shipbuilding  Terms. 
History  of  the  American  Flag. 
Important  U.  S.  Court  Decisions. 

Death  Roll  of  1918. 

Railroad  Statistics  for  25  Years. 
Foreign  Commerce  of  the  U.  S. 


thousand  weeklies  exceeding  three  thou-  t 
sand  circulation  each  now. 

“Does  the  country  newspaper  need 
saving  by  p.bortive  processes?  Or  saving 
from  competition  at  the  expense  of  re¬ 
stricting  the  widest  possible  dissemina¬ 
tion  of  reading  and  education? 

Don’t  Tear  Out  the  Fundamental  Good 

“There  are  abuses  of  the  existing  sec¬ 
ond-class  privilegea  There  are  no  good 
things  which  are  not  abused  in  some 
way.  But  let  us  try  to  minimize  the 
abuses  and  discourage  them  by  what¬ 
ever  fair  method  we  can  and  not  tear 
out  by  the  root  the  fundamental  good. 

"As  the  publisher  of  a  country  news¬ 
paper  which  goes  in  small  number  to 
every  state  in  the  Union,  to  natives  of 
the  home  community,  and  even  to  some 
foreign  lands,  the  writer  is  somewhat 
perturbed  over  the  confusion  which  is 
bound  to  come  with  the  inauguration 
of  the  zone  system  of- postal  charges  in 
even  his  little  plant  Perhaps  if  this 
must  come  it  would  be  the  part  of  wis¬ 
dom  to  discontinue  every  subscription 
outside  of  the  flrst  zone  or  the  county 
of  publication. 

“That  would  be  a  regrettable  alterna¬ 
tive,  not  because  of  the  value  of  this 
distant  circulation,  but  because  the  sub¬ 
scribers  would  distinctly  miss  the  old 
home  news  and  would  gradually  become 
(Continued  on  Page  22.) 


Presidential  Vote  Since  1856, 
Qualifications  for  Voting  in  Every 
State. 

Election  Returns. 

Wage,  Interest  and  Life  Insurance 
Tables. 

Holidays  of  All  Nations.* 

New  York  City’s  Weather  Record  for 
40  If  ears. 

The  Woman  Suffrage  Movement 
Progress  of  Prohibition. 

Important  U.  S.  Supreme  Court  De- 
cisions. 

Printing  and  Publishing  Statistics. 
Census  of  Alien  Population. 

Banking  and  Insurance  Statistics. 
Statistics  of  over  300  American  Cities. 


AND  ALL  THE  VITAL  FEATURES  OF  OTHER  YEARS. 


Standard  American  Annual! 

The  Oreateit  Ittue  in  the  Hietory  of  the  Publication. 

300,000  Copies 

Over  1,000  pages,  25,000  Facts  and  Figures 


Price  35c  on  News-Stands  East  of  Buffalo  and  Pittsburg. 

(West  of  Buffalo  and  Pittsburg,  40c;  Pacific  Coast,  50c.)  By  Mail,  60c. 
Cloth  Bound  (Out  February  1),  75c.;  by  mall,  90c. 

Address:  Cashier,  The  World,  Pulitzer  Building,  New  York  City. 


"A  neceetary  member  of  the  editorial 
etaf  of  every  newspaper.^ — The  Fourth 
Estate. 


The  advei  tiling  man  vrritet  hit  best 
ads  from  World  Almanac  facts  and 
figures. 


Out  December  31st 

1919  WORLD 
ALMANAC 


Aside  from  all  the  features  of  the  CTeat  war,  in  many  pages  of  current  information 
of  vast  interest  to  the  people  of  the  world,  everything  is  in  the  volume,  as  usual, 
such  w  the  latest  records  in  the  progress  and  conditions  of  Business,  Education, 
Religion,  Industry,  Prohibition,  Woman  Suffrage,  Science  and  Discovery.  The 
sporting  record  is  complete  and  an  important  feature,  while  the  election  tables  are 
compiled  to  date.  There  is  nothing  in  the  book  but  facts  you  need,  comprehensive¬ 
ly  compiled  for  quick;  reference.  It  cuts  the  corners  to  facts  and  figures. 

iVEIF  AND  IMPORTANT  FEATURES. 
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$600,000  a  Day 


The  120,000  .wage  earners  and  salaried  em¬ 
ployees  of  Cleveland,  earning  an  average  of 
$5  a  day,  have  an  aggregate  of  $600,000 
every  day  to  spend  for  things  they  need  or  want. 

All  of  these  well-paid  workers  who  read  any 
morning  paper  must  read  fhe  PLAIN  DEALER, 
the  only  7-day-a-week  morning  paper .  serving 
the  million  people  concentrated  in  the  Cleveland 
shopping  area. 

You  secure  undivided  attention  in  Cleveland’s 
newspaper-reading  homes  when  you  utilize  the 
home  influence  of  Cleveland’s  first  and  only 
morning  paper. 


The  Plain  Dealer 

First  Newspaper  of  Qevelaiid,Sixth(x(y 


Eastern  Representative 

JOHN  B.  WOODWARD 
Times  Bldg.,  New  York  City 


Western  Representative 

JOHN  GLASS 
Peoples  Gas  Bldg.,  Chicago 
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CREEL  ISSUES  DENIAL 
OF  RESIGNATION 


Will  Finifeh  Work  of  Organizing  Inf  or* 
madon  Force  at  Peace  Conference 
— Meanwhile  Demobilization  of 
Bureau  Proceeds 


Chairmaji  George  Creel  of  the  Com¬ 
mittee  on  I'ublic  Information  denies  a 
report,  current  in  the  United  Btates, 
that  be  had  resigned  and  was  coming 
home  immediateiy  to  return  to  private 
life.  In  a  statement  sent  from  Paris 
Mr.  Creel  says  everybody  in  the  United 
States  knew  before  bis  departure  that 
be  intended  to  quit  as  soon  as  be  bad 
organized  the  Committee  on  Public  In¬ 
formation  in  Paris  for  the  work  of  the 
Peace  Conference. 

Meantime  the  work  of  demobilization 
of  the  Public  Information  Bureau’s 
activities  is  in  full  swing.  Harvey  J. 
O'Higgins,  who  is  in  charge  during  Mr. 
Creel's  absence,  says  that  Chairman 
Creel  has  insisted  all  along  that  as  soon 
as  the  armistice  was  signed  the  bureau 
should  go  out  of  business,  as  it  was 
strictly  a  war-time  body. 

The  only  branches  of  the  bureau  still 
in  operation  are  the  Official  Bulletin,  the 
divisiou  for  work  with  foreign  born,  the 
division  of  foreign  propaganda,  and  the 
film  division. 

The  Official  Bulletin  will,  under  the 
law,  continue  until  the  end  of  the  fiscal 
year,  June  30.  Director  El  S.  Rochester, 
of  the  Bulletin,  has  a  staff  of  about 
fifteen  persons,  with  an  assistant  editor, 
reporters,  proofreaders,  and  stenog- 
raphera 

Hie  activities  of  the  division  for  work 
with  foreign  born  are  carried  on  by 
a  staff  of  four  or  five  xiersons  and  the 
upkeep  of  the  division  is  contributed  to 
by  a  number  of  foreign  societies. 

The  division  of  foreign  propaganda 
has  almost  ceased  to  function.  It  stilt 
has  about  fifteen  representatives  scat¬ 
tered  over  Southern  Europe  waiting  for 
the  peace  terms  to  be  signed.  Mr. 
O'Higgins  explained  that  it  bad  not  been 
practicable  to  discontinue  this  work  en¬ 
tirely  on  the  signing  of  the  armistice 
because  the  German  propaganda  activ¬ 
ities  bad  continued  since  that  time,  but 
there  are  indications  that  it  is  now  prac¬ 
tically  at  an  end. 

The  film  division  is  being  continued 
for  the  present,  according  to  Mr.  O’Hig- 
gins^  because  the  Government  has  a 
large  amount  of  money  invested  in  the 
films.  No  new  pictures  are  being  made, 
but  a  part  of  the  investment  will  be 
saved,  as  the  receipts  are  coming  in. 
This  division  will  continue  until  June  80 
with  a  reduced  force. 


Detroit  News  Insures  All 
Its  Employees 

Publishers  Believe  They  Are  First  in 
United  States  to  Assume  Full  Risk 
Themselves — A  Christmas  Gift 


Iffie  Detroit  News  has  insured  its  em- 
ployses  and  assumed  the  entire  risk  In. 
volved.  Announcement  of  the  insurance 
was  the  News’s  Christmas  present  to  its 
509  employees. 

‘Tt  is  deemed  essential  that  in  the 
wise  application  of  this  plan  all  re- 
spoaslbility  for  its  execution  should  be 
assamed  by  the  Evening  News  Associa¬ 
tion  rather  than  an  underwriting  insur¬ 
ance  company,”  said  George  G.  Booth, 
president. 


LINK  ALL  AMERICAS  IN 
NEWS  CHAIN 

Associated  Press  Establishes  Service  That 
Insures  Constant  Exchange  of  News 
Through  Twelve  New  Central  and 
South  American  Members 


On  the  opening  day  of  the  new  year 
the  Associated  Press  extended  its  news 
gathering  and  distribution  service  to 
and  from  Central  and  South  America. 
It  is  enabled  to  do  this  by  the  election 
to  membership  of  twelve  leading  news¬ 
papers  in  L<atin  America  and  the  mak¬ 
ing  of  special  arrangements  with  the 
All-America  cable  system. 

The  newly  elected  members  are: 

Buenos  Aires — La  Nacion  and  La 
Prensa. 

Lima — El  Comercia  (morning  and 
evening).  La  Crontica,  La  Prenza 
(morning  and  evening),  and  El  Tiempo. 

Santiago,  Chili — El  Mercuric  and  La 
Nacion  Ultimas  Noticiaa 

Valparaiso — El  Mercuric  (morning 
and  evening). 

Panama — El  Diarlo  and  the  Star  and 
Herald. 

Guajraquil — EH  Telegrafo. 

Antofagasta,  CHiili — El  Mercuric. 

Elach  of  the  new  members  will  con¬ 
tribute  to  the  Associated  Press  its 
regional  news  on  the  cooperative  plan 
which  binds  all  American  members, 
thus  extending  and  assuring  the  In¬ 
coming  news  service.  The  sending  of 
news  to  South  America,  it  Is  believed 
by  the  Associated  Press,  will  ultimately 
interpret  the  United  States  to  all  Latin 
America,  from  Mexico  to  Patagonia. 

The  addition  of  these  new  members 
in  _  South  America  to  the  Associated 
Press  list  of  papers  means  the  linking 
together,  for  the  mutual  exchange  of 
news,  of  virtually  all  the  important 
cities  of  South  America  with  the  north¬ 
ern  continent.  The  Associated  Press 
'thus  serves  directly,  through  its  LI 36 
members  in  the  United  States,  its  as¬ 
sociation  with  the  Canadian  Press,  Ltd., 
which  includes  all  of  the  important 
pai>ers  of  Canada;  its  important  mem¬ 
berships  in  Mexico  and  Chiba,  and  now 
many  of  the  important  papers  of  South 
America,  every  settled  part  of  the 
Western  Hemisphere. 

It  is  planned  to  bring  about  extension 
of  the  service  as  rapidly  as  possible  by 
the  election  of  more  members,  repre¬ 
senting  the  leading  papers  in  Brazil, 
Uruguay,  and  other  South  and  Central 
American  republics. 

In  beginning  this  relation  with  these 
new  members,  the  Associated  Press  be¬ 
lieves  that  it  Is  inaugurating  an  ex¬ 
change  of  news  which  will  be  of  great 
influence  in  strengthening  and  bettering 
existing  rdatlons  between  the  two  con- 
tinenta 


INCREASE  WAGES  IN  ST.  LOUIS 


Newspaper  Owners  Give  Printers  Eight 
Per  Cent.  Raise. 

The  five  English  daily  newspapers 
comprising  the  St  Louis  Publishers’ 
Association  have  voluntarily  granted  an 
increase  of  8  per  cent  in  the  weekly 
wages  of  printers,  effective  January  1. 
The  present  contract  does  not  expire 
unUl  1922.  About  400  men  are  affected. 

The  new  scale  has  been  ratified  by 
St.  Louis  Typographical  Union  No.  8. 
It  provides  $35  a  week  for  night  work¬ 
ers  who  formerly  received  $32.40,  and 
$31.50  for  day  men  who  formerly  got 
$29.16.  The  increased  cost  of  living  was 
given  as  the  cause  for  the  advance. 


DECIDE  ON  CONGRESS 
OF  WORLD’S  PRESS 


Successful  Ending  of  War  Enables 
Definite  Plans  to  Call  International 
Meeting  in  New  South  Wales, 
Australia,  on  November  11 

The  Press  Congress  of  the  World  will 
be  convened  in  Sydney,  New  South 
Wales,  Australia,  on  November  11, 
■•919,  the  first  anniversary  of  the  sign¬ 
ing  of  the  armistice  with  Germany 
which  ended  hostilities  in  the  world 
war.  The  date  was  decided  upon  by 
Dean  Walter  Williams  of  the  School 
of  Journalism  of  the  University  of 
Missouri  and  president  of  the  Congress, 
who  is  temporarily  in  Tokio,  Japan, 
on  a  Government  mission,  after  he  had 
received  the  following  cablegram  from 
the  Honorable  William  A.  Holman, 
Premier  o^New  South  Wales. 

"The  victorious  end  of  the  war 
brings  the  Sydney  session  of  the  Press 
Congress  of  the  World  within  easy  view 
and  reminds  me  of  the  great  services 
that  the  press  has  rendered  in  promot¬ 
ing  and  fostering  that  splendid  inter¬ 
national  harmony  of  peoples  and  prin¬ 
ciples  that  alone,  under  divine  guid¬ 
ance,  made  victory  possible.  I  look  to 
an  early  meeting  of  the  congress  as  the 
occasion  for  completing  this  great 
work  by  promoting  better  understand¬ 
ing  throughout  the  world  and  strength¬ 
ening  for  all  time  the  friendship  of 
those  people  who  have  fought  side  by 
side  in  the  common  cause.  In  such 
manner  we  may  iae  assured  for  all  time 
of  conditions  of  democracy  and  right.” 

In  reply  to  I*remler  Holman’s  cable¬ 
gram,  Dean  Williams  sent  the  follow¬ 
ing: 


“I  rejoice  with  you  in  the  victorious 
and  righteous  ending  of  the  war.  May 
the  Press  Congress  servo  humanity  by 
cementing  international  brotherhood 
unto  world  betterment.  I  approve  your 
suggestion  to  convene  the  Congress 
November  11,  the  first  anniversary  of  , 
the  signing  of  the  armistice  which 
brought  the  cessation  of  hostilities  and 
turned  the  world’s  thought  to  prob¬ 
lems  of  peace.” 

An  early  announcement  will  be  made 
of  the  programme  and  plans  for  the 
sessions  of  the  Congress,  and  for  ocean 
transportation. 


Employees  Use  ”Ad”  to 
Greet  Their  Publisher 

Employees  of  the  newspapers  owned 
and  published  by  Henry  M.  Plndell,  of 
Peoria,  presented  him  with  something 
unique  in  the  way  of  Christmas  and 
New  Year’s  greetings  when  they  pur¬ 
chased  space  in  their  employer’s  pub- 
li^gd^ons  for  the  following  greetings: 

’’To  Henry  M.  Plndell,  publisher  and 
owner,  Peoria  Morning  Transcript, 
Peoria  Evening  Journal,  and  Peoria 
Sunday  Journal-Transcript: 

“GREETINGS 

"On  behalf  of  the  employees  of  your 
newspaper  organization,  the  heads  of 
the  undersigned  departments  extend  to 
you  the  compliments  of  the  season,  con¬ 
gratulate  you  on  the  great  success  it  is 
our  privilege  and  pleasure  to  promote, 
witness  our  appreciation  of  your  per¬ 
sonal  consideration,  and  pledge  our  sin¬ 
cere  cooperation  in  furtherance  of  the 
ideals  and  aims  to  which  your  publica¬ 
tions  are  consecrated. 

“SioNKD  BT  Department  HfcAPS." 


The  Wine  of  Astonishment 
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j  The  Pittsburg  Press 

Stands  First 


Leading:  all  the  Newspapers  of  the  World  in  the 

Volume  of  Advertising 

carried  in  1918— nearly  equaling  its  unapproached 
record  of  the  year  before  by  publishing 
in  the  year  just  ended 
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§  ^  Another  demonstration  of  the  great  circulation  and  pulling 
I  power  of  The  Pittsburg  Press  and  the  fact  that  investors  in 
advertising  space  use  the  paper  that  BRINGS  GREATEST  RESULTS 


The  Pittsburg  Press 

S 

Largest  Circulation  in  Western  Pennsylvania  Daily  and  Sunday  g 
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SEES  DISCRIMINATION 
IN  NEW  ZONE  RATES 


Manager  of  Small  South  Dakota  Daily 

Defends  His  Opposition  to  Senate 
Finance  Committee,  Asking  for 
His  “Day  in  Court  ” 

With  a  desire  to  be  fair  to  both  sides 
of  a  controversy,  Kditor  &  Pitblisher 
presents  herewith  the  defence  of  W.  N. 
Konald,  manoRer  of  the  Mitchell  (S.  D.) 
Itepublican,  of  his  position  In  regard  to 
postal  zone  rates,  made  in  a  letter  dated 
December  2€. 

Mr.  Ronald  argues  that  the  favor  Is 
to  the  big  city  dailies,  which  are  enabled 
to  compete  with  small-town  dailies  by 
reason  of  the  postal  ratea  Mr.  Ronald’s 
letter  was  written  before  last  week’s  is- 
.vue  of  Editor  &  Pubushhr,  which  con¬ 
tained  an  editorial  exhibiting  the  attitude 
of  this  paper  and  suggesting  a  solu¬ 
tion  of  his  difficulty.  Mr.  Roland  says: 

Views  of  Small  Dailies 

“In  your  issue  for  December  21  you 
published  a  communication  from  L>.  B. 
Palmer,  secretary  of  the  American 
Newspaper  Publishers’  Association,  at¬ 
tacking  my  letter  to  the  smaller  dailies 
a.sking  them  to  oppose  the  return  to  the 
discriminatory  flat  rate  on  new.spaper 
postage. 

“My  letter  to  the  smaller  dailies  waa 
frankly,  a  statement  of  their  own  finan¬ 
cial  interest  in  the  matter.  At  the  time, 
it  seemed  a  question  not  of  what  should 
be,  but  of  a  choice  between  the  existing 
zone  rates  and  the  proposed  rate  of  one 
cent  in  the  first  zone  and  one  and  a  half 
cents  outside  of  that;  and  as  between 
these  two,  the  smaller  dailies  certainly 
should  and  do  oppose  the  latter.  How¬ 
ever,  the  smaller  dailies  should  not  be 
understood  as  being  committed  to  the 
pre.sent  system. 

“This  letter  to  you  will  endeavor  to 
set  forth  my  own  views  in  the  matter, 
and,  I  believe,  of  the  great  majority  of 
the  »naller  dailies  as  Indicated  by  nu¬ 
merous  letters  written  by  them  to  me. 

“In  second  class  postage  rates,  there 
are  three  parties  that  are  interested — 
the  publishers,  the  reading  public,  and 
the  Post  Office  Department, 

From  the  standpoint  of  the  publish¬ 
ers,  each  of  them  surely  can  claim  the 
right  to  a  schedule  of  rates  that  does 
not  in  any  way  discriminate  between 
them.  A  fiat  rate  is  rankly  discrimina¬ 
tory,  and  the  one  approved  by  the  Sen¬ 
ate  Finance  Committee  is  but  little  bet¬ 
ter.  When  the  Chicago  Tribune  can 
secure  tran.sportation  through  the  mails 


DO  NOT  FAVOR  HIGH 
POSTAL  RATES 


{Continued  from  Page  18.) 
narrowed  to  their  little  'home  atmos¬ 
phere. 

“There  Is  but  one  wise  course  for 
the  country  newspaper  to  take  upon 
this  question  of  the  zone  system,  and 
that  is  the  wisdom  of  fairness  and  jus¬ 
tice.  It  is  an  altogether  mistaken  idea 
that  the  interests  of  the  country  press 
can  be  promoted  by  narrow  selfishnesa 
It  cannot  advocate  a  privilege  which 
benefits  itself  as  a  class  with  good  faca 
It  can  advocate  the  repeal  of  the  zone 
law  because  it  is  broadly  destructive, 
and  because  it  overturns  a  principle  the 
benefits  of  which  are  passed  on  to  the 
public  at  large  and  to  the  state  and 
does  not  yield  profit  to  any  class  or 
businesa” 


to  Plankinton,  S.  D.,  a  distance  of  600 
miles,  for  a  cent  and  a  half  a  pound, 
and  the  Mitchell  Republican  must  pay 
a  cent  a  pound  to  be  carried  28  miles 
to  Plankinton,  that  is  indefensible  in¬ 
justice  to  the  Republican. 

“The  unalterable  fact  is  that  within 
a  radius  of  a  hundred  miles,  the  one 
oent  a  poimd  rate  pays  the  Post  Office 
a  100  i>er  cent,  profit,  whereas  beyond 
that  the  cost  of  delivery  increases  with 
the  distance  to  far  beyond  one  cent. 
This  means  that,  as  related  to  the  cost 
of  service,  the  Republican  will,  under 
the  proposed  new  rates,  i)ay  a  rate 
probably  five  times  as  high  as  the  Chi¬ 
cago  paper  on  i>ostage  charges  to  sub¬ 
scribers  at  Plankinton,  S.  D. 

“There  is  but  one  just  basis  for  these 
second-class  rates,  and  that  is  the  basis 
of  actual  cost.  I  would  not  have  the 
smaller  daily,  any  more  than  the  larger 
daily,  profit  to  the  extent  of  a  fraction 
of  a  cent  in  departure  from  this  basis 
of  chargea 

Calls  It  Ridiculous 

“There  will  be  subscribers  enough  for 
the  larger  dailies,  in  any  event.  The 
last  year  has  demonstrated  how  their 
circulation  can  grow  under  greatly  in¬ 
creased  subscription  ratea  With  their 
bulky  editions,  numerous  features  and 
vast  resources,  surely  they  have  noth¬ 
ing  to  fear  from  the  smaller  dailies; 
and  Mr.  Palmer’s  assumption  that  the 
smaller  dailies  could  build  a  Chinese 
wall  about  themselves  by  means  of  a 
postage  rate  based  on  cost  of  service  is 
simply  ridiculous. 

“If  it  is  desired  to  subsidize  the  daily 
papers  by  exempting  them  from  a  part 
of  the  cost  of  handling  their  papers, 
then  It  should  be  equally  and  impartial¬ 
ly  distributed.  If  the  Chicago  Tribune 
is  carried  for  one-fourth  the  cost,  then 
the  Mitchell  Republican  should  be  car¬ 
ried  for  one-fourth  the  cost.  If  not, 
why  not? 

“The  second  party  at  interest  Is  the 
reading  public.  The  larger  dailies  as¬ 
sume  that  the  public  Is  best  served  by 
a  low  postage  rate  that  will  give  them 
the  widest  possible  radius  of  circulation. 
But.  on  the  other  hand,  if  this  enables 
the  larger  dailies  to  subject  the  smaller 
dailies  to  ruinous  competition.  It  means 
that  the  home  paper  is  denied  its  own 
field.  In  that  event,  the  home  paper 
must  protect  itself  by  curtailing  its 
service,  and  the  reader  must  then  choose 
between  an  inferior  paper  with  up-to- 
the-minute  news,  or  a  distant  and  larger 
paper  a  day  or  two  late  with  the  news. 

“It  would  seem,  would  it  not,  that 
the  interest  of  the  public  would  be  best 
served  by  giving  the  smaller  daily  at 
least  an  equal  chance  with  its  big  com¬ 
petitor,  to  the  end  that  every  sub¬ 
scriber,  wherever  he  may  live,  may  re¬ 
ceive  the  best  possible  news  service  in 
point  of  time,  while  still  being  permitted 
to  take  the  larger  dallies  for  their  fea¬ 
tures  or  their  more  extensive  special 
reports? 

The  Third  Party 

“The  third  party  at  interest,  the  Post 
Office  Department,  does  not  ordinarily 
receive  much  consideration.  But  it  is 
not  treating  the  Post  Office  Department 
right  to  ask  it  to  handle  great  quanti¬ 
ties  of  newspapers  and  magazines  at  a 
mere  fraction  of  the  cost,  while  others 
are  made  to  pay  a  profit  on  the  cost 
of  the  service.  The  Post  Office  De¬ 
partment  should  receive  the  same  ratio 
of  compensation,  either  a  fourth,  a  half 
or  a  hundred  per  cent,  in  every  case. 

"Why  should  it  be  considered  neces¬ 
sary  to  subsidize  any  class  of  newspa¬ 
pers  or  periodicals?  Isn’t  it  un-Amer¬ 
ican  to  make  distinctions?  And  why 


should  the  powerfiil  be  nourished  at  the 
expense  of  the  weak? 

"Mr.  Palmer’s  assertion  that  the  A.  N. 
P.  A.  does  not  represent  the  desire  or 
the  Ug  dailies  for  the  flat  rate,  is  a 
bit  surprising.  The  writer  is  a  mem¬ 
ber,  and  has  not  discovered  from  a 
perusal  of  the  association’s  bulletins 
that  it  was  doing  otherwise  than  to 
assist  the  publications  in  the  larger 
cities  with  their  campaign  for  a  nomi¬ 
nal  i>ostage  rate.  Even  the  current  lasue 
of  the  Association  Bulletin  refers  to 
the  action  of  the  Senate  Committee  in 
reporting  a  virtually  flat  rate,  with  un¬ 
qualified  approval. 

“The  smaller  dailies,  let  it  be  repeated, 
are  without  representation  before  Oon- 
gresa  As  a  result,  that  body  is  likely 
to  follow  that  which  is  usually  the  line 
of  least  resistance  and  take  action  cal¬ 
culated  to  fortify  a  few  great  daily 
papers  and  thereby  contribute  what  It 
can  to  the  development  of  a  monopoly 
of  the  press,  for  it  certainly  cannot  be 
disputed  that  it  is  anything  but  health¬ 
ful,  from  the  standpoint  of  public 
morale,  to  place  the  public  sentiment 
of  the  country  in  the  hands  of  a  few 
I>owerful  journals,  in  most  instances 
frankly  owned  by  great  special  inter- 
esta" 


If  things  are  not  coming  your  way  go 
straight  out  and  chase  them  into  the 
right  path.  Micawber  had  an  awful 
long  wait 


KITCHIN  STARTS  FIGHT 
ON  LOWER  RATES 


Not  Believed  in  Washington  That  His 
Effort  to  Defeat  Senate’s  Postage 
Recommendation  Will  Succeed — 
Holds  Up  Revenue  Bill 

(From  Our  Own  Correspondent) 
Washington,  January  2. — Despite  the 
announcement  of  Chairman  Kitchin,  of 
the  Ways  and  Means  Committee  of  the 
House,  that  the  repeal  of  the  postal 
zone  law  never  will  receive  the  sanc¬ 
tion  of  himself  or  a  majority  of  his 
committee,  there  is  every  indication 
that  the  Senate  amendment  to  the  reve¬ 
nue  bill  will  be  adopted  in  conference. 

Mr.  Kitchin  has  informed  members 
of  the  House  that  he  will  fight  for  an 
indefinite  period  against  the  Senate 
action,  and  he  has  expressed  the  utmost 
confidence  that  his  narrow  views  on  this 
subject  will  prevail.  This  is  not  the 
first  time  that  Mr.  Kitchin  has  been 
wrong. 

Editor  &  Purus  her  has  ample  au¬ 
thority  for  the  statement  that  Demo¬ 
cratic  loaders  have  determined  to  repeal 
the  postal  zone  law  as  a  party  measure 
and  that  if  Mr.  Kitchin  shows  fight, 
his  own  party  will  join  Republicans  In 
overriding  him.  Mr.  Kitchin  believes 
that  the  conferees  on  the  revenue  bill 
(Continued  on  Page  26.) 


IN  San  Francisco  last  winter 
T.  P.  O’Connor  was  asked  by 
the  publisher  of  the  PUBLIC 
LEDGER,  “Who  is  the  best 
man  to  send  into  Russia? 

He  replied:  “The  one  man  who  knows 
Russia  better  than  any  living  man  out¬ 
side  of  it  is 

DR.  E.  J.  DILLON 

I 

the  famous  London  Telegraph  cor¬ 
respondent.  He  has  lived  there — ^speaks 
their  language,  and  is  the  personal 
friend  of  every  government  officer  and 
official;  but  I  doubt  if  you  could  get  him 
—he  is  too  big  a  man.” 

Strange  how  little  some  people  know  of  the 
PhiladelphiaPUBLICLEDGER!  (yConnor 
thinks  differently  now.  He  himself  is  now 
one  of  our  London  correspondents,  and 
Dr.  Dillon  has  joined  the  PUBLIC  LEDGER 
staff  also;  but  he  is  going  to  the  Peace 
Conference  first  and  to  Russia  later  for 
the  Philadelphia 

PUBLIC  PLEDGER 
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Another  Record  Broken 

Sunday’s  San  Francisco  Examiner  Dec.  15th  contained 

THREE  HUNDRED  and  SEVENTY- 
NINE  COLUMNS  ^  Thirteen 

Inches  of  Paid  Advertising 

This  is  the  greatest  volume  of  advertising  ever  printed  in 
a  single  issue  of  any  San  Francisc  >  newspaper. 

This  new  record  emphasizes  the  Sus¬ 
tained  Supremacy  of  the  Examiner  and 
is  made  possible  by  the  confidence  Local 
and  Foreign  Advertisers  have  in  the 
pulling  power  of  the  g  eat  Sunday  Cir¬ 
culation  of  the  Examiner,  which  is  now 
over  270,000  net  paid  copies,  the  largest 
in  its  history. 


The  Examiner  is  First  in  Advertising 
First  in  Circulation— First  in  News 
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PREDICT  STATUTORY  PROTECTION 
FOR  NEWS  AS  PROPERTY 

Authorities  Believe  Supreme  Court’s  Decision  Will  Eventually 
Involve  Much  More  Than  It  Does  Now — Time 
Limit  Now  Most  Interesting  Point. 

THK  opinion  of  newspaper  and  law  authorities  on  the  ruling:  of  the  United 
States  Supreme  Court  in  the  case  of  the  Associated  Press  against  the  Inter¬ 
national  News  Service — that  “news  is  property” — is  that  the  principle  In¬ 
volved  is  destined,  in  time,  to  affect  all  newspapers,  as  well  as  news-gathering 
organizations. 

Newspapers,  large  and  small,  will  many  times  henceforth  invoke  the  protec¬ 
tion  of  the  Supreme  Court’s  deciaon  against  rivals  who  steal  that  intangible 
possession  known  as  “news,”  either  before  or  after  publication,  is  the  predic¬ 
tion  of  those  interviewed  by  Editor  &  Publishers. 

W  ill  Probably  Be  Crystallized  in  State  Statutes 


Another  outlook  is  that  the  new  prin¬ 
ciple  of  law  enunciated  by  the  Supreme 
Court  will  be  crystallized  in  statute  law 
by  various  States,  doubt  being  express¬ 
ed  by  constitutional  lawyers  that  a  Con- 
gre.ssional  enactment  of  this  kind,  hav¬ 
ing  general  application,  would  be  valid. 

It  is  considered  not  unlikely  that  the 
fir.st  State  Legislature  to  which  applica¬ 
tion  for  a  statute  protecting  news  as 
property  will  be  made  may  be  that  of 
New  York,  i.ot  only  because  of  the  im¬ 
portance  of  New  York  city  in  the  news¬ 
paper  Held,  but  also  becau.se  it  is  head¬ 
quarters  for  the  two  news-gathering 
organizations  which  figured  In  the  re¬ 
cent  epoch-making  litigation. 

Commenting  on  the  prospect  for  State 
legislation,  embodying  the  new  princi¬ 
ple  laid  down  by  the  Supreme  Court, 
Colonel  Henry  W.  Sackett,  noted  au¬ 
thority  on  newspaper  law,  said: 

‘The  Supreme  Court  ruling  is  a  great 
triumph  for  those  who  wish  to  protect 
henceforth  th?  ownership  of  news  as 
original  newspaper  property,  as  it  af¬ 
fords  full  protection  In  Instances  where 
the  copyright  law  is  of  no  service. 
There  has  always  been  a  great  deal 
of  uncertainty  about  the  status  of  copy¬ 
righted  matter,  as  witness  the  legal  con¬ 
troversy  between  the  New  York  Times 
and  the  New  York  Sun  over  the  Peary 
dispatches  concerning  the  discovery  of 
the  North  Foie. 

Supplements  Copyright  Protection 
“Moreover,  while  copyright  may 
protect  after  publication,  it  does  not 
protect  before  that  time,  which  is  pre¬ 
cisely  what  the  new  Supreme  Court  rul¬ 
ing  is  destined  to  do. 

‘There  is  no  doubt,  I  believe,  that 
the  legislatures  of  many  States  will  take 
action  soon  to  Incorporate  the  new  rul¬ 
ing  that  ‘news  is  property’  Into  statu¬ 
tory  law.  Possibly  the  newsp.aper  pub¬ 
lishers  of  the  country  may  agree  on 
uniform  provisions  to  be  put  into  law 
by  the  different  legislaturea.” 

According  to  Colonel  Sackett.  such 
a  law  is  necessary  to  legalize  award 
by  jury  of  “punitive”  darrages  when  a 
news-gathering  agency  or  newspaper 
has  substantiated  In  court  a  charge 
that  its  “news  property”  has  been  stolen. 

“It  would  be  difficult,  for  Instance," 
he  explained,  “for  a  newspaper  to  prove 
or  for  a  Jury  to  determine  how  much 
actual  damage,  expressed  in  terms  of 
money,  it  had  sustained  in  a  case  where 
its  news  had  been  stolen  by  a  rival 
newspaper.  The  establishing  of  punitive 
damages  by  State  law  would  be  the 
only  practical  means  of  making  a  ver¬ 
dict  for  the  aggrieved  paper  effective." 

Predict  Variety  of  Suits 
Tlie  injunction  just  issued  by  the 
Supreme  Court  applies  specifically  to 
the  u.se  by  tl.e  International  News  Serv¬ 


ice  of  news  from  bulletins  issued  by  the 
Associated  Paa.ss  or  any  of  its  members 
or  from  editions  of  Associated  Press 
newspaper.^,  but  It  is  freely  predicted 
that  it  will  be  Invoked  in  a  great  va¬ 
riety  of  cases  where  the  theft  of  news 
Is  made  a  grievance  at  law. 

The  opinion  of  the  Supreme  Court  In 
the  injunction  hearing  as  to  the  utiliza¬ 
tion  of  news  "tips”  is  considered  as  mak¬ 
ing  it  unlikely,  however,  that  this  ever 
will  be  made  the  basis  for  application 
for  an  injunction  or  a  suit  for  damages 
by  one  newspaper  against  another.  The 
“tip”  habit  is  "incurably  journalistic,” 
the  Supreme  Court  is  informed,  and  so 
Is  to  be  countenanced  hereafter. 

Much  speculation  is  being  indulged  in 
as  to  what  effect,  if  any,  the  Supreme 
Court  injunction  would  have  on  the  cus¬ 
tom,  common  to  metropolitan  afternoon 
newspapers  which  print  so-caTlcd  “lob¬ 
ster”  and  “bull-dog”  editions,  of  using  re¬ 
print  from  ether  papers  in  a  form  only 
.slightly  modified. 

Such  editions,  it  is  pointed  out,  are  is¬ 
sued  not  only  by  newspapers  having 
the  Associated  Press  service,  but  by 
other?  who  do  not  have  it  and  who 
have  the  International  News  Service, 
instead,  and  who  compete,  in  a  meas¬ 
ure,  with  the  editions  of  morning  news¬ 
papers.  The  Associated  Press,  according 
to  reliable  information,  is  not  disposed 
to  make  Ihe  practice  the  basis  of  a 
new  court  grievance. 

Time  Limit  Is  Point  of  Interest 

Another  question  that  is  being  much 
discussed  is  what  is  the  “time  limit”  on 
news  as  property  under  the  Supreme 
Court  ruling.  The  Supreme  Court,  It 
is  to  be  noted,  goes  no  further  In  this 
particular  thim  to  uphold  the  injunc¬ 
tion  of  the  District  <Jourt  which  re¬ 
strains  the  International  News  Service 
from  using  hulletins  of  the  Associated 
Press  or  news  obtained  from  Associated 
Press  newspapers,  “until  its  commercial 
value  as  news  to  the  complainant  and 
all  its  members  has  passed  awey.” 

The  comment  of  the  Supreme  Court 
regarding  this  phrase  Is  that  it  is  “In¬ 
definite”  and  that  it  would  be  better  to 
make  the  terms  of  the  injunction  more 
specific,  but  the  Supreme  Court  does 
not  order  the  District  Court  actually 
to  do  so. 

F.  B.  Jennings  of  Stetson,  Jennings  & 
Russell,  counsel  for  the  Associated  Press 
in  the  Injunction  suit,  intimates  that 
his  client  is  not  at  all  curious  as  to  the 
exact  num'oer  of  days  that  “news  is 
news”  with  a  property  value,  and  is 
content  to  let  the  phraseology  of  this 
part  of  the  injunction  remain  as  it  is, 
vague  though  It  may  appear  to  the  In¬ 
ternational  News  Service. 

‘The  que.stlon  of  how  long  news  hM 
a  property  value  is  one  of  fact,  to  be 


determined  possibly  on  motion  by  the 
Associated  Press  to  punish  for  con¬ 
tempt,”  said  Mr.  Jennings. 

“It  seems  reasonable  to  suppose  that 
as  long  as  news  belonging  to  the  As¬ 
sociated  Press  is  considered  valuable  by 
the  International  News  Service  it  is  of 
value  to  the  Associated  Press,  and  the 
International  News  Service  wou’d  prove 
that  it  had  that  value  by  sending  it 
out  to  its  subscribers. 

Room  for  Farther  I.  N.  S.  Action 

“So  far  as  the  Associated  Preas  is  con¬ 
cerned.  the  matter  in  controveisy  has 
been  completely  settled  by  the  Supreme 
Court’s  ruling.  Of  course  there  is  still 
a  case  on  the  calendar  of. the  lowet  court, 
the  injunction  having  been  granted  on 
a  prellmlnaiY  motion.  The  International 
might  bring  that  lase  up  for  oral  hear¬ 
ing,  but.  Inasmuch  as  the  injunction 
was  granted  on  full  affidavits,  I  don’t  see 
what  useful  purpose  could  be  served  by 
such  action.” 

Samuel  Untermyer,  who  argued  the 
injunction  case  for  the  International, 
said  he  had  nothing  to  add  to  a  pre¬ 
vious  statement  that  the  effect  of  the 
Supreme  Court  decision  would  be  to 
“impose  upon  the  country  the  most  In¬ 
tolerable  monopoly  the  world  has  ever 
known,”  and  that  the  International 
would  seek  a  determination  in  the  courts 
that  every  news-gathering  agency  must 
furnish  its  service  at  uniform  rates  to 
all  newspaper  publishers  who  are  will¬ 
ing  to  pay  for  it. 

'There  is  nothing  to  be  gained  at  this 
time  by  controversy  over  what  the  Su¬ 
preme  Court  decision  means,”  he  said. 

The  Injunction,  issued  by  the  United 
States  District  Court  and  upheld  by  the 
United  States  Supreme  Court,  which 
now  stands  against  the  International 
News  Service,  is: 


“Ordered,  that  from  and  after  the  fil¬ 
ing  by  the  complainfuit  of  a  proper 
undertaking  to  be  approved  by  the  court 
in  the  sum  of  $1,000,  and  from  and 
after  the  time  when  the  said  persons 
shall  severally  have  knowledge  of  this 
restraining  order,  and  until  the  final 
hearing  and  determination  hereof  or 
the  further  order  of  this  court,  the 
defendant,  its  officers,  agents,  servants, 
employees,  assigms,  successors,  and  each 
of  them,  and  all  other  persons  acting 
for  them,  or  any  or  either  of  them,  and 
all  persons  aiding  or  abetting  them  or 
any  of  them,  and  all  persons  whosoever, 
though  not  named  herein,  be  and  here¬ 
by  are,  enjoined  and  restrained — 

“From  inducing,  procuring,  or  per¬ 
mitting  any  telegraph  editors,  or  other 
employees  or  agents  of  the  complainant 
or  any  of  its  members  or  of  any 
newspaper  or  newspapers  owned  or 
represented  by  them  or  any  of  them, 
or  Euiy  such  members,  to  communi¬ 
cate  to  defendant  or  to  permit  de¬ 
fendant  to  take  or  appropriate,  for 
consideration  or  otherwise,  any  news  re¬ 
ceived  or  gathered  for  complEdncnt,  and 
from  purchasing,  receiving,  selling, 
transmitting,  or  using  any  news  so  ob¬ 
tained. 

“From  Inducing  or  procuring  directly 
or  Indirectly,  any  of  complalnaMt’s  mem¬ 
bers  or  any  of  the  newspapers  repre¬ 
sented  by  them,  to  violate  any  of  the 
agreements  fixed  by  the  charter  or  by¬ 
laws  of  the  complainant 

“From  copying,  obtaining,  selling, 
transmitting  or  otherwise  gainfully  us¬ 
ing  or  from  causing  to  be  copied,  ob¬ 
tained,  taken,  sold,  transmitted,  or  oth¬ 
erwise  gainfully  used  the  complainant’s 
news,  either  bodily  or  in  substance,  from 
bulletins  issued  by  the  complainant  or 

{Continued  on  Page  31.) 
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HERE  IS  A  BOOK  NEEDED  IN 
EVERY  NEWSPAPER  OFFICE 


“Building  Newspaper  Advertising” 


By  JASON  ROGERS,  Publisher  New  York  Globe 

Author  of  “Newspaper  Building” 

The  purpose  back  of  the  production  of  this  book,  like  “Newspaper  Building,”  was  to  set  down 
on  paper  experiences  that  would  be  valuable  to  those  able  to  profit  through  the  application  of  the  prin¬ 
ciples  established  in  the  school  of  hard  knocks. 


PARTIAL  CONTENTS 


Foreword 

Part  1 — Historical  Background. 

The  chaos  out  of  which  modern  advertising  grew;  some 
freaks  and  oddities  of  early  advertising;  the  adveQt  of 
heavy  display;  advertising  from  the  newspaper  view, 
point;  co-operation  often  discouraged  by  advertiser;  ap¬ 
pearance  of  the  advertising  agent;  the  coming  of  the 
special  representative;  ineffective  national  advertising  me¬ 
diums;  advertising  an  American  product. 

Part  2 — Management  of  Advertising  Department. 

Best  type  of  man  for  advertising  manager;  relation  of 
manager  to  rest  of  force;  handling  the  soliciting  force; 
demonstrating  a  paper’s  pulling  power;  consideration  of 
advertising  rates;  making  the  rate  card;  fallacious  special 
editions;  scheme  directories  ineffective;  political  advertis¬ 
ing;  table  for  determining  sise  of  paper;  some  office  forms 
and  records;  definite  proved  circulation;  office  influences; 
how  to  increase  advertising  rates;  sources  of  inspiration. 

Part  3 — ^The  Soliciting  Force. 

The  solicitor  of  the  early  days;  vital  thoughts  for  would 
be  solicitors;  the  peace-making  solicitor;  wiles  of  the 
space  buyer;  silence  more  deadly  than  attack;  weak  spots 
in  the  armor  of  the  dominant  newspaper;  how  the  rail¬ 
roads.  were  brought  to  time;  consideration  of  sales 
methods;  meeting  unreasonable  requests;  local  experiences. 


Part  4 — Exploitation. 

Sell  advertising  plus  results;  reaching  the  distant  manu¬ 
facturer;  making  new  local  advertising;  selling  the  news¬ 
papers  by  states;  state  map  and  statistical  booklet;  in¬ 
tensifying  reader  interest  in  advertising;  map  scheme  for 
selling  extra  space;  building  up  the  classified;  plan  for 
national  newspaper  organization;  proof  that  co-operative 
effort  will  pay;  newspapc-  co-operation,  by  Major  Ed¬ 
ward  Buxton. 

Part  5— The  Special  Representative*. 

A  section  devoted  to  notable  contributors  by  leading 
special  representatives  showing  the  service  they  render  to 
clients. 

Part  6 — ^The  Advertising  Agent. 

A  section  devoted  to  notable  contributions  from  leading 
advertising  agents  designed  to  show  newspapers  wherein 
they  can  help  the  agents  produce  more  business  for  them. 
Part  7 — Advertising  Brilliant*. 

Superiority  of  the  newspaper  as  an  advertising  medium; 
P.  T.  Barnum  as  An  advertising  expert;  Henry  Ford  the 
super-a<iverti.ser;  the  time  element  in  advertising;  ten 
commandments  of  salesmanship;  successful  advertis¬ 
ing;  why  the  salesman  fell  down;  the  law  of  repetition; 
modern  advertising. 

Conclusion. 


Gives  the  Newspaper  Publisher  the  broad¬ 
est  possible  view  of  the  principles  back  of 
and  essential  to  the  development  of  adver¬ 
tising  for  his  newspaper.  Provides  a 
working  text  book  for  the  use  of  every  ex¬ 
ecutive  on  the  staff. 

Gives  the  Advertising  Manager  new  and 
^  broader  conceptions  of  his  job,  how  to 
handle  his  solicitors,  and  tells  of  most  ef¬ 
fective  ways  to  work  in  co-operation  with 
advertisers  and  advertising  agents. 

Gives  the  Advertising  Solicitor  new  concep¬ 
tions  of  his  job  and  qualifies  him  for  the 
better  handling  of  the  prospects  on  whom 
he  is  calling.  Simply  invaluable  as  inspira¬ 
tional  material  for  those  who  would  go 
farthest. 

Now  on  the  press  and  will  be  ready  for  dis¬ 
tribution  about  January  15,  1919. 
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their  newspapers. 

Introductory  edition  limited  to  2,000  copies. 
Order  at  once  to  get  your  copy. 
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KITCHIN  STARTS  FIGHT 
ON  POSTAL  RATES 


(Continued  from  Page  22.) 
from  the  House  side  will  show  a  ma¬ 
jority  agralnst  the  Senate  amendment, 
but  there  is  no  such  majority  in  the 
Ways  and  Means  Committee. 

Plans  have  been  made  to  bring  the 
matter  to  an  issue  on  the  floor  in  the 
form  of  a  motion  to  Instruct  the  House 
conferrees  to  agree  to  the  Senate 
amendment. 

Members  of  the  Democratic  National 
Committee  admit  that  Democrats  In 
Congress  have  done  nothing  in  years 
that  was  so  harmful  to  party  Interests 
as  the  enactment  of  the  postal  sone 
law.  The  national  committee  learned  in 
a  very  definite  manner  the  evil  effects 
of  the  zone  law  during  the  recent  cam¬ 
paign,  and  Administration  leaders  are 
anxious  that  the  error  be  remedied 
immediately. 

Mr.  Kltohln’s  advocacy  of  the  zone 
law  .springs  from  the  same  source  as 
that  of  Senators  McKellar,  of  Ten- 
nes.see,  and  Hardwick,  of  Georgia.  It 
has  its  foundations  in  a  belief  by  some 
small  local  publishers  that  it  would 
help  their  advertising  by  barring  from 
their  territory  the  big  magazines  and 
daily  newspapers.  This  view  is,  of 
course,  debatable. 

The  fact  is  that  Mr.  Kitchln  has  fol¬ 
lowed  in  most  Instances  the  views  of  a 
small  element  of  his  eon.stituency  which 
led  him  astray  first  on  military  pre¬ 
paredness,  then  on  the  declaration  of 
war  against  Germany,  the  selective 
draft  law,  and  general  taxation  which 
he  believed  should  be  borne  by  the 
North  and  East. 

Kitrhin  HoId8  Up  Revenue  Bill 

Mr.  Kitchln’s  refusal  on  Monday  to 
state  his  agreement  to  the  postal  zone 
amendment  has  resulted  In  the  reve¬ 
nue  bill  being  delayed.  He  expressed 
a  willingness  to  have  separate  votes  on 
a  "bone  dry”  rider  for  the  District  of 
Columbia  and  the  Child  Labor  rider, 
but  refused  to  make  similar  agreement 
with  respect  to  the  Postal  law,  which 
he  Intends  to  defeat  in  conference,  if 
possible. 

Repre.sentatlve  Lunn,  of  New  York, 
then  objected  to  the  bill  going  to  con¬ 
ference,  and  as  Mr.  Kltchin  was  aware 
he  could  not  get  a  quorum,  the  bill  went 
over  for  a  few  days. 


GET  A.  B.  C.  REPORTS 


Seventeen  Issued  to  Newspapers,  Agri¬ 
cultural  and  Business  Papers 

The  Audit  Bureau  of  Circulations  has 
i.ssued  reports  for  the  following  publi¬ 
cations  as  of  December  26: 

U.  S.  Newspapers — Clinton  (la.),  Clin¬ 
ton  Advertiser,  Clinton  Herald;  Colum¬ 
bia  (S.  C.),  State;  Everett  (Wa.sh.), 
Daily  Herald;  Savannah  (Ga.),  Morning 
News,  Press;  Superior  (Wis.),  Even¬ 
ing  Telegram;  Wenatchee  (Wash.), 
Dally  World. 

Canadian  Newspapers — ^Victoria  (B, 
C.),  Dally  Colonist,  Dally  Times. 

Agricultural  Publications — Birming¬ 
ham  (Ala.),  Progressive  Farmer;  Okla¬ 
homa  CJity  (Okla.),  Oklahoma  Farmer; 
Omaha  (Neb.),  Nebraska  Farm  Journal; 
St  Louis  (Mo.),  Journal  of  Agriculture; 
Topeka  (Kans.),  Farmers  Mail  and 
Breeze.  Missouri  Valley  Farmer. 

Bu.?lness  Publications  —  New  York 
(N.  Y.),  Architectural  Review. 


If  it  is  still  useful,  some  publisher 
needs  it  and  will  buy  it  Tell  about  it 
through  Editor  A  Publisher's  classified. 
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Peac«  Reporters  Made  Merry 
While  Crossing  Atlantic 

Editors  Develop  Into  Bass  Drummers 
and  Cymbal  Players — Correspondents 
Organize  for  Mutual  Help  in  Work 


The  newspaper  repoi^rs  who  recently 
left  the  United  States  to  cover  the  Peace 
(Conference  story  had  a  merry  trip 
across  the  Atlantic  on  the  transport 
Orizaba,  according  to  (Clinton  T.  Braln- 
erd,  representing  the  Washington  Her¬ 
ald  and  the  McClure  and  Wheeler  News¬ 
paper  Syndicates,  who  wrote  to  EIditor 
&  PuBiasHER  from  aboard  ship. 

"We  had  a  very  smooth  trip  all  the 
way,”  said-  Mr.  Brainerd.  "There  were 
splendid  motion  pictures  every  night, 
with  music  by  an  improvised  orchestra. 
Montaguc  Glaas,  of  the  McClure  Syndi¬ 
cate,  was  at  the  piano;  David  Law¬ 
rence,  of  the  New  York  Evening  Post, 
played  the  mandolin;  Charles  M.  Lin¬ 
coln,  managing  editor  of  the  Morning 
World,  was  a  wonder  on  the  snare 
drum;  J.  J.  Montague  played  the  violin, 
while  Herbert  Swoi>e,  of  the  New  York 
World,  manipulated  the  bass  drum  and 
the  cymbala” 

On  the  evening  of  the  first  day  out 
there  was  a  gathering  at  which  the  fol¬ 
lowing  w'ere  speakers:  Mr.  Brainerd, 
William  E.  B.  DuBois,  of  the  Crisis; 
Montague  Glass,  David  Lawrence, 
Samuel  S.  MctClure,  Louis  Seibold,  of 
the  New  York  World,  and  Dr.  Robert  R. 
Mot  on. 


A  daily  paper  was  issued,  and  by 
special  request  of  over  half  the  cor¬ 
respondents,  who  signed  a  "round  robin,” 
circulated  by  Captain  Bloomer,  a  gen¬ 
eral  meeting  was  held  for  the  purpose 
of  effecting  a  permanent  organization 
“to  insure  proper  official  recognition  of 
our  members  for  mutual  assistance  and 
protection  while  engaged  in  our  duties 
in  Europe  and  to  strengthen  the  hands 
of  the  committee  and  officera”  Herbert 
Swope  was  the  chairman. 

The  only  regrettable  feature  of  the 
trip  was  the  illness  of  Oliver  O.  Kuhn, 
of  the  Washington  Star,  who  was  con¬ 
fined  to  the  ship’s  hospital  all  the  way 
over  by  fever,  which  threatened  pneu¬ 
monia. 


Takes  Care  of  Its  Ladies 
The  Providence  (R.  L)  Journal  (Com¬ 
pany  has  equipped  a  finely  appointed 
rest  room  for  Its  women  employeea 
Electrical  appliances  for  preparing  light 
lunches  have  been  Installed  as  well  as 
ether  furnishings  intended  to  contribute 
to  their  comfort. 


No  Changes  on  Kansas  City  Post 
The  death  of  William  M.  Barton,  pub¬ 
lisher  of  the  Kansas  City  Post,  will  not 
cause  changes  in  the  staff  of  the  paper, 
F.  G.  Bonfils  and  H.  H.  Tammen,  own¬ 
ers,  retain  its  direction,  with  Boyd 
Gurley  managing  editor  and  Max  Le- 
vand  business  manager. 


If  you  want  to  sell  It,  tell  it — through 
Editor  &  Publisher’s  classified. 


NOTICE 


Effective  February  ist, 
1919,  the  rates  for  advertis¬ 
ing  in  Editor  &  Publisher 
will  be  as  follows: 

DISPLAY  ADVERTISING 

Agate  measurement,  14  lines  to  the  inch 

Transient  Rate,  40c.  per  agate  line 

$150.00  per  page  (672  Bsate  lines) 
90.00  per  H page  (336  asste  lines) 
50.00  per  M  page  (168  agate  lines) 


TIME  CONTRACTS 

Based  on  frequency  of  inser¬ 
tions  within  one  year: 

12  times  26  times  62  times 

Page  ,LU")$120.00,  $100.00,  $85.00 
Vi  page  65.00,  56.00,  48.00 
yi  page  42.00,  33.00,  30.00 


SPACE  CONTRACTS 

Space  must  be  used  within 
one  year  from  date  of 
first  insertion: 

Per  line 

2,000  lines ....  25  cents 
4,000  lines ....  22  cents 
6,000  lines ....  20  cents 
8,000  lines. . .  .18  cents 


CLASSIFIED 

Set  in  6-pt.  Roman — 
6  words  to  line. 


Help  wanted . 25c 

Situations  wanted . .  10c 

For  sale . 30c 

Business  opportuni¬ 
ties  . 40c 


Present  rates  will  prevail 
on  all  contracts  made  prior 
to  Feb.  ist,  1919. 


The  Editor  &  Publisher  Co. 

World  Biulding  -  New  York  City 
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Shepherd  Stories 
in  YOUR  Town ! 


Has  Put  Shepherd  on  Its  Staff.  He  Is 
on  His  Way  to  Europe.  This  Is 
Why  He  Has  Gone: 

“There  will  be  plenty  of  news  about  the  map 
makers  in  Paris.  I  don’t  want  to  be  there. 

‘T  want  to  be  out  with  the  folks  whose  maps 
are  being  made ;  out  in  every  out-of-the-way 
coi:ner  of  the  world,  to  see  what  the  map-mak¬ 
ing  is  doing  to  them ;  for  instance,  in  Turkey, 
the  Balkans,  Armenia,  Russia,  etc.” 


Do  you  want  to  keep  these  Shepherd  stories  for  yourself, 
if  you  have  been  using  them  for  years  past? 

Or,  if  you  haven’t  been  using  them,  wouldn’t  you  like  to 
get  them  ? 

There  will  be  two  a  week. 

ADDRESS, 

®l)je  Kjetxr  l|crr k 


Either  YOU  or 
YOUR  Opposition,  in  Your 
Town,  Has  Been  Using 
William  G.  Shepherd’s 
Stories  From  Europe 
for  Years  Past 


HPjje  Kjettr  ]||(rtli 


William  G.  Shepherd. 
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EDITOR  &  PUBLISHER  CARRIED  ADVERTISE- 
MENTS  OF  564  NEWSPAPERS  IN  1918— A 
SIGNIFICANT  SHOWING 

Editor  &  publisher  faces  the  new  year  with 
confidence  in  its  abiiity  to  serve  every  worthy 
interest  in  the  great  field  of  newspaper  mak¬ 
ing  and  advertising  more  effectively  than  ever  be¬ 
fore.  This  confidence  l.s  based  upon  the  record 
made  in  1918— the  year  of  amazing  events,  in  which 
ail  precedents  were  overturned — the  year  of  civiliza¬ 
tion’s  direst  peril  and  final  triumph  over  the  forces 
of  darkness. 

EiuTOn  &  Puni.isHBR’s  achievements  in  1918,  pre¬ 
saging  bigger  and  better  things  for  1919,  are  writ¬ 
ten  in  the  record.”  To  catalogue  them  is  not  the 
present  purpose.  Our  readers  are  aware  that  1918 
has  been  a  year  of  material  growth  for  Editor  & 
Pt’BMSHEU — for  newspaper  makers  and  advertisers 
need  but  to  examine  a  publication  casually  in  order 
to  be  able  to  apprai.se  its  commercial  value. 

Our  readers  are  also  aware  that  during  1918  Edi¬ 
tor  &  Pi  Bi-isiiER  has  made  great  strides  toward  its 
goal — the  “covering”  of  all  of  the  news  about  news¬ 
papers  which  is  important  to  national  advertisers 
and  all  of  the  news  about  national  advertisers  which 
is  Important  to  newspaper  makers.  Of  course,  when 
we  say  "news”  we  mean  to  include  “views.”  which 
are  often  quite  as  important  as  happenings. 

A  cornerstone  of  Editor  &  Pitbi-isher  policy  is  the 
advocacy  of  the  NEWSPAPER  as  the  greatest  of  ad- 
veriising  media.  We  have  preached  this  doctrine 
consistently  and  constantly— because  we  l«lievc  it 
to  be  true.  Believing  that  advertising  should  be  co¬ 
ordinated  with  the  .selling  plans,  that  it  should  carry 
its  me.ssage  direct  to  the  people  whose  patronage 
is  sought,  concentrated  in  the  territories  in  which 
markets  are  being  actually  developed;  l)elieving  that 
real  advertising  has  a  news  value  which  attracts 
readers  of  a  newspaper,  and  that  the  use  of  the 
newspaper  involves  no  wa.ste  to  the  advertiser.  Edi¬ 
tor  &  PuBiJSHER  has  contended  that  the  newspaper 
overshadows  all  other  media,  rendering  a  majority 
of  them  superfluou.s. 

NOW,  naturally  enough,  a  corner.stone  policy  of 
this  kind  meets  with  opposition — in  fact,  “op¬ 
position”  seems  rather  a  trivial  word  to  u.se 
in  this  connection.  There  are  many  varieties  of  ad¬ 
vertising.  All  have  their  promoters,  their  advocates. 
Some  of  these  different  varieties  of  adverti.slng  media 
might  be  good  and  worthy  of  extensive  u.se  IF  IT 
tN’nitE  NOT  TRT^E  THAT  THE  USE  OP  THE 
NEWSPAPERS  RENDERS  THEM  SUPERFLU¬ 
OUS.  Magazine  advertising,  for  instance,  would  be 
good  adverti.sing  if  there  were  nothing  better — just 
a.s  the  magarines  would  be  valuable  as  purveyors 
of  the  news  (even  if  a  month  or  so  late  in  present¬ 
ing  it)  IF  THERE  WERE  NO  NEWSPAPERS. 

The  trend,  of  course,  is  strongly  toward  concen¬ 
tration  of  adverti.sing  appropriations  in  the  news¬ 
papers— that  trend  is,  happily,  bringing  about  re¬ 
adjustments  of  a  profitable  kind  for  manufacturers. 
Mutual  interests  link  the  advertiser  and  the  news¬ 
paper  together. 

If,  at  any  time  within  the  past  half  dozen  years. 
Editor  &  PrBDiSHFK  had  decided  to  abandon  its  ad¬ 
vocacy  of  the  newspa4>cr  as  the  “first,  la.st,  and  all- 
the-time”  advertising  medium,  and  had  bc?come  an 
advocate  of  magazine,  billboard,  car-card,  and  all 
sorts  of  advertising,  our  advertising  revenues  could 
Itave  lieen,  perhaps,  doubled.  But.  under  .such  cir¬ 
cumstances,  Editor  &  PcBi.isnra  would  have  ceased 
to  l>e  a  reai  trade  ncw.spaper — it  would  have  degen- 
cratefl  into  a  mere  circular. 

ONE  of  America’s  greatest  publi.shcrs  wa.s  re¬ 
cently  lunching  in  New  York  with  some  news- 
pajM-r  friend.s,  and  the  talk  drifted  to  trade  pub- 
lication.s.  "(Jentlemen,”  he  .said,  “Editor  &  Pubusher 
is  a  trade  newspaper  of  CHARACTER.” 

A  tribute  of  that  kind  heartens  and  fortifies — it 
recompenses  for  all  effort  and  at  the  same  time  sets 
a  mark  for  daily  a.spiration. 

Editor  &  Pi-bljsher  may  refer,  without  vain  boast- 
ing.s.  to  certain  lines  of  policy  and  practice  which 
have  become  \dtal  factors  in  the  making  of  this 
trade  new.spaper.  For  example:  The  business  and 
editorial  departments  are  quite  as  distinct  as  on  a 
high  cla.ss  daily.  Advertising  space  is  sold  to  those 
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who  can  make  profitable  use  of  it — but  its  purcha.se 
docs  not  entitle  an  advertiser  to  any  editorial  “fa¬ 
vors.”  Not  a  line  of  space  in  the  news  columns  is 
ever  u.scd  to  reward  an  advertiser,  present  or  pro¬ 
spective,  for  hi.s  patronage. 

The  news  columns  are  for  NEWS.  Often  it  hap¬ 
pens  that  trade  news  has  to  do  with  an  advertiser 
or  with  his  interesta  It  is  weighed,  however,  for 
its  news  value.  If  it  is  worthy  of  a  place  in  the 
news  columns  it  is  used.  If  the  item,  while  having 
an  element  of  news  Interest,  is  obviously  advertising, 
it  is  not  used  in  the  news  columna  It  is  not  easy 
to  draw  the  line  here  with  exact  justice.  Editorial 
judgment,  however  unbiassed,  will  often  prove  fal¬ 
lible.  Thus  it  will  happen  that  now  and  then  an 
item  or  story  is  printed  in  the  news  columns  which 
ought  to  appear  in  the  advertising  columns. 

But,  in  the  case  of  Editor  &  Publishesi,  lapses  of 
this  sort  grow  fewer  as  time  goes  on — for  there 
is  always  in  mind  in  the  editorial  rooms  the  policy 
of  drawing  the  line  with  the  utmost  care. 

As  to  “free  publicity,”  Editor  &  Pubushesi’s  atti¬ 
tude  is  well  known.  Urging  newspapers  to  elimi¬ 
nate  the  space-grafter,  as  a  matter  of  fairness  to  ad¬ 
vertisers  who  buy  space.  Editor  &  Publishek  en¬ 
deavors  to  practice  what  it  preache.s. 

Editor  &  publisher  goes  into  the  new  year 
carrying  two  new  features  of  sterling  value  and 
direct  appeal.  The  I.arned  articles,  with  their 
original  adverti.sing  illu.stration.s,  are  the  most  prac¬ 
tical  help  yet  offered  to  advertising  managers  in  the 
ta.sk  of  developing  new  local  business.  The  page  of 
news  and  views  of  the  Association  of  National  Ad¬ 
vertisers,  edited  each  week  by  the  secretary-treasurer 
of  that  great  organization,  John  Sullivan,  is  a  novelty 
of  the  highest  value.  It  is  just  getting  well  under 
way.  and  has  already  attracted  the  closest  attention 
of  new.spaper  makers  and  of  national  advertisers.  It 
will  serv’e  to  bring  to  the  fore  timely  problems  of 
advertising  and  dl.stributlon,  and  to  develop  a  closer 
understanding  between  national  advertisers  and 
new.spaper  makers. 

As  in  the  pa.st.  Editor  &  Pubij8he:r  will  bring  to 
publi.shers,  editors,  and  advertisers  all  available  light 
on  problems  that  may  arise  in  this  period  of  economic 
readju.stment.  These  problems  are  sure  to  be  vital. 
Their  solution  will  require  the  unselfish  efforts  of 
the  biggest  men  in  the.se  allied  lndu.stries  of  publish¬ 
ing  and  advertising.  During  the  past  two  years  the 
out.standlng  problem  of  publishers  has  been  the 
new.sprlnt  supply  and  price.  There  have  been  a 
thousand  angles  to  that  problem.  Attempts  to  solve 
it  have  taken  many  coursea  It  is  still  with  us— 
•still  unsolved— but  that  it  did  not  bring  utter  disaster 
to  the  newspapers  during  the  pa.st  year  is  due  to  the 
fact  that  economies  of  a  drastic  kind  have  been  put 
into  practice.  Editor  &  Publishesi  has  .served  to  the 
full  measure  of  its  ability  throughout  this  crisis,  and 
will  continue  to  do  so. 

Editor  &  Publisher  has  aided  effectually  in  the 
movement  toward  craft  organization.  The  State 
and  sectional  associations  of  circulator.s,  a  majority 
of  them  organized  with  the  direct  aid  of  this  journal, 
are  vi.siblc  evidence  of  the  results  of  this  editorial 
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policy.  Editor  &  Publisher  has  been  named  as  the 
official  organ  of  the  New  York  State  and  the  New 
England  Associations  of  Circulation  Managers. 

The  recent  competition  for  the  honor  of  writing 
and  publishing  the  best  editorial  on  the  Fourth  Lib¬ 
erty  Loan,  in  which  the  Wichita  Beacon  won  the 
gold  medal  of  honor,  and  in  which  one  hundred  and 
twenty-five  newspapers  and  editorial  writers  were 
awarded  certificates  of  distinguished  merit,  has  won 
nation-wide  attention  and  comment. 

Editorially,  Editor  &  Publisher  looks  to  the  new 
year  with  undiminished  zeal  for  service — with  malice 
toward  none,  with  cordial  good-will  to  all. 

IN  a  business  way  Editor  &  Publisher  has  great 
cause  for  gratification  because  of  the  progress 
shown  during  the  year  1918.  The  sub.scrlption 
list  has  shown  a  steady  growth.  Pruned  of  all  ar¬ 
rearage  accounts,  with  no  free  list,  the  record  shows 
a  clientele  of  readers  unmatched  in  buying  power 
by  any  other  publication  in  this  field.  Practically 
every  national  advertiser,  space  buyer,  copy  man, 
or  agency  man  is  a  paid  subscriber  to  Editor  &  Pub- 

USHBR. 

During  the  year  1918  five  hundred  and  sixty-four 
newspapers  advertised  in  Editor  &  PuBusiiEni. 

Editor  &  Publisher  prints  a  greater  volume  of  the 
advertising  of  newspapers  than  all  of  the  other  trade 
journals  in  this  field  (XIMBINED. 

These  newspapers  advertise  in  Editor  &  Pub¬ 
lisher  to  SELL  ADVERTISING  to  the  national  ad¬ 
vertisers,  agents,  and  space  buyers  who  READ  Edi¬ 
tor  &  Publisher  each  week  for  news  and  facts  about 
newspapers.  These  newspapers  buy  and  use  space  in 
Editor  &  Publisher  for  exactly  the  same  reason  that 
national  advertisers  buy  and  use  space  in  their  col¬ 
umns — to  reach  prospective  buyers  of  the  com¬ 
modity  they  have  to  sell. 

As  Editor  &  Pubijsher  appeals  alike  to  national 
advertisers  and  to  editors  and  publishers  of  news¬ 
papers,  it  follows  that  advertisers  having  anything 
to  sell  to  newspapers,  either  in  the  way  of  mechani¬ 
cal  equipment  or  news  or  feature  matter,  find  this 
publication  the  leading  channel  of  communication. 
That  newspaper  makers  read  Editor  &  Publisher 
with  greater  interest  than  they  find  in  any  other 
publication  whatever  is  attested  by  a  steady  stream 
of  friendly  letters  coming  to  this  office  from  every 
part  of  the  country,  many  of  them  expressing  an 
appreciation  of  the  journal  so  cordial  and  so  sincere 
that  they  warm  the  heart. 

Editor  &  publisher’s  territorial  plan  of  ad¬ 
vertising  newspapers  which  cover  specified  mar¬ 
kets  has  grown  encouragingly.  The  new  year 
will  witness  further  expansion — for  the  plan  has  been 
“making  good”  for  several  years,  grrcwlng  in  inter¬ 
est  and  favor  all  the  time  and  extending  to  new 
Statea  The  text  matter  of  these  territorial  ads  af¬ 
fords  the  sort  of  Information  about  markets  which 
advertisers  seek. 

Having  marked  progress  during  a  trying  year  of 
the  world’s  life.  Editor  &  Pubijsher  enters  the 
“Year  No  Man  Can  Forecast,”  1919,  with  high  hopea 
If  the  year  shall  bring  economic  problems  as  perplex-  ■ 
Ing  as  those  of  1918,  Editor  &  Publisher  will  seek 
diligently  to  find  the  light  in  which  they  may  be 
solved.  If  the  year  shall  bring  greater  busine.ss  pros¬ 
perity  than  America  has  ever  known — and  this  is  a 
rational  expectation — then  Editor  &  Pubijsher  will 
rejoice  in  the  special  opportunity  for  u.seful  service 
to  its  field  which  would  come  with  that  prosperity. 

So,  here’s  to  the  year  of  promise — and  here’s  to 
your  health,  happiness,  and  prosperity! 

Flh’TY  years  a  newspaper  maker — and  still  vig¬ 
orous,  enthusiastic,  aggrc.ssive.  That  is  the  rec¬ 
ord  of  W.  C.  Steigers,  busine.ss  manager  of  the  St. 
Louis  Post-Dispatch.  Mr.  Pulitzer  bought  and 
merged  the  Post  and  Dispatch  in  1878.  At  that 
time  young  Steigers  had  been  on  the  Dispatch  for 
ten  years.  He  had  made  good — else  he  would  not 
have  remained  under  the  ownership  of  Joseph  Pu¬ 
litzer.  Mr.  Steigers  has  thus  established  the  proud 
record  of  devoting  fifty  years  to  one  metropolitan 
newspaper — a  new.spaper  which  he  has  aided  in 
making  great  and  prosperous.  Editor  &  Publish^ 
extends  cordial  greetings  to  this  leader  of  the  pro¬ 
fession  in  the  West,  and  hopes  that  he  may  happily 
celebrate  many  more  anniversaries. 
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*7  HE  great  men  at  the  Peace  Table  will  be  looking 
*  into  the  hearts  of  humanity,  and  their  judgment 
will  be  guided  by  their  love  for  mankind. — The  Rev. 
Roy  L.  Minich,  Brooklyn. 
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EDITORIAL  PERSONALS 

liobert  Tenant,  managing  editor  of 
the  New  York  Kvening  VVorid,  has  been 
contined  to  his  home  by  a  slight  illness 
during  the  bad  weather  of  the  past 
week. 

Harold  C,  Thomas,  newspaper  man 
and  active  member  of  the  Press  Club  of 
Chicago,  now  is  with  Company  A,  IDth 
Train,  Headquarters  and  Military 
Police,  Camp  Dodge,  Iowa. 

Major  “Pat”  Loughlin,  of  the  Press 
Club  of  Chicago,  who  has  been  serving 
overseas  with  Col.  Keilly’s  regiment  of 
engineers  on  the  west  front,  returned 
to  Chicago  and  the  club  this  week. 

Dr.  S.  M.  Melamed,  well  known  Jewish 
journalist  and  publicist,  has  been  ap¬ 
pointed  editor-in-chief  of  the  Daily  Jew¬ 
ish  Courier,  of  Chicago. 

Leland  Swarts,  who  left  the  telegraph 
desk  of  the  Springfield  (111.)  State  Reg¬ 
ister  to  enter  the  service,  is  back  again, 
handling  telegraph  copy  for  the  News- 
Record.  The  armistice  was  signed  while 
Mr.  Swarts  was  waiting  to  leave  in  a 
draft  contingent  from  bis  home  city  of 
Danville. 

Russell  M.  Bacon,  city  editor  of  the 
Springfield  (Ill.)  News-Record,  is  slowly 
recovering  from  a  severe  illness  of  pneu¬ 
monia.  He  has  been  absent  from  his 
desk  for  six  weeks.  During  his  absence 
Fred  Turbyville,  former  news  editor  of 
the  Springfield  (Ill.)  News-Record,  oc¬ 
cupied  the  city  desk.  Mr.  Turbyville, 
until  recently  managing  editor  of  the 
Hopewell  (Va.)  Record,  dropped  into 
Springfield  on  a  visit  to  friends,  but  re¬ 
mained  to  help  out  the  News-Record  n 
an  emergency. 

Harry  Saylor,  former  city  editor  of  the 
Springfield  News-Record,  who  has  been 
in  the  navy  since  last  spring,  .will  return 
to  his  old  job  within  a  few  weeks.  Say¬ 
lor,  who  has  been  in  training  at  Great 
I..akes,  has  arranged  for  his  release  from 
the  service. 

Arthur  Justin  Wright,  who  achieved  a 
reputation  throughout  the  northwest 
through  his  editorial  page  cartoons  on 
labor  and  comics  in  the  Miiwaukee  Lead¬ 
er,  and  who  left  that,  association  to  ad¬ 
venture  in  Los  Angeles  about  six  months 
•ago,  now  is  connected  with  the  L.  S. 
Gillham  Company,  in  Salt  Lake  City, 
Utah. 

Joe  Lipshie  has  been  discharged  from 
the  Officers’  Training  School  at  Camp 
Grant  and  has  returned  to  the  ad¬ 
vertising  department  of  the  Des  Moines 
Register  and  Tribune. 

Miss  Elizabeth  T.  Reynolds,  well 
known  to  all  the  Philadelphia  news¬ 
paper  reporters  who  visited  the  public¬ 
ity  bureau  of  the  Food  Adminl.stration, 
defied  Fate  by  taking  the  principal  part 
in  a  wedding  on  Friday,  December  13. 
Her  husband  is  James  F.  Drumra  of  the 
same  city. 

Edward  Y.  (“Ted”)  Lansing,  news¬ 
paper  and  publicity  man  of  Portland, 
Ore.,  and  Mi.s3  Marian  Collins  Buell  were 
married  In  Portland  on  December  8. 
Mr.  Lansing  Is  a  grand  cousin  of  the  Sec¬ 
retary  of  State.  The  bride  is  a  great 
gj  and-daughter  of  Zachary  Taylor. 

Edward  Arvidson  has  returned  to  the 
ilfy  staff  of  the  St.  Paul  Dispatch- 
Pioneer  Press  after  service  in  the  Dun- 
woody  Naval  Institute. 

John  W.  Colton,  formerly  with  the 
Worcester  Telegram  and  the  Spring- 
field  (Mass.)  Union,  has  been  appointed 
publicity  manager  of  the  Connecticut 
Company,  operating  electric  railways  In 
the  State. 

Col.  T.  O.  Walker  of  the  Fort  Worth 
(Tex.)  Record  editorial  staff  and  Mrs. 


Bllizabeth  K.  Fogle,  of  Buffalo,  N.  Y., 
have  been  married.  Col.  Walker  was 
formerly  managing  editor  of  the  old 
Fort  Worth  Register  and  of  the  Mail- 
Telegram. 

Herbert  Westen,  until  a  few  weeks 
ago  dramatic  editor  of  the  Salt  Lake 
(Utah)  Telegram,  has  joined  the  repor- 
torial  staff  of  the  Seattle  Post-Intelli¬ 
gencer  in  Seattle,  his  home  town. 

Paul  B'ung,  cartoonist  on  the  staff  of 
the  Seattle  Post-Intelligencer,  and  said 
to  be  the  only  Chinese  newspaper  car- 
tooni.st  in  America,  is  considering  an 
offer  to  join  the  Orpheum  circuit  in  a 
quick-sketch  act. 

Arthur  Shields,  formerly  a  New  York 
newspaperman,  who  left  for  Alaska  with 
the  bureau  of  education  two  years  ago 
and  who  was  later  drafted  into  the  army, 
has  been  released  from  service  and  has 
joined  the  staff  of  the  Seattle  Post-In¬ 
telligencer. 

Roy  Alden,  Seattle  Times  reporter, 
now  in  the  navy,  has  left  on  a  mer¬ 
chant  ship  for  a  voyage  to  Prance. 

Jack  Dunstan,  former  Australian 
journalist,  is  now  a  member  of  the 
Seattle  Union-Record  staff. 

Gilbert  Gordon,  ftormer  Salt  Lake 
State  Capitol  reporter,  has  returned  to 
his  home  town  and  is  covering  the 
B'ederal  run  for  the  Seattle  Post-In¬ 
telligencer. 

Nathaniel  Fleischer,  formerly  sports 
editor  of  the  New  York  Sun  and  now 
at  Camp  Greenleaf,  Ga.,  in  the  non- 
commi.ssioned  officers’  training  school, 
received  a  Christmas  present  from  Un¬ 
cle  Sam  in  the  form  of  a  promotion 
to  sergeant-major. 

Kenneth  Gilbert,  of  the  Seattle  Post- 
Intelligencer  staff,  has  been  promoted 
to  city  editor  and  will  have  William  El¬ 
mer  Jones  as  assistant. 

W.  J.  Rumelin  has  been  made  labor 
editor  of  the  Tacoma  (Wash.)  News- 
Tribune. 

Ned  Lounsburj'.  former  Eastern  news¬ 
paper  man  and  lately  telegraph  editor 
of  the  Tacoma  (Wash.)  News-Tribune, 
has  joined  the  desk  staff  of  the  Siin 
B’ranclsco  Chronicle. 

IN  THE  BUSINESS  OFFICE 

Rodman  Wanamaker,  proprietor  of 
the  Philadelphia  Press  and  an  admin¬ 
istrator  of  the  New  York  Herald,  is 
coming  to  be  better  known  as  a  New 
Yorker  than  a  Pennsylvanian.  Besides 
being  a  deputy  police  commis.sioner  of 
New  York,  Mr.  Wanamaker  has  ju.st 
been  appointed  to  the  military  staff  of 
Governor  Smith. 

Fred  M.  Letteney  of  the  display  ad 
department  of  the  St.  Paul  Dispatch- 
Pioneer  Press  has  resigned  to  become 
assistant  manager  of  the  Minneapolis 
Terminal  Warehouse  Company. 

Claude  Bitting,  advertising  .solicitor  of 
the  St.  Paul  Dispatch-Pioneer  Pre.ss, 
has  been  made  manager  of  the  dis- 
Iday  advertising  department. 

JAmes  J.  Bennett,  after  serving  his 
country  in  the  Dunwoody  Naval  Insti¬ 
tute  and  at  the  Camp  Grant  officers’ 
training  camp,  has  Joined  the  St.  Paul 
Dispatch-Pioneer  Press  display  adver¬ 
tising  force. 

E.  Felstad  has  joined  the  classified 
advertising  department  of  the  St.  Paul 
Dispatch-Pioneer  Press  as  assistant  to 

Q.  N.  Gunderson. 


Lee  Black  is  leaving  the  advertising 
department  of  the  Des  Moines  Register 
and  Tribune  to  take  up  work  with  the 
B'arm  I’ublishing  Company. 

O.  R.  Itowley,  former  auditor  of  the 
Des  Moines  Register  and  Tribune,  now 
at  the  Great  I>akes  Naval  Training  Sta¬ 
tion,  enjoyed  a  Christmas  furlough  with 
friends  in  Des  Moines. 

Earl  Dempsey  has  returned  to  the 
di.splay  advertising  force  of  the  St.  Paul 
Dispatch-Pioneer  Press,  following  his 
discharge  from  the  aviation  service. 

WITH  THE  AD  FOLKS 

J.  Vincent  Corrigan,  having  been  dis¬ 
charged  from  the  army,  has  resumed  his 
position  as  assistant  manager  of  the 
publicity  department  of  the  Mi.s.sissippi 
Valley  Trust  Company,  St.  Louis. 

liYank  Best,  advertising  manager  of 
R.  H.  Macy  &  Co.,  New  York,  has  re¬ 
turned  to  work  after  being  honorably 
discharged  from  the  army. 

Witold  Markwiz  has  resigned  as  as¬ 
sistant  to  Frank  J.  Hermes,  of  the 
Blackman-Ross  Company,  to  take  up 
new  duties  as  space  buyer  with  the 
Bush  Advertising  Service.  _  Mr.  Mark¬ 
wiz  was  one  of  the  oldest  employees  of 
the  Blackman-Ross  Advertising  Agency 
in  point  of  service,  and  was  formerly 
with  the  Frank  Presbrey  Company. 

Harry  M.  Adlersteln,  adverti.sing 
manager  of  the  Samuel  Stores,  Inc., 
New  York,  is  now  connected  with  Scott 
&  Scott,  Inc.,  New  York. 

William  A.  Hart,  late  of  the  Detroit 
Steel  Products  Company,  Detroit,  has 
become  as.sociated  with  the  F'rank  Sea¬ 
man  Advertising  Agency,  New  York. 

Lieut.  Gordon  A.  Rieley,  formerly 
with  the  Powers-Hou.se  Company, 
Cleveland,  has  returned  to  that  organi¬ 
zation  and  will  be  in  charge  of  produc¬ 
tion.  Roy  N.  Schllck  is  now  directing 
the  printing  department. 

W.  H.  Clark,  J.  S.  Win.slow,  and  W. 
G.  Clifford  are  additions  to  the  staff  of 
the  Ruthrauff  &  Ryan  Advertising 
Agency,  New  York.  M.  B.  Sackheim 
is  now  in  charge  of  the  company’s  Chi¬ 
cago  office. 

Ralph  E.  Keller,  formerly  vice-presi¬ 


dent  and  general  manager  of  the  Mar¬ 
tin  V.  Kelley  Company,  Inc.,  Toledo, 
Ohio,  on  January  1  became  Chicago 
manager  for  F'rank  Seaman,  Inc.,  New 
Y'ork. 

Gridley  Adams  is  now  with  the  Chi¬ 
cago  office  of  the  F^ederal  Advertising 
Agency. 

F.  G.  Mettee  has  joined  the  'staff  of 
Harry  C.  Michaels,  New  York  adverti.s- 
ing  agent.  He  was  recently  with  the 
Blanchard  Press. 

Herbert  Mainwaring  is  a  new  man  on 
the  staff  of  the  Franklin  P.  Shiimway 
Adv'erti.sing  Agency,  Boston. 

John  B.  Fraser,  advertising  manager 
of  the  Tabor  Ice  Cream  Company,  Cleve¬ 
land,  has  been  promoted-  to  be  sales 
manager. 

Arthur  Corwardine,  recently  with 
Ix)rd  &  Thomas,  Chicago,  has  become 
advertising  manager  of  the  Douglas 
Company,  Cedar  Rapids,  la, 

Earle  Hlcker.son  has  become  vice- 
president  and  as.si.stant  general  man¬ 
ager  of  the  Freeman  Advertising 
Agency,  Inc.,  Richmond,  Va.  He  has 
been  advertising  manager  of  the  Rich¬ 
mond  Times-Dispatch. 

H.  W.  Clarke  has  been  appointed  ad¬ 
vertising  manager  of  the  Chicago  Pneu¬ 
matic  Tool  Company,  Chicago. 

Charles  Chidsey  has  been  appointed 
advertising  manager  of  the  Turner 
Construction  Company,  New  York.  He 
has  been  in  the  Turner  contract  de¬ 
partment  for  a  year  past. 


London  Times  “Rented”  in  Ghent 
Copies  of  the  London  Times  smuggled 
from  Holland  to  Ghent  this  year  during 
war-time  were  rented  .secretly  at  one 
mark  an  hour,  according  to  a  letter  to 
the  Times  from  a  resident  of  Ghent. 
Some  copies  brought  their  owners  300 
to  400  francs. 


City  Wants  Chirago  Herald  Home 
The  Chicago  City  Council  is  con¬ 
sidering  taking  over  the  old  Chicago 
Herald  Building,  on  Wa.shlngton  Street, 
between  La  Salle  Street  and  Fifth  Ave¬ 
nue  to  house  qua.si-municlpal  courts  and 
various  branches  of  the  city  police  de¬ 
partment,  relieving  crowded  conditions 
of  the  City  Hall.  The  City  Controller 
has  approved  the  project. 


Many  advertising  campaigns  ar«  in 
process  of  incubation.  Are  you  getting 
your  share  in  them? 


The  Atlanta  Journal  has 
Renewed  Its  Contract 
for  the  Haskin  Service 
for  another  year. 
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MAKING  COURIER  PAY 


(Cotilhiued  from  Page  14.) 
dragging  In  their  displays.  And  how 
inconceivable!  They  have  so  MUCH 
to  draw  from,  so  much  to  tell.  These 
establishments  are  Pandora  Boxes  of 
magic_  enchantment.  If  ANY  adver¬ 
tiser  CAN  make  his  display  constantly 
new  and  novel  it  IS  the  department 
store.  There  is  really  no  excuse. 

“I  sometimes  think  it  is  laziness. 
They  get  electros  of  set  kinds  from 
this  .source  and  that,  and  use  them 


TheTribuDePobiishing  Company 

PURCHASED 

The  Tacoma  News 

On  June  IStli,  1918. 


From  June  17th  tx)  Decera- 
Iter  31st,  inclusive. 

THE  TACOMA 


carried 

3,459,820 

agate  lines  of  paid 
advertising. 


Some  record  for  a  six  eve¬ 
nings  a  week  newspaper  in  a 
city  of  120,000. 


The  sworn  Oovernment  cir¬ 
culation  report  for  the  peri¬ 
od  ending  September  30, 
1919,  showed 

38,898 

average  daily  net  paid  cir¬ 
culation. 


You  cannot  cover  rich  and 
prosperous  southwest  Wash¬ 
ington  without  using 

THE  TACOMA 

Southwest  Wsshinfton’s  Home  Newspaper 

Frank  S.  Baker, 
President 

Charles  B  Welch 
Editor  and  General  Manager 

FOREIGN  REPRESENTATIVES 

Ford  and  ParaonSt  David  d*  Randall, 
People's  Oas  Bldr.  341  Fifth  Ats., 
Chicago.  New  York  City 


Editor  <1  FiihUsher  for  January  4,  1919 


because  it  is  the  line  of  least  resistance. 
Inspiration — they  need  more  earnest¬ 
ness  of  purpose.  Perhaps  it  is  lack  of 
IMAGINATION  on  the  part  of  the 
person  who  is  responsible  for  the  ad¬ 
vertising.  They  should  walk  through 
the  store,  look  around,  learn  to  have 
respect  for  the  stock;  then  I  think  we 
would  see  an  improvement  It's  some 
individual — NOT  THE  STORE  or  its 
POSSIBILITIES. 

“Good  salesmanship  is  part  display. 
In  dressing  windows  and  counters  and 
shelves  the  department  store  has  reach¬ 
ed  an  unusually  high  mark.  Why  can't 
the  advertising  man  exhibit  as  much 
genius  and  CARE?" 

“You  have  told  me  exactly  what  I 
wanted  to  know,”  declared  the  Ad-Man, 
warmly.  “Come  around  to  Judson’s  and 
I'll  set  ’em  up  to  an  ice-cream  soda.” 

“Invitation  accepted,”  laughed  the 
Society  Editress,  “I  rather  think  I'a 
see  more  of  you  boys  at  the  soda  count¬ 
er  when  the  prohibition  measure  is  an 
accepted  fact — and  it's  not  so  very  far 
off,  either." 

(Next  week  an  article,  with  original 
ilIu.strations,  on  the  advertising  of  furni¬ 
ture  in  newspapers.) 


Club  Stages  Holiday  Show 
The  Pen  and  Pencil  (Tub  of  Philadel¬ 
phia,  which,  boasts  of  being  the  oldest 
newspaper  club  in  America,  celebrated 
the  Christmas  holidays  with  a  theatrical 
entertainment.  Abe  I.  Einstein  was 
chairman  of  the  committee  in  charge. 
Many  profcasional  performers  appeared 
on  the  bill.  The  entertainment  was 
planned  especially  for  the  wives  and 
children  of  members. 


Eliza  Putnam  Heaton  Dies 
Mrs.  Eliza  Osborn  Putnam  Heaton, 
wife  of  John  Langdon  Heaton,  died 
Thursdey  at  her  home  in  Brooklyn. 
Mrs.  Heaton  was  born  at  Danvers, 
Mass.,  and  at  the  time  of  her  marriage 
to  Mr.  Heaton,  in  1882,  they  both  were 
writers  on  the  Brooklyn  Times.  Later 
they  wrote  for  the  New  York  Recorder. 
Of  late  years  Mrs.  Heaton  spent  most  of 
the  winter  seasons  in  Taormina,  Sicily. 
Besides  her  husband  she  leaves  a  son, 
James  P.  Heaton. 


Jones  Leaves  London  Chronicle 
Harry  Jones,  Parliamentary  corres¬ 
pondent  and  associate  editor  of  the 
London  Dally  Chronicle,  has  resigned. 
Speculation  as  to  the  reasons  for  Mr. 
Jones's  retirement  which,  it  has  been 
stated,  was  purchased  in  the  Interest 
of  Mr.  Uoyd  George,  whom  he  support¬ 
ed  in  politics,  is  very  keen. 


Arrest  Older  for  Libel. 

Fremont  Older,  editor  of  the  San 
Francisco  Call,  has  been  arrested  on  a 
charge  of  criminal  libel,  sworn  to  by 
John  O'Gara,  formerly  Assistant  Dis¬ 
trict  Attorney,  whose  official  conduct 
was  criticised. 


Post  Names  Verree  &  Conklin 

The  New  York  Evening  Post  has  ap- 
IMinted  Verree  &  Conklin,  of  New  York, 
Chicago,  and  Detroit,  to  represent  it  in 
the  entire  United  States  and  CJanada. 


Oayton  Bays  Akron  Paper 
S.  N.  Shesler  has  sold  the  Akron 
(Ind.)  News  to  to  Barner  Clayton,  form¬ 
er  citf  editor  of  the  Rochester  (Ind.) 
Sentinel. 


Het  iWafee 
1919 

T o  each  of  us  is  given  the  opportunity  to  reap  the  full  benefit 
of  the  glorious  Victory  just  won  through  the  sturdiness  of 
American  arms,  but  this  very  opportunity  to  enjoy  the  pros¬ 
perity  unfolding  before  us  imposes  upon  every  American  busi¬ 
ness  man  the  duty  of  doing  his  part  to  keep  open  the  channels 
of  trade  so  they  may  readily  absorb  the  labor  of  those  who  are 
returning  to  the  ways  of  Peace. 

**Keep  The  Home  Fires  Burning*' 

means  more  than  a  glad  welcome  to  our  returning  warriors — 
it  means  the  stimulation  of  business  and 

Newspaper  Advertising  Will  Do  It! 

The  Jersey  Journal 


In  Jersey  City  and  Bayonne  the  Circulation  of  The  Jersey 
Journal  Exceeds  that  of  All  Other  Hudson 
County  Newspapers  Combined 

A  Prosperous  Community 
with  a 

Prosperous  and  Growing  Newspaper 

THE  JERSEY  JOURNAL 

(April  1,  1916.  tpSopt.  30,  1»15 
Averaae  (lailr  act  paid . 21,450 


Oct.  1,  1916,  to  March  81,  1916, 

AVerage  clally  net  paid . 22,423 

April  1, 1916,  to  September  30,  1916, 
Average  daily  net  paid . 

.23,238 

Oct.  1,  1916,  to  March  31,  1917 
Average  daily  net  paid . 

..24,448 

April  1  to  Sept.  30,  1917, 
Average  daily  net  paid . 

.  .  .26,453 

Oct.  1,  1917—Mar.  31,  »18. 
Average  daily  net  paid . 

....30,992 

April  1  to  Sept.  30,  1918, 
Average  daily  net  paid.... 

...33,194 

Last  Quarter  of  1918  37,091 


Change  of  Rates  Now  In  Effect 
New  Rate  Card— Standard  Form  A.A.A.A. 


Fort  Worth  Record’s  Building  Grows 
Three  additional  stories  are  to  be  add¬ 
ed  to  the  building  of  the  Port  Worth 
(Tex.)  Record. 


STORY,  BROOKS  &  FINLEY,  Inc. 

Foreign  Advertising  Representatives 
New  York  Philadelphia  Chicago 

200  Fifth  Ave.  CJolonial  Trust  Bldg.  People’s  Gas  Bldg. 


Editor  Publisher  for  January  A,  1919 


CIRCULATION  AND  ADVERTISING 
RATE  DATA  FOR  SPACE  BUYERS 

The  publisher  of  a  leading  central  atates  newspaper,  who  has  compUed  a 
table  of  circulation  and  advertising  data  on  the  leading  evening  newspapers  of 
the  country,  has  had  so  many  requests  for  copies  that  he  believes  it  can  be  best 
placed  in  the  bands  of  all  the  space  buyers  and  sellers  interested  through  Editor 
&  Publisher,  to  which  he  grants  full  rights  of  publication. 

It  is  indeed  with  pleasure  that  Editor  &  Pubushbr  presents  this  up-to-the- 
minute  data  to  its  readers,  realizing  it  is  information  that  is  of  value  to  every 
one  of  them. 

The  statistics  are  for  the  month  of  November  and  cover  sixty-nine  news¬ 
papers  out  of  119  to  whom  requests  for  information  were  sent  and  which  had  not 
answered  up  to  the  time  of  the  table’s  release  by  its  compiler. 


The  table,  which  is  self-explanatory,  follows: 


CITY  PAPER 
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Albany  TImes-Unlon... 

oh 

HO 

h  o 

cuo 

jS 

o  .2 

§ 

as 

108,000 

37,000 

10.02 

30.98 

30.98 

30.84 

30.98  30.0265 

Atlanta  Journal  . 

200,000 

58,582 

.05 

1.26 

1.26 

1.40 

1.12 

.01912 

Baltimore  Sun . 

626,954 

79,465 

.02 

1.26 

3.22 

1.65 

.84 

.01067 

Baltimore  Star  . 

626,954 

46,550 

.02 

1.40 

1.40 

1.40 

.84 

.01804 

Birmingham  Ledger. . 

215,000 

42,606 

.03 

1.40 

.98 

.98 

.023 

Boston  Transcript  . . . 

774,037 

29,360 

.03 

2.80 

2.52 

2.10 

2.52 

.08583 

Boston  Globe  . 

774,037 

228,216 

.02 

4.20 

4.20 

4.20 

.01457 

Brooklyn  Stan.  Unlon.2,000,000 

53,400 

.02 

2.10 

2.10 

1.40 

2.10 

.03933 

Brooklyn  Eagle  . 

2,000,000 

46,068 

.03 

2.52 

2.52 

2.52 

2.52 

.06471 

Buffalo  Enquirer . 

500,000 

30,907 

.02 

2.80 

2.80 

.98 

.98 

.03117 

Buffalo  News  . 

500,000 

104,865 

.02 

2.24 

2.24 

1.68 

2.24 

.02136 

Chicago  Daily  News... 

2,500,000 

373,112 

.02 

7.00 

7.00 

4.20 

5.32 

.01426 

Cincin.  Times-Star . 

463,800 

159,162 

.02 

3.50 

3.50 

1.76 

1.82 

.01144 

Dallas  Journal  . 

150,000 

47,518 

.02 

1.12 

1.12 

.84 

.56 

.01768 

Dallas  Tlmes-Herald... 

150,000 

44,439 

.02 

1.12 

1.26 

.70 

.70 

.01575 

Dayton  News . 

145,000 

38,982 

.02 

.65 

.77 

.84 

.65 

.01667 

Detroit  News  . 

986,699 

230,319 

.02 

2.52 

3.23 

2.52 

2.52 

.01094 

Detroit  Journal  . 

986,699 

111,031 

.02 

1.47 

2.45 

1.26 

1.47 

.01234 

Denver  Post  . 

276,000 

117,138 

.02 

1.82 

1.82 

1.68 

1.82 

.01553 

El  Paso  Herald . . 

.  78,000 

27,537 

.05 

1.50 

.84 

.84 

.75 

.02723 

Erie  Times  . 

,  110,000 

31,583 

.02 

.56 

.74 

.84 

.56 

.01773 

Ft.  Worth  Star-Tel... 

.  125,000 

66,655 

.05 

1.12 

1.12 

1.26 

1.12 

.0168 

Grand  Rapids  Press... 

.  140,000 

81,489 

.02 

1.68 

1.68 

1.08 

1.68 

.02062 

Hudson  (N.J.)  Observ 

.  585,000 

39,063 

.02 

1.40 

1.40 

.84 

.98 

.02509 

Hou.ston  Chronicle. . . 

.  149,129 

64,000 

.03 

.98 

1.12 

.98 

.98 

.01531 

Hartford  Times . 

.  135,000 

37,662 

.03 

1.12 

1.40 

.98 

.84 

.0223 

Indianap.  (Ind.)  Times  300,000 

59,426 

.02 

1.40 

.98 

.84 

.84 

.01413 

Indianapolis  News. . . 

.  300,000 

132,142 

.02 

2.52 

2.10 

1.26 

1.68 

.01273 

Kansas  City  Star . . 

.  300,000 

225,352 

.02 

5.25 

4.90 

3.50 

4.90 

.02176 

Kansas  City  Post _ 

.  300,000 

161,461 

.02 

2.10 

2.10 

2.10 

2.10 

.01301 

Los  Angeles  Eve.  Exp.  590,000 

59,065 

.02 

1.12 

1.26 

1.12 

.98 

.01659 

Louisville  Times . 

.  322,191 

69,603 

.02 

1.12 

1.35 

1.19 

1.12 

.01609 

Minneapolis  News  .  . . 

.  3i0,000 

65,000 

.02 

1.26 

1.26 

1.26 

1.26 

.01938 

Minneapolis  Journal. 

.  340,000 

100,736 

.02 

2.24 

2.24 

2.10 

1.54 

.01528 

Memphis  Press  . 

.  175,000 

28,512 

.02 

.45 

.56 

.84 

.46 

.01678 

Milwaukee  Journal  . 

.  652,000 

127,650 

.01 

1.68 

2.24 

2.08 

1.54 

.01206 

Newark(N.J.)StarEagle  460,000 

60,934 

.01 

2.10 

2.10 

1.40 

1.40 

.023 

New  York  Globe . 

.6,872,143 

193,000 

.02 

5.60 

5.60 

3.50 

4.76 

.02466 

N.  Y.  World  (Eve.).. 

.6,872,143 

362,574 

.02 

5.60 

5.60 

4.29 

4.20 

.01158 

N.  Y.  Evening  Post. 

.6,872,000 

32,234 

.02 

6.30 

6.30 

4.90 

2.66 

.08252 

New  Orleans  States. , 

,.  386,000 

46,331 

.02 

1.40 

1.40 

1.12 

.98 

.02115 

New  Orleans  Item... 

.  386,000 

76,559 

.02 

1.40 

1.68 

1.40 

.98 

.0128 

Oklahoma  Times  . . . 

.  105,000 

43,645 

.02 

.90 

.84 

.84 

.60 

.01375 

Oakland ’(Cal.)  Trib.. 

.  325,000 

44,666 

.03 

1.50 

1.54 

1.40 

1.50 

.03359 

Omaha  World-Herald 

88,238 

.02 

1.40 

1.40 

.84 

1.15 

.01303 

Philadelphia  Ledger.. 

.2,060,oH 

139,127 

.02 

4.20 

4.20 

3.50 

4.20 

.03019 

Pittsburgh  Sun  . 

.  800,000 

81,976 

.02 

2.52 

2.52 

.84 

.98 

.01195 

Portland  (Or.)  Journal  311,351 

68,652 

.02 

1.35 

1.54 

1.26 

.85 

.01238 

Providence  Bulletin . , 

,.  250,000 

56,438 

.02 

1.40 

1.40 

.84 

1.40 

.02481 

St.  Louis  Star . 

.  905,650 

109,316 

.02 

2.10 

2.24 

1.12 

1.68 

.01537 

St.  Louis  Post-Disp. . 

.  905,650 

159,282 

.02 

6.04 

5.04 

2.20 

3.22 

.02022 

St.  Paul  Dispatch _ 

.  292,000 

78,725 

.02 

2.38 

2.94 

2.24 

1.61 

.02045 

St.  Paul  News . 

.  292,000 

73,168 

.02 

1.82 

2.20 

.98 

.98 

.0134 

St.  Jos.  News-Press.. 

85,000 

41,470 

.03 

.98 

.98 

.98 

.784  .0189 

San  Antonio  Light... 

.  119,447 

31,034 

.05 

1.40 

2.10 

.84 

.80 

.02578 

San  Fran.  (?all-Post. . , 

.,  601,075 

102,483 

.03 

3.50 

3.50 

2.10 

1.68 

.01639 

Seattle  Times . 

.  421,405 

77,890 

.03 

1.70 

1.64 

1.40 

1.42 

.01823 

Scranton  Times . 

.  160,000 

44,450 

.02 

1.40 

1.40 

.84 

.98 

.02205 

Syracuse  Journal  . . . 

.  160,000 

46,000 

.02 

1.12 

1.12 

1.68 

1.12 

.02435 

Toledo  Blade  . 

.  240,000 

83,862 

.02 

1.76 

1.82 

.98 

1.12 

.01335 

Washington  Star  . . . 

.  425,000 

105,332 

.02 

2.24 

2.24 

1.40 

1.54 

.01462 

Washington  Times  .. 

.  425.000 

66,406 

.02 

1.82 

1.96 

1.40 

1.12 

.01837 

STATUTORY  LAWS  TO 
PROTECT  NEWS 


(Continued  from  Page  24.) 
any  of  its  members,  or  from  editions  of 
newspapers  published  by  any  of  the  com¬ 
plainant’s  members,  until  its  commer¬ 
cial  value  as  news  to  the  complainant 
and  all  of  its  members  has  passed  away.” 

The  Associated  Press  having  offered 
to  submit  to  a  like  injunction,  this  was 
incorporated  in  the  same  order  of  the 
District  Court,  dated  July  7,  1917. 

In  a  previous  injunction  the  District 
Court  had  restrained  the  International 
News  Service  from  “bribing  employees 
of  newspapers  published  by  ccmplaln- 
ant’s  meml>ers  to  furnish  Associated 
Press  news  to  defendant  befora  publi¬ 
cation,  for  transmission  by  telegraph 


and  telephone  to  defendant’s  clients  for 
publication  by  them,”  and  from  "induc¬ 
ing  Associated  Press  members  to  vio¬ 
late  Its  by-laws  and  permit  defendant 
to  obtain  news  before  publication.” 

At  that  time,  however,  the  District 
Court  had  declined  to  restrain  the  sys¬ 
tematic  practice  admittedly  pursued  by 
defendant  of  taking  news  bodily  from 
the  bulletin  boards  and  early  editions 
of  complainant’s  newspapers  and  selling 
It  as  its  own.  Both  parties  having  ap¬ 
pealed.  the  Circuit  Court  of  Appeals 
sustained  the  injunction  order  as  far  as 
it  went  and  upon  appeal  by  complainant, 
modified  it  and  remanded  the  cause  with 
directions  to  issue  an  injunction  also 
against  any  bodily  taking  of  the  words 
or  substance  of  complainant’s  news 
“until  its  commercial  value  had  passed 
away.” 
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A  NEW  YEAR  WISH 

Mr.  Editor: 

We  are  on  the  eve  of  the  great¬ 
est  act  in  the  great  war,  the  act 
of  peace  negotiations.  Our  Presi¬ 
dent,  as  he  stated  in  his  first 
address  in  Paris,  represents  not 
himself,  nor  Congress,  but  the 
great  American  Nation,  that  is, 
us,  the  people.  What  he  does  we 
in  the  last  analysis  must  ap¬ 
prove.  How  can  we  approve  un¬ 
less  we  know ;  how  can  we  know 
unless  we  read  and  think?  And 
we  need  to  read  from  the  best 
authorities.  No  paper  in  this 
country  surpasses  The  New  York 
Times  as  a  National  and  Inter¬ 
national  medium  of  the  best 
news.  This  paper  is  too  big  to 
be  partisan,  too  widely  circulat¬ 
ed  to  be  provincial.  Any  man 
who  wants  to  get  at  the  progress 
of  the  Peace  Conference  will  find 
its  pages  filled  with  the  observa¬ 
tions  of  the  best  that  the  news¬ 
paper  profession  can,  produce. 
The  reporters  are  scholars  and 
experts.  A  home  that  can  lay 
this  paper  on  its  tables  is  en¬ 
titled  to  have  its  opinions  lis¬ 
tened  to. 

I  read  it  through  the  war,  and 
I  will  read  it  on  to  Peace,  believ¬ 
ing  that  it  is  my  patriotic  duty 
to  know  what  is  going  on  now  in 
France.  There  are  many  people 
who  read  the  Inter-Mountain  who 
can  afford  to  read  The  Times,  too. 
My  wish  for  them  for  the  New 
Year  is  that  they  will  subscribe 
to  The  Times  for  six  months. 

JAMES  E.  ALLEN. 
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CREATED  BIG  BUREAU 
OF  INFORMATION 


H.  Simoniti,  General  Manager  of  London 
Daily  News  and  the  Star,  Tells 
How  He  Established  Great 
War  Work 


[from  OCR  OWN  CORRESPONDENT.] 

IjONDOn,  December  15. — Now  that  the 
war  is  over  and  the  Peace  Conference 
is  about  to  begin,  it  is  possible  to  look 
backward  through  the  vista  of  toil  and 
difficulties  of  the  conflict  and  descry 
with  clearer  vision  some  of  the  great 
men  who  placed  their  time,  their  ener¬ 
gies,  and  their  great  talents  freely  and 
unreservedly  at  the  service  of  the  Gov¬ 
ernment  in  the  gigantic  task  of  winning 
the  war. 

In  the  work  British  journali.sts  and 
publicity  experts  were  prominent,  and 


H.  SlMONlS 

a  very  large  number  of  them  devoted 
them.selves  to  their  country’s  needs,  al- 
mo.st  always  to  the  sacrifice  of  their 
own  personal  and  business  interest.s. 
Among  them  stands  out  H.  Simonis,  one 
of  the  busiest  newspaper  men  in  Lon¬ 
don,  general  manager  of  the  Daily  News 
and  the  Star,  who  found  time  to  con¬ 
ceive  and  organize  the  wonderful  series 
of  Government  information  bureaus  dis¬ 
tributed  throughout  the  United  King¬ 
dom. 

The.se  bureaus  accomplished  the  happy 
object  of  coordinating  the  efforts  of 
every  department  of  the  British  Gov¬ 
ernment,  froli'j  those  of  the  Post  Office. 
I.ialx>r  Exchange,  Ministry  of  National 
Service,  War  Savings  Committee — 
in  short,  of  those  of  every  department 
most  vitally  affected  by  the  task  of  de¬ 
feating  the  enemy. 

Mr.  Simonis  is  best  known  to  Ameri¬ 
can  newspaper  men  and  tho.se  interest¬ 
ed  in  the  United  States  press  as  the 
author  of  a  charming  book  on  British 
journall.sm,  “The  Street  of  Ink,”  an  up- 
to-date  history  of  the  press. 

A  commentary  upon  Mr.  Simonis’s 
career  that  will  especially  appeal  to 
Americans  Is  that  he  began  his  busi¬ 
ness  career  in  Fleet  Street  with  a  cash 
capital  of  19  cents  and  a  big  fund  of 
determination  to  succeed. 

In  the  following  article  Mr.  Simonis 
tells  the  story  of  what  he  has  contrib¬ 
uted  towards  our  common  victory  in 
the  shape  of  the  British  Government 
Information  Bureaus: 

By  H.  Simonis, 

Organizer  and  Director  of  the  Gov’em- 
ment  Information  Bureaus. 

Up  to  the  time  when  the  authorities 
asked  me  to  organize  a  number  of  Gov¬ 
ernment  Information  Bureaus  for  Lon- 
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don  to  start  with,  people  who  wished  to 
obtain  official  information  were  faced 
with  difficulties  which  deterred  most 
from  trying  to  get  it,  and  a  good  deal 
of  di.s.satisfaction  existed  in  conse¬ 
quence.  For  example,  one  had  to  go  to 
a  Labor  Bureau  for  one  thing,  to  the 
Post  Office  for  another,  to  the  Ministry 
of  National  Service  for  a  third,  to  a 
War  Savings  Committee  for  something 
else,  and  so  on.  The  majority  of  people 
did  not  know  what  Government  publi¬ 
cations  had  been  issued  for  their  infor¬ 
mation  or  where  to  go  for  anything 
they  required.  Obviously,  if  they  knew 
that  all  the  available  information  which 
is  supplied  free  by  the  various  Gov¬ 
ernment  uepartments  could  be  seen  and 
obtained  at  convenient  centres,  their 
difficulties  would  be  removed,  every- 
tliing  would  be  made  as  easy  as  possi¬ 
ble  fur  them,  and  a  close  and  desirable 
link  would  be  created  between  the  au¬ 
thorities  and  the  public  which  had  not 
previously  existed 

We  had  therefore,  to  arrange  (1) 
sites  for  the  Bureaus  in  accessible  and 
populous  centres;  (2j  the  provision  of 
kiosks  to  “house”  the  attendant  in 
charge  and  to  accommodate  the  of¬ 
ficial  publications;  (3)  staffs  to  attend 
to  the  work  at  the  Central  Office  and 
at  the  Bureaus:  (4)  adequate  supplies 
of  suitable  pamphlets  from  the  va¬ 
rious  ministries  and  Government  de¬ 
partments;  (5)  lists  of  official  addresses 
to  which  inquirers  could  be  referred 
when  they  required  information  not 
contained  in  the  publications  supplied  by 
the  Bureaus:  (6>  the  collection  of  pub¬ 
lications  and  their  distribution  to  the 
Bureaus;  (7)  a  system  of  control  and 
supervision  to  insure  efficient  working. 

This  involved  a  great  deal  of  thought 
and  labor,  more  particularly  as  we  bad 
uetermined  that  so  far  as  ever  possible 
the  whole  work  should  be  performed  on 
a  voluntary  basis,  and  the  expense  in¬ 
curred  by  the  Government  should  be 
practically  nothing. 

Since  the  Bureaus  have  been  in  ex¬ 
istence,  hundreds  of  thousands  of  of¬ 
ficial  pamphlets  have  been  given  to  peo¬ 
ple  who  asked  for  them,  while  scores  of 
thousands  of  people  have  been  given 
the  nearest  official  addresses  where  they 
could  obtain  special  information  not 
contained  in  the  printed  matter  sup¬ 
plied  through  the  Bureaus.  The  hun¬ 
dreds  of  gratifying  and  helpful  refer¬ 
ences  which  have  been  made  to  the 
work  of  the  Government  Information 
Bureaus  in  the  newspapers  undoubted¬ 
ly  contributed  imwerfuly  to  the  results 
they  have  been  able  to  achieve. 


EXPORT  MORE  PULP  AND  PAPER 


Canada's  Business  for  October  Increased 
to  Elxtent  of  $1,183,916 

Exports  of  Canadian  pulp  and  paper 
products  and  unmanufactured  pulp- 
wood  for  the  month  of  October  reached 
a  total  value  of  17,280,315,  as  compared 
with  $6,096,399  in  October,  1917,  a  gain 
of  $1,183,916.  The  notable  feature  of 
the  month's  trade  was  the  sudden  and 
surprising  jump  in  exports  of  ground- 
wood,  which  for  several  months  have 
been  falling  behind  last  year’s  record. 

In  October,  exports  of  groundwood 
amounted  to  325,521  cwt.,  valued  at 
$396,189,  as  against  247,508  cwt.,  valued 
at  $383,762,  in  1917.  In  September  the 
exports  of  groundwood  had  shown  a 
loss  of  $936,905,  as  compared  with  the 
previous  September. 

Figures  for  the  first  seven  months  of 
the  current  fiscal  year  show  a  total  of 
$57,245,135,  a  gain  of  $14,873,782  over 
the  corresponding  period  in  1917,  and  of 
$28,864,533  over  1916,  or  more  tfian 
double. 
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35,910  Square  Miles 
3,000,000  People 

Prosperous  People,  Elaborately  Educated 


Indiana  people  are  waiting  for  your  good  mer¬ 
chandise.  They  have  money  with  which  to  pay  for 
it — plenty  of  money.  And  their  taste  is  for  the  best 
there  is. 

If  your  merchandise  will  measure  up  to  the 
Indiana  standard,  Indiana  can  offer  you  a  market 
worthy  of  the  most  intensive  cultivation. 


These  newspapers  cultivate  intensively : 

Circulation  S,000-line  rate 


Anderson  Bulletin  . 

. ..  .  (E) 

5,992 

.01857 

Anderson  Herald . 

.  . .  (E) 

5,427 

.0125 

Evansville  Courier . 

. .. .  (M) 

22,246 

.04 

Evansville  Courier  . 

,.  ..(S) 

18,715 

.04 

Fort  Wayne  Joumal-Gasette  . 

. .. .  (M) 

29,000 

.05 

Fort  Wayne  Journal-Gazette  . 

- (S) 

24,000 

.05 

*  Indianapolis  News  . 

. .. .  (E) 

123,437 

.15 

Indianapolis  Star . 

. .. .  (M) 

99,065 

.11 

Indianapolis  Star  . . 

. .  . . (S) 

113,129 

.14 

*  Lafayette  Courier  . 

....  (E) 

8,435 

.02 

Lafayette  Journal  . 

. .. .  (M) 

10,476 

.02143 

Marion  Leader-Tribune  .  .  .  . 

. .. .  (M) 

8,140 

.0215 

Muncie  Press . 

. (E) 

9,646 

.01786 

Muncie  Star . 

. .. .  (M) 

26,203 

.0425 

Muncie  Star  . 

. .  . . (S) 

16,006 

.0425 

^Richmond  Item . 

. .. .  (M) 

8,221 

.02 

*  Richmond  Palladium  . 

. (E) 

11,003 

.025 

*South  Bend  Tribune  . 

- (E) 

17,138 

.035 

Terre  Haute  Star  . 

....(M) 

26,212 

.04 

Terre  Haute  Star  . 

. .  . . (S) 

18,388 

.04 

*Terre  Haute  Tribune . . 

. (E) 

25,412 

.04 

*  Vincennes  Capital 

. .  . .  (E) 

3,210 

.01071 

*Terre  Haute  Tribune  .... 

. .  . . (S) 

18,870 

.04 

*GoTeminent  atatements  Oct.  lat,  1918. 

Other  circulations  Government  statements  April  1st,  1918. 

Prepared  by  Russell  M.  Seeds  Advertising  Co.,  Indianapolis,  Ind. 
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0KLAH0M4JNS  TO  MEET 
JANUARY  10  AND  11 


State  Pres]  Association  Prepares  Splen¬ 
did  Programme  for  Its  Annual  Con¬ 
vention -Byron  Norrell  Will  Out- 
lii’e  Legislation  Plans 

The  Oklahoma  State  Press  Associa¬ 
tion  will  hold  its  midwinter  meeting 
in  Oklahoma  City  on  January  10  and 
11,  according  to  announcement  made 
by  E.  S.  Bronson,  of  El  Reno,  secre¬ 
tary  of  the  association.  .  He  asks  that 
all  newspapermen  of  the  State  attend 
the  meeting,  as  subjects  of  vital  inter¬ 
est  to  the  fraternity  will  be  discussed, 
including  legrislation  desired  by  the 
newspapers. 

Opening  the  meeting,  Byron  Norrell, 
editor  of  the  Ada  Evening  News  and 
president  of  the  association,  will  out¬ 
line  the  legislation  desired  by  the  news¬ 
papers  during  the  coming  session  of  the 
legislature,  which  will  include  several 
important  measures  bearing  on  the  libel 
law  and  advertising  matter  and  poli¬ 
cies. 

Others  who  will  take  part  in  the 
meeting,  with  the  subjects  they  will 
discuss,  are: 

J.  L.  Newlan,  Frederick  Leader;  "The 
Country  Newspaper  and  the  War.” 

Seeley  &  Seely,  Sayre  Headlight;  "How 
and  What  Is  the  Experience  of  Run¬ 
ning  a  Newspaper  on  a  Cash  Basis?” 

E.  P.  Martin,  Miami  Record-Herald; 
“What  to  Do  With  the  Former  Em¬ 
ployees  Who  Enlisted  in  the  Army 
When  They  Return.” 

J.  Roy  Williams,  McAlester  News- 
Capitol;  "The  Newspapers  and  Recon¬ 
struction." 

J.  B.  Campbell,  Waukomis  Hornet; 
“How  Paper  Is  Wasted  by  Public  Of¬ 
ficials." 

E.  M.  Evans,  Durant  News;  "Why  an 
Increased  Subscription  Price  Must  Be 
Made  and  Maintained." 

W.  C.  Geers,  Tishomingo  Capitol- 
Democrat;  “The  Delinquent  Subscriber." 

Governor  J.  B.  A.  Robertson,  "My 
Plan  for  a  $30,000,000  Bond  Issue  for 
Public  Highways." 

E.  B.  Guthrey,  Tulsa;  "The  Need  of 
Public  Highways." 

President  J.  W.  Cantwetl,  “The  Okla¬ 
homa  A.  &  M.  College." 

President  Stratton  D.  Brooks,  “The 
University  of  Oklahoma." 

N.  Y.  Ad  Club  Took  in  123 
New  Members  in  Dec. 


This  Increase  Gives  Organization  a  Total 
Membership  of  985 — Campaign  for 
Increase  Continues 


The  Advertising  Club  of  New  York  an¬ 
nounced  December  1  that  the  initiation 
fee  of  $25  on  resident  memberships, 
which  was  removed  for  the  duration  of 
the  war,  would  be  reinstated  January  1. 
At  the  same  time  the  members  were 
a.sked  to  bring  in  a  hundred  new  mem¬ 
bers  before  the  first  of  the  year,  while 
the  initiation  fee  was  .suspended. 

One  hundred  and  twenty-three  new 
members  have  already  been  obtained, 
and  indications  are  that  the  grand  total 
for  December  will  show  at  least  150  new 
men  in  the  organization. 

The  Increase  so  far  gives  the  club  a 
total  membership  of  985.  Included  in 
this  total  are  140  non-resident  members 
and  eighty  men  in  the  service,  who.se 
dues  were  suspended  for  their  period  of 
service.  These  men  are  gradually  com¬ 
ing  back. 


A.  A.C.  W.  Settling  in  N.  Y. 
Advertising  Centre 

Era  of  Great  Activity  Soon  to  Follow  Re 
moval  of  Organization  from  Form¬ 
er  Headquarters  in  Indianapolis 


The  new  headquarters  of  the  Associ¬ 
ated  Advertising  Clubs  of  the  World, 
which  occupies  the  most  of  a  floor  high 
up  in  the  World  Tower  Building  on 
40th  Street  between  Broadway  and  Sixth 
Avenue,  will  be  in  order  and  ready  for  a 
new  era  of  activity  next  week  when 
the  many  boxes  and  barrels  brought  on 
from  the  organization’s  old  home  in  In¬ 
dianapolis  are  emptied  of  their  contents. 

During  several  days  past  Secretary  P. 
S.  Florea  has  given  most  of  his  time  and 
attention  to  directing  the  efforti^  of  a 
good-sized  crew  of  workmen  in  bringing 
order  out  of  confusion,  and  when  the 
week  ended  still  had  a  good  deal  of  work 
in  sight  before  the  new  home  would  be 
ship-shape  and  presentable. 

Others  besides  Secretary  Florea  who 
will  be  glad  when  the  time  comes  are 
Carl  Hunt,  director  of  the  extension 
division ;  C.  W.  Patman,  secretary  of  the 
national  commission;  Llewellyn  Pratt, 
first  vice-president  and  traveling  repre- 
.sentative;  Vice-President  George  W. 
Hopkins,  and  others  in  authority. 


After  Advertising  Rogues 
to  Protect  Texas  Public 


Dallas  Ad  League,  Chamber  of  Commerce 
and  Manufacturers'  Association 
Join  in  Honesty  Campaign. 


Dallas,  Tex.,  Deceml)er  28. — The  gen¬ 
eral  public  in  Dallas  will  be  protected 
against  fraudulent  advertising  schemes 
and  will  be  advised  in  every  particular 
possible  under  the  law  against  pro¬ 
moters  of  worthle.ss  industrial  corpora¬ 
tions,  the  sale  of  worthless  securities, 
fake  sale.s,  or  misrepre.sentation  of 
merchandise  in  any  way  where  any  form 
of  advertl.sing  is  being  used.  The  work 
is  being  pursued  by  the  Dallas  Advertis¬ 
ing  League  through  its  Vigilance  Com¬ 
mittee,  applying  the  motto  of  the  Asso¬ 
ciated  Advertising  Clubs,  “Truth  in 
Advertising.”  - 

At  a  joint  meeting  of  the  Vigilance 
Committee  of  the  Dallas  Chamber  of 
Commerce  and  Manufacturers’  Associa¬ 
tion  with  the  like  committee  from  the 
Dallas  Advertising  League,  plans  have 
been  outlined  for  the  campaign  of  pro¬ 
tection  for  the  winter  and  spring.  An 
extensive  advertising  campaign  will  be 
conducted  through  the  newspapers,  in 
which  the  attention  of  the  public  will  be 
called  to  the  work  now  being  done  by 
the  Vigilance  Committees  and  the  pub¬ 
lic  will  be  urged  to  refer  to  these  com¬ 
mittees  any  Instance  of  seemingly 
fraudulent,  misleading,  or  untruthful  ad¬ 
vertising. 

It  is  felt  by  the  officers  of  the  Ad 
League  that  up  to  a  short  time  ago 
conditions  in  respect  to  fraudulent  adver¬ 
tising  being  used  to  promote  fake  and 
worthless  companies  were  excellent,  but 
with  the  end  of  the  war  the  situation 
has  changed,  and  that  present  indica¬ 
tions  are  that  careful  preparation  for 
the  months  ahead  must  be  undertaken. 


M.  &  O.  Customers  Are  Meeting 

The  ciLstomers  of  the  Minnesota  & 
Ontario  Par>er  Co.  will  hold  a  meeting 
in  Minneapolis  to-day.  There  are  about 
thirty  publishers  on  the  list. 
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ILLINOIS 

One  Hundred  Years 
of  Statehood 


In  looking  for  a  prospective  market  one  considers  first 
how  many  prospective  customers  there  are  in  the  territory, 
and  second  how  these  prospective  customers  are  fixed,  finan¬ 
cially;  how  well  they  are  able  to  buy  the  things  they  should 
have. 

The  State  of  Illinois  is  the  home  of  over 
6,000,000  people. 

Chicago,  with  a  population  of  2,500,000,  is  the 
second  largest  city  in  North  America,  and  is  the 
greatest  railway  center  on  earth. 

Illinois  produces  58,000,000  tons  of  coal  annually. 

This  coal  is  valued  at  approximately  $65,000,000. 

Illinois  produces  307,000,000  bushels  of  corn, 

175,000,000  bushels  of  oats, 

45,000,000  bushels  of  wheat  annually. 

These  products  are  valued  at  $410,000,000. 

Illinois  produces  $400,000,000  worth  of  meats  and  pack¬ 
ing  house  products  annually. 

Illinois  produces  $2,000,000,000  worth  of  manufactured 
goods  annually. 

Illinois  produces  500,000,000  gallons  of  milk  annually. 

Illinois  produces  19,000,000  gallons  of  petroleum  an¬ 
nually. 

The  land  value  of  Illinois  is  $108.00  per  acre,  the  highest 
of  any  State  in  the  Union. 

What  else  do  YOU  want  in  the  way  of  a  market? 

NOW  this  list  of  papers  will  do  THIS  in  covering  this 
territory. 

The  Newspapers  of  Illinois 

Here  They  Are — Use  Them 


Paid 

2,500 

10,000 

Circulation 

Lines 

Lines 

Aurora  Beacon  News  (E)  . 

.  .  15,855 

.04 

.04 

Bloomington  Pantograph  (M)  .  .  . 

16,637 

.035 

.035 

Champaign  Daily  Gazette  (E)  .  .  . 

.0129 

.0129 

Chicago  American  (E)  . 

..  326,998 

.42 

.38 

*Chicago  Herald-Examiner  (M)  . 

.  .  305,230 

.32 

.28 

*Chicago  Herald-Examiner  (S)  . 

.  .  520,208 

.53 

.46 

Chicago  JoumsJ  (E)  . 

..  110,641 

.24 

.21 

Chicago  Daily  News  (E) . 

..  373,112 

.43 

.43 

Chicago  Post  (E)  . 

.  .  55,477 

.25 

.12 

Danville  Commercial  News  (E)  . 

.0325 

.03 

Elgin  Courier  (E)  . 

7,857 

.02 

.02 

Moline  Dispatch  (E)  . 

10,213 

.03 

.03 

Peoria  Star  (E)  . 

22,470 

.045 

.035 

*Quincy  Journal  (E)  . 

8,909 

.02 

.02 

Rockford  Register -Gsizette  (E) 

.03 

.03 

Sterling  Daily  Gazette  (E)  . 

5,195 

.017 

.017 

Government  Circulation  Statements  April  1,  1918. 
*  Publisher’s  Statement. 
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JAMES  C.  FARRELL  DEAD 


Was  an  Owner  of  Two  Newspapers  and 
Prominent  Capitalist 

James  Charles  Farrell,  treasurer  of 
the  Albany  (N.  Y.)  Argus  and  a  director 
of  the  Albany  Evening  Union  Company, 
died  in  the  Post-Oraduate  Hospital,  New 
York,  December  28,  following  an  opera¬ 
tion. 

Mr.  Farrell  was  a  son-in-law  of  the 
late  Anthony  N.  Brady  and  his  wife  re¬ 
ceived  a  fortune  of  several  million  dol¬ 
lars  at  his  death.  He  was  also  a  son  of 
the  late  John  H.  Farrell,  owner  of  the 
Pre.ss.  Knickerbocker,  Times,  and  Even¬ 
ing  l^nlon,  which  were  con.solidated  into 
the  present  Knickerbocker  Press  and 
Tlmes-Union.  Mr.  Farrell  became  man¬ 
aging  editor  of  the  Argus  in  1896,  which 
position  he  held  three  years  and  won 
distinction  by  his  clever  work  in  dis¬ 
covering  the  kidnappers  of  "Johnny” 
Conway,  which  attained  nearly  as  much 
notoriety  as  the  famous  Ross  kidnap¬ 
ping  case. 

Through  the  skillful  direction  of  his 
entire  staff  of  reporters,  Mr.  Farrell 
solved  the  mystery  of  three  weeks  by 
finding  the  boy  hidden  in  a  shack,  and 
his  health  was  impaired  as  the  result  of 
his  overwork  on  this  case.  Mr.  Farrell 
was  one  of  the  best  known  citizens  of 
Albany  and  highly  esteemed  because  of 
his  democratic  ways  and  his  extensive 
charities.  He  is  survived  by  his  wife, 
three  children,  and  several  brothers  and 
sisters. 

Mr.  Farrell  was  bom  in  Albany, 
March  24.  1870,  and  was  educated  at  St 
John’s  College,  Fordham,  N.Y.  During  his 
career  he  became  known  as  one  of  the 
most  prominent  capitall.sts  In  the  coun¬ 
try,  with  heavy  interests  in  a  number  of 
leading  industrial  companies  and  the 
Albany  newspapers.  Mr.  Farrell  was 
also  trea.surer  of  the  Helderberg  Cement 
Company,  vice-president  of  the  National 
Surety  Company,  and  a  director  of  the 
Commerce  Insurance  Company  of  Al¬ 
bany.  Both  Mr.  Farrell  and  his  wife 
were  interested  in  philanthropic  activi¬ 
ties  and  contributed  liberally  to  various 
Catholic  institutions. 

To  Reach  the  Rich  Trade 
of  Kansas 

Copeka  Sailp  Capital 

Sworn  Government  Report 
for  us  month*  ending  October  I.  1918 

3  6,2  04 

Its  sales  promotion  department 

is  at  the  service  of  advertisers. 

And  it  really  promotes. 


PuUiAa 


Member  A.  B.  C. 


OBITUARY  NOTES 

Arthur  W.  Talbot,  twelve  years  on 
the  reportorial  staff  of  the  Providence 
(R.  I.)  Journal  and  Evening  Bulletin,  is 
dead  from  influenza. 

William  H.  Cook,  for  thirty-two  years 
business  manager  of  the  Rochester  (N. 
Y.)  Democrat  and  Chronicle,  died  last 
week. 

F.  MacD.  SiNa.AiR,  president  of  the 
Sinclair  &  Valentine  Company,  printing 
ink  manufacturer,  died  in  New  York  last 
week. 

Josephus  Tarver,  until  recently  editor 
of  the  Hawkin.sville  (Ga.)  Dispatch  and 
News,  died  last  week. 

Carl  K.  Fiuedman,  an  editorial  writer 
on  the  Buffalo  (N.  Y.)  Express,  died 
last  week,  aged  fifty-one  years. 

George  F.  Stoney,  a  member  of  the 
editorial  .staff  of  the  Portland  Oregonian, 
was  killed  in  action  in  France  on  No¬ 
vember  2  while  serving  with  the  Cana-_ 
dian  forces. 

Coi»NEL  John  H.  Craplebauoh,  for 
fifteen  years  an  editorial  writer  on  the 
Salem  (Ore.)  Capital  Journal,  died  re¬ 
cently  at  the  age  of  seventy  yeara  He 
was  a  picture.sque  figure  of  the  old  West 
He  was  a  friend  of  Bret  Harte  and  Mark 
Twain.  In  the  rich  days  of  the  famous 
Comstock  lode  he  made  more  than  a 
million  dollars  in  mining,  but  later  lost 
it  in  .speculationa 

Miss  Henrietta  D.  Grauel,  vice-presi¬ 
dent  of  the  Ohio  Newspaper  Women’s 
Association,  died  in  Cleveland  December 
29.  She  was  a  writer  and  lecturer  on 
home  economics  and  editor  of  the  Mod¬ 
ern  Priscilla  Magazine. 

George  Alden  Walker,  financial  editor 
of  the  St.  Paul  Dally  News,  died  re¬ 
cently  of  pneumonia  following  influenza. 
He  was  an  alumnus  of  the  University  of 
Minnesota  and  began  his  newspaper 
career  with  the  Minneapolis  Tribune  in 
1910,  after  a  brief  experience  as  an 
actor.  He  leaves  a  widow. 

Mrs.  W.  H.  Smith,  widow  of  W.  H. 
Smith,  who  for  many  years  was  con¬ 
nected  with  the  circulation  department 
of  the  Chicago  Tribune  and  of  the  old 
Evening  Journal  when  the  Tribune  was 
under  the  management  of  Joseph 
Medill  and  the  Journal  was  conducted 
by  John  R.  Wilson,  died  on  December 
17  at  her  residence  in  Chicago. 

Ed.  F.  McDaniel,  city  hall  reporter 
for  the  Dallas  (Tex.)  Tlmes-Herald,  Is 
dead. 

Benjamin  O.  Flower,  formerly  pres¬ 
ident  of  the  Menace  Publishing  Ck>m- 
pany,  Aurora,  Mo.,  died  in  Boston  from 
Bright’s  disease  on  December  24. 

Lieut.  William  H.  Lahbt,  a  member 
of  the  New  York  Tribune  staff,  is  dead 
of  wounds  received  while  fighting  with 
the  311th  Infantry.  He  was  a  graduate 
of  the  Pulitzer  School  of  Journalism. 

Wii,LiAM  G.  Preston,  associated  with 
the  Bookman  Magazine  in  New  York, 
and  formerly  advertising  manager  of 


THE  INTERNATIONAL  NEWS  BUREAU,  Inc. 

1.1  SC'IIHOI.  STKKKT,  BO.STON,  MASS. 

(/.  J.  BOSnAN,  BAilnr) 

More  than  120  American  and  Canadian  newspapers  subscribe  to  our  scrrice 

Kacli  wwk  our  subscriliers  receive  lietween  30  and  50  columns  of  copy. 
.Authoritative  articles  by  men  of  international  calibre  on  matters  internation¬ 
al,  human  interest  stories  from  all  lands  and  climes,  revelations  of  European 
courts,  s|>eeches  and  adilresses  of  men  and  women  whose  words  influence  the 
tliought  of  nations,  translations  from  every  important  foreign  newspaper; 
these  and  numberless  other  items  day  after  day  are  sent  to  our  subscribers. 

IN  SHORT,  MR.  EDITOR  —  ESPECIALLY  MR.  SUNDAY 
EDITOR— We  CONSTANTLY  SPREAD  THE  WORLD  BEFORE  YOU 
FROM  ALL  ANGLES. 

You  will  find  our  monthly  subscription  rates  suprisingly  low. 


the  Nation,  died  recently  in  Peekskill. 

J.  Ross  Funk,  Associated  Press  man 
on  the  QarkBburg  (W.  Va.)  Telegram, 
died  December  10  of  pneumonia. 

Mrs.  John  B.  Stoll,  of  South  Bend., 
Ind.,  wife  of  the  dean  of  Indiana  news¬ 
paper  editors.  Is  dead  of  heart  failure. 
Her  husband  was  owner  and  editor  of 
the  South  Bend  News  for  many  years. 

Arthur  W.  Q.  Birdsell,  Chicago,  dis¬ 
trict  manager  for  the  George  H.  Mor¬ 
rill  Company,  the  printing  ink  manu¬ 
facturer,  died  on  Christmas  Day.  He 
was  with  the  Morrill  Company  for  seven 
years  and  formerly  with  Stone  & 
Webster. 

Capt.  Austin  IjOer,  a  newspaper  man 
of  Evansville,  Ind.,  and  an  army  Intelli¬ 
gence  offleer,  died  in  November  of  in¬ 
fluenza  and  pneumonia  while  he  was 
on  a  transport  en  route  to  FVance.  He 
was  buried  at  sea. 

George  W.  Hiujiman,  a  former  em¬ 
ployee  of  the  Attleboro  Sun,  is  dead 
from  pneumonia  at  C^mp  Dix.  He  is 
survived  by  a  wife  and  two  sons. 

Ben  Muntendam,  publisher  of  the 
EHIlott  (Iowa)  Graphic,  is  dead  from 
Spanish  influenza.  His  wife  is  ill  at 
present  with  the  same  disease. 

Daniei,  C.  Shblet,  formerly  news  edi¬ 
tor  of  the  Chicago  Herald,  died  Iasi 
week,  aged  61  years. 

Christopher  F.  Downey,  correspon¬ 
dent  in  Waterbury,  Conn.,  for  New 
York  and  Boston  papers,  died  December 
29,  aged  60  years. 

Judge  S.  Wiu.iam  Hager,  publisher  of 
the  Owensboro  (Ky.)  Inquirer  and  prom¬ 
inent  in  the  public  life  of  the  .state,  died 
December  28.  He  was  chairman  of  the 
Kentucky  Workmen’s  Compensation 
Commis^on,  had  served  as  state  treasur¬ 
er  and  auditor  and  was  Democratic 
nominee  for  Governor  In  1908. 

Thomas  M.  Hayward,  a  former  news¬ 
paper  man  and  later  a  comedian,  died 
in  Hawthorne,  N.  Y.,  December  31. 

J.  P.  Bei.knap,  editor  of  the  Napoleon 
(Ohio)  Henry  County  Signal,  is  dead. 

German  S.  Bossard.  formerly  city  edi¬ 
tor  of  the  Hager.stown  (Md.)  Morning 
Herald,  is  dead  of  Influenza. 

Edward  Day  Page,  editor  of  the  New¬ 
ton  (N.  J.)  ReglMer,  died  of  heart  dis- 
easte  Christmas  Day. 

Chari.es  M.  Hbinbman,  editor  of  the 
Butler  (Pa.)  Daily  Tlmei,  is  dead.  He 
established  the  first  dally  paper  in  But¬ 
ler  In  1884. 

Captain  Harry  Ford,  at  one  time  ad¬ 
vertising  and  sales  manager  of  the 
(Thalmers  Motor  Company,  died  a  few 
day.s  ago  at  Jacksonville,  Fla.,  from 
pneumonia,  aged  thirty-eight  years.  He 
had  Just  been  honorably  discharged 
from  the  U.  S.  Motor  Transport  Corps. 

R.  E.  Dildine,  formerly  with  Dry 
Goods  Economist  and  Printers’  Ink,  and 
lately  general  manager  of  Ames,  Hol¬ 
den  ft  Mc(>eady,  shoe  manufacturers 
of  Montreal,  died  on  December  23. 

Lieut.  Gfx>rge  H.  Benz,  a  member  of 
the  New  York  World  staff,  died  from 
pneumonia  at  his  home  in  Con.sho- 
hocken.  Pa..,  on  December  30.  He  was 
an  officer  of  the  165th  Infantry  and  was 
recently  .sent  home  after  having  been 
gassed. 

John  Doran,  editor  and  publisher  of 
the  Broken  Bow  (Okla.)  News,  and  for¬ 
mer  editor  of  the  Roff  (Okla.)  Eagle, 
died  at  his  home  in  Broken  Bow  last 
week. 


N.  Y.  Ad  Managers  Meet  Next  Tuesday 

’The  next  meeting  of  the  Association 
of  New  York  Advertising  Managers  will 
be  held  January  7.  * 


Quantity  Production 
and  the  Big  Crowd 

That  is  the  keymte  of 
modem,  progressivt,  suc¬ 
cessful  business. 


Insure  your  client  the  snidest  pos¬ 
sible  distribution  in  the  "Metropo¬ 
lis  of  the  West”  by  euploying  the 

LOS  ANGELES 
EVENING  HERALD 


Circulation  139,374 

Evening  Herald  Publishing  Co. 

Member  A.  B.  C. 

126-134  So.  Broadway  Los  Angeles,  Calif. 


Baltimoreans 

Read  through  and  through 


THE  NEWS 


November  Average  Net  Paid 
Circulation 

112,1 12  Daily 
11 7,036  Sunday 

An  Average  Gain  of 

17,413  Daily  or  18% 
18,788  Sunday  or  19% 

Be  in  Baltimore’s  Fastest  Growing 
Paper 


aC), 


Adrertlslns  Hantser 


DAN  A.  CABROU, 
Eastern 
KepresentatlTO 
Triliune  Bldg. 

New  York 


J.  E.  LUTZ 
Western 
Representative 
First  Nat.  Bk. 
Bldg.,  Chicago 


Wa  spend  more 
than 

$500,000 

per  year  to  produce  the  features 
which  have  created  the  greatest 
newspaper  following  in  the  world. 

**H*arsVs  Featares  Always  Lead" 

Wriia  for  bookki. 

”HaJf  MOUob  Dollar  Faatasro  Servico” 

The  International  Feature  Service 

729  Savaalh  Ava.  Naw  York,  N.  Y. 


We  can  increase  your  business — ^you 
want  it  increased. 

You  have  thought  of  press  clippings 
yourself.  But  let  us  tell  you  how  press 
clipping  can  be  made  a  business- 
builder  for  you. 

BURRELLE 

145  Lafayette  St.,  New  York  City. 
Established  a  Quarter  of  a  Century. 
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The  Following  Newapapers 
are  Members  of 

THE 

AUDIT  BUREAU  OF 
CIRCULATIONS 

And  grant  the  right  to  the  organ¬ 
isation  to  examine,  through  quali- 
fled  auditors  or  independent  audit¬ 
ing  concerns,  who  are  certified 
ublic  accountants,  any  and  all 
ilLs,  news-agents’  and  dealers’  re¬ 
ports,  papers  and  other  records 
considered  by  the  Board  of  Con¬ 
trol  necessary  to  show  the  quanti¬ 
ty  of  circulation,  the  sources  from 
which  it  is  secured,  and  where 
it  is  distributed. 

AliABAMA 

BirminKham  . NEWS 

Averass  circnUtios  for  June,  1918, 
Dailr.  48.306;  Sunday,  53.795.  Printed 
2.865.884  lines  more  adrertieins  than  Ita 
nearest  competitor  in  1917. 

CAI,IFOBNlA 

L.OS  Anselcs . EXAUINER 

A.  B.  C.  Audit  reports  show  larsest 
Momiag  and  Busday  circulation.  Great¬ 
est  Home  Delivery. 

GKORGIA 

Atlaata  . DAILY 

GEORGIAN  AND  SUNDAY  AMERICAN 
Circulation  daily,  62,537;  Sunday,  106,- 
287.  The  largest  8c  afternoon  circula¬ 
tion  In  America.  Tbe  greatest  Sunday 
circulation  in  this  section  of  tbe  South. 
ILLINOIS 

Joliet . HERALD  NEWS 

Circulation,  18,100. 

IOWA 

Dea  Moines. SUCCESSFUL  FARMING 
More  than  800,000  circulation  guaran¬ 
teed  and  proved,  or  no  pay.  Member 
Audit  Bureau  of  Circulations. 
LOUISIANA 

New  Orleans . TIMES-PICAYUNE 

MINNESOTA 

Minneapolis  . TRIBUNE 

Morning  and  Evening. 

MONTANA 

Butte  . MINER 

Average  daiiy,  14,905;  Sunday,  23,676, 
for  6  months  ending  April  1,  1918. 
MISSOURI 

St.  Ixtnia . POST-DISPATCR 

Daily  Evening  and  Sunday  Morning. 

Is  the  only  newspaper  in  Its  territory 
with  the  beautiful  Rotogravure  Picture 
Section. 

The  POST-DISPATCH  sells  more  papers 
In  St.  Louis  and  suburbs  every  day  in 
the  year  than  there  are  homes  in  tbe 
city. 

Circulation  for  entire  year  1017: 

Sunday  average . 861,203 

Daily  and  Sunday . 194,593 

NEW  JERSEY 

Elisaketh . JOURNAL 

Paterson  .  PRESS  GUARDIAN 

Plainfield . COURIER-NEWS 

NEW  YORK 

Bnilalo . COURIER  A  ENQUIRER 

New  York  Citr . 

..Ib  PROORB8SO  ITALO  AMERICANO 

New  York  City . DAT 

The  National  Jewish  Dally  that  no  gen¬ 
eral  advertiser  should  overlook. 

OHIO 

Yonnicstown  .  VINDICATOR 

PENNSYLVANIA 

Erie  .  TIMES 

Wilkes-Barre  . TIME8-LBADER 

TENNESSEE 

Nashwille  .  BANNER 

Houston  . CHRONICLE 

The  Chronicle  guarantees  a  circulation 
of  50.000  dally  and  58,000  Sunday, 
VIRGINIA 

Harrlsenbnrr  . 

. DAILY  NEWS-RECORD 

largest  circulation  of  any  daily  paper 
In  the  famous  valley  of  Virginia. 
WASHINGTON 

Seattle  .  POST-INTELLIGENCER 


New  Orleans  States 

Member  Audit  Boreas  e<  Clreolatisns. 
Sworn  Net  Paid  OIrenlatian  far  • 
Months  EndiaK  April  1,  1018 

41,267  Daily 

We  gnaraatse  the  largest  wMte  bseae 
dellvared  eveolag  alrenlatlas  la  the  tradr 
territory  of  New  Orleans. 

To  reach  a  large  malerity  sf  the  trsAr 
proapeets  la  the  local  territory  the  Btaias 
Is  the  logical  and  ecoaomic  SMdiaa. 

Clrcolatloo  data  oast  os  rag  amt. 

Tbe  >.  C.  BECKWITH  BPBCIAL 
AGHNOY 

8slo  Pbrelga  RogfasaataOToa 
New  York  Oblea«o  81.  Usmis 


HOLDS  ADVERTISING  IS 
NOT  COMMODITY 

It  Mnst  Be  Contracted  For  as  a  Service 
to  Be  Rendered,  According  to 
Decisions  of  Courts  in 
Varions  States 


By  LdNCOLN  B.  Palmbr, 

Manager  of  the  American  Newspaper 
Publishers’  Association 
In  recent  issues  of  Editor  &  Pub- 
IJSHKR  the  American  A.s.soclation  of  Na¬ 
tional  Advertisers  .states  its  belief: 

1.  That  publi.sher.s  .should  guarantee 
quantity  of  circulation:  that  when 
quantity  exceeds  the  guarantee,  no 
increased  payment  should  be  made 
therefor,  but  when  it  falls  short  the 
pulilisher  should  rebate  to  the  adver¬ 
tiser. 

2.  That  such  a  condition  Is  a  recog¬ 
nized  and  just  commercial  practice. 

3.  That  advertising  is  a  commodity, 
not  a  service. 

Obviously  there  is  a  difference  of 
opinion  regarding  the  question  of  guar¬ 
antee  of  circulation  such  as  proposed. 
The  original  contention  of  the  A.  N.  A. 
was  based  on  justice,  but  subsequently, 
in  your  last  issue,  changed  to  being 
theoretically  correct,  yet  Its  execution 
is  attended  by  practical  difficulties. 

It  may  well  be  argued  that  In  com¬ 
parison  with  the  present  custom,  the 
difficulties  following  the  adoption  of  the 
principle  of  a  guarantee  would  be 
greatly  multiplied,  because  It  would 
seem  inevitably  to  lead  to  a  fluctuating 
rate  per  thousand  circulation,  which; 
while  unquestionably  just,  would  greatly 
increase  the  difficulties  attending  the 
distribution  of  appropriation.^. 

Circulations  .show  tendencies  of  con¬ 
stant  increase,  which  fact  alone  offers  a 
strong  inducement  to  publi.shers  to 
establish  a  rate  per  thou.sand  circula¬ 
tion,  and  such  a  basis  may  well  be 
anticipated  for  the  future  as  preferable 
to  that  proposed,  the  Inequitable  ba.sis 
of  guarantee,  by  which  the  adver¬ 
tiser  alone  may  profit  and  by  which 
the  publi.sher  mu.st  inevitably  lose. 

If,  as  alleged,  this  proposed  one-.sided 
system  Is  a  recognized  and  just  com¬ 
mercial  practice,  when,  may  we  ask, 
has  “heads  I  win,  tails  you  lose”  be¬ 
come  so  recognized? 

A  Case  in  Point 

We  are  also  told  that  advertising  is 
a  commodity  and  not  a  service,  that 
“the  advertiser  buy.'  not  advertising, 
but  a  physical  medium.”  With  equal 
merit  one  may  contend  that  a  tele¬ 
graph  company  in  carrying  and  deliver¬ 
ing  a  message  sells  merchandise  instead 
of  service,  but  it  seems  to  be  unneces¬ 
sary  to  u.se  illustrations  or  argument  in 
the  face  of  what  may  be  accepted  as 
the  final  word  on  the  subject. 

Where  the  question  lias  been  directly 
rai.sed  In  New  York,  New  Jersey,  and 
other  States,  the  courts  have  held 
that  a  contract  for  adverti.sing  Is  to  be 
con.sidered  ns  In  effect  a  contract  for 
services.  The  que.stion  h.as  lieen  di¬ 
rectly  pa.ssed  upon  in  this  State  by  the 
Court  of  Appeals  In  Ware  Brothers  vs. 
Cortland  Cart  &  Carriage  Co.,  192  N.  Y. 
439. 

In  thKi  case  the  defendant  contracted 
to  publish  its  advertisement  once  a 
month  for  twelve  months  In  the 
monthly  publication  Issued  by  the 
plaintiff  known  as  the  Vehicle  Dealer. 
The  defendant  attempted  to  cancel  the 
contract  and  refused  to  pay  the  stipu¬ 
lated  price.  The  plaintiff  thereupon 
brought  suit  and  attempted  to  recover 


the  fun  amount  of  the  contract  price  as 
its  damages  for  the  defendant’s  breach. 
The  lower  court  dismls.sed  the  complaint 
upon  the  ground  that  the  contract  price 
was  not  the  measure  of  damages  and 
that  there  was  no  evidence  showing  the 
damages  sustained  by  the  plaintiff  by 
reason  of  the  defendant’s  revocation. 

Reverses  Lower  Court 
The  Appellate  Division  affirmed  the 
judgment  of  dismissal.  The  Court  of 
Appeals  In  the  decision  reported  above 
reversed  the  decl.sion  of  the  lower  court, 
and  after  stating  that  the  matter  was 
to  be  determined  by  the  application  of 
the  rule  pertaining  to  contracts  for 
services,  in  which  the  contract  price 
would  prima  facie  be  the  mea.sure  of 
damages  unic.ss  the  defend.'int  could 
.show  the  amount  that  should  be  de¬ 
ducted  therefrom  by  reason  of  its  revo¬ 
cation  of  the  contract,  said,  page  443: 

Nor  is  It  our  purpose  to  limit  or 
impair  the  rule  that,  in  a  breach  of 
an  ordinary  contract  for  the  manu¬ 
facture  of  an  article  or  the  supply¬ 
ing  of  goods  or  merchandise,  in¬ 
cluding  that  which  is  known  as 
ordinary  job  printing,  the  damage  is 
the  difference  between  the  contract 
price  and  the  cost  of  the  goods, 
merchandise,  or  manufactured 
article,  in  which  the  burden  of 
showing  the  damages  rests  on  the 
plaintiff.  The  distinguishing  feature 
in  this  ca.se,  as  we  regard  it.  Is 
that  the  publishing  of  an  advertise¬ 
ment  in  a  periodical  Is  the  same  as 
the  publishing  in  a  daily  or  weekly 
newspaper,  which  involves  the  in¬ 
vestment.  of  no  additional  capital 
or  the  use  of  any  material  other 
than  the  Ink  used  and  -the  paper 
upon  which  It  is  printed,  and  these 
articles  are  of  such  trivial  value  as 
not  In  our  judgment  to  change  the 
character  of  the  contract  from  one 
for  services  to  bo  rendered. 

The  foregoing  statement  of  the  Court 
of  Appeals  that  the  Ink  used  and  the 
paper  upon  which  the  advertisement  is 
printed  are  of  such  trivial  value  as  not 
to  change  the  character  of  the  contract 
from  one  for  services  to  lie  rendered, 
would  seem  to  effectually  di.spo.se  of 
further  contention  that  advertising  is 
a  commodity  and  that  a  contract  for 
advertising  is  a  contract  for  goods  or 
merchandise. 

The  above  decision  is  followed  by  the 
courts  of  New  Jersey,  and  there  are 
similar  decisions  in  other  States. 


WILL  HAVE  ’TWO  AD  MANAGERS 


New  Orleans  Item  Divides  Work  Be¬ 
tween  Caldwell  and  Hancock 
Bowden  Caldwell  became  the  manager 
of  local  adverti.sing  and  C.  Walker  Han¬ 
cock  manager  of  foreign  adverti.sing 
for  the  New  Orleans  Item  on  January  1. 
Both  have  been  in  the  employ  of  the 
Item  for  a  number  of  years. 

There  will  be  no  other  immediate  .staff 
changes  because  of  the  resignation  of 
Morton  Caldwell,  who  for  the  pa.st  five 
years  has  been  adverti.sing  manager  of 
the  Item,  to  go  with  the  Chambers  Ad¬ 
vertising  Agency,  New  Orleans. 


lowans  Want  Local  News 
Every  newspaper  in  Iowa  will  be  due 
for  a  boom  after  the  Iowa  Press  Aaso- 
idation  meeting  in  Des  Moines  on  Feb¬ 
ruary  14.  The  executive  committee  of 
the  association  met  on  December  28  to 
plan  the  convention  programme.  One 
of  the  principal  topics  for  discussion  by 
the  editors  will  be  the  possibilities  for 
local  news,  now  that  the  world  news  is 
diminishing  In  Importance. 


For  Prompt  Service 

TYPE 

Printers’  Supplies 
Machinery 

In  Stock  for  Immediate  Shipment  by 
Selling  Houses  conveniently  located 

"American  Type  the  Best  in  Any  Case” 

AMERICAN 
TYPE  FOUNDERS  CO. 

Boston  Plttsbunth  Kansas  City 

New  York  Cleveland  Denver 
Philadelphia  Detroit  Los  Angeles 

Baltimore  Chicago  San  Francisco 

Richmond  Cincinnati  Portland 
Atlanta  St.  Louis  Spokane 

Bu^lo  Minneapolis  Winnipeg 


R.J.BIDWEUCO. 

Pacific  Coast  Representative  of 

DAILY 

NEWSPAPERS 

SAN  FRANCISCO  OFFICE 

of  th« 

Editor  &  Publisher 

742  Market  Street 

SAN  FRANCISCO 


THE  ANNALIST 
ANNUAL  REVIEW 

Monday,  January  6,  1919. 

Financial  Record  of  1918, 

Prospects  of  trade  throughout 
the  world  in  1919. 

Kept  for  reference  whole  year. 

Best  medium  for  financial  an¬ 
nouncements, 

PUBLISHED  BY 

Nm  fork  Q^imro  (Uomitattii 

10  rents  $4.00  n  yrnr 

on  news  stands.  by  mail 


VIRGINIA,  MINNESOTA, 

is  the  Home  of  the  Largest 
White  Pine  Lumber  Plant  in  the 
World. 

The 

Daily  Enterprise 

RepresentsUTS 
ROBERT  E.  WARD 
225  Firth  Ats.  0  8.  Wabash  Ats. 

Nsw  York  Ohieaso 


Food  Medium 
of 

New  Jersey 

Trenton  Times 

A.  B.  C. 

2c - 12c  Per  Week 

KELLY-SMITH  COMPANY 
20  Fifth  ATcnae  Lrtton  Bulldlns 

NEW  YORK  CHICAGO 


Indianapolis  Star 

IS  THE  FAVORITE  PAPER 

OF  THE  INDIANA  FARMER 

The  rural  route  circulation  of  THE 
INDIANAPOLIS  STAR,  is  approxi¬ 
mately  that  of  the  other  two  Indian¬ 
apolis  newspapers  combined. 

■  THE  INDIANAPOLIS  STAR  pub¬ 
lishes  no  predated  editions.  THE  STAR 
goes  to  the  farmer  the  same  day  it  is 
published. 

Its  market  quotations  are  the  most 
complete  and  reliable  published  by  any 
Indianapolis  newspaper,  and  are  every¬ 
where  accepted  as  authoritative. 

THE  STAR  is  the  only  Indianapolis 
newspaper  which  makes  a  special  fea¬ 
ture  of  poultry  and  farm  news  and 
advertising. 

FOREIGN  REPRESENTATIVES 

KELLY-SMITH  CO. 

220  Fifth  Ave.  New  York  City 
JOHN  GLASS 

Peoples  Gas  Building;  Chicago 
R.  J.  BID\%"ELL  CO. 

742  Market  Street  San  Francisco 


A  Circulation 

More  than  doubled  in  5  years 
Des  Moines  Register 
and  Tribune 


Editor  Publisher  for  January  4,  1929 

BERGER  WAS  TARDY  IN  SUES  FOUR  ST.  LOUIS  PAPERS 
WAR  AID  A.  P.  Macauley  Asks  $520,i 


1913 

.  .  51.964 

1914 

..  .  61,994 

1915 

70.256 

1916 

80.413 

1917 

92,760 

1918 

118.180 

The 

PITTSBURG  PRESS 
Has  the  LARGEST 

Daily  and  Sunday 

CIRCULATION 
IN  PITTSBURG 
Member  A.B.C. 

Foreign  Adoerttiing  RorrmentoMcee. 

I.  A.  KIJnX.  JOHN  01.ASS, 

yetrovolltao  Tower,  Peoples  Gae  Bldg. 
New  York  Obicago. 


Buffalo  News 

EDWARD  H.  BUTLER 

Editor  and  Publisher 

“TSc  only  Buffalo  aewtpaper  that  cea- 
tort  its  advertising  columns.  Many  of 
our  advertisers  use  our  columns  exclusive¬ 
ly.  The  above  is  ana  of  tha  many  raa- 
soas  tyhy.” 

IIEMBER  A  B.  C. 

Par  sign  Aivtrtiting  Rtprtttmtattvn 
KELLV-SMITH  COMPANY 
as#  Fifth  Avenue  Lytton  Building 

NEW  YORK  CHICAGO 


PUBLISHERS’ 
SERVICE  BUREAU 

invites  editors,  publishers,  motion 
picture  producers,  and  syndicates  to 
write  stating  kind  and  length  of 
MSS.  desired.  We  have  a  variety  of 
literary  material  suited  to  news¬ 
papers.  magazines  and  motion  picture 
production.  We  will  be  pleased  to 
submit  MSS.  for  examination.  Ad¬ 
dress  Publishers’  Service  Bureau, 
Dept.  K,  Washington,  D.  C. 


Manager  of  Milwaukee  Leader  Testifies 

No  Help  Ads  Were  Published  Until 
Disloyalty  Charges  Were  Brought 
—  Denies  German  Backing. 

The  trial  In  Chicago  of  Victor  Berger, 
editor  of  the  Milwaukee  Leader,  and 
four  co-defendants  on  charges  of  vio¬ 
lating  the  Espionage  law,  continued 
all  thi.s  week — its  fourth  week. 

Berger  was  forced  into  some  very 
dama.ging  admissions  in  the  examina¬ 
tion  Thursd.ay.  Amon.g  other  important 
things,  he  .said  that  the  sinking  of  the 
lAisitania  was  not  an  invasion  of 
American  rights;  he  confes.sed  that  he 
had  advi.spd  Socialists  and  workingmen 
that  ".safety  and  hope  will  finally  lie 
only  in  a  violent  and  bloody  revolu¬ 
tion,”  and  that  they  should  keep  rifles 
and  a  store  of  ammunition  handy;  he 
was  confronted  with  proof  that  he  had 
endorsed  the  I.  \V.  W. 

The  war  record  of  the  Milwaukee 
I.ieader  was  detailed  by  Ferdinand  W. 
Rehfeld,  its  busine.ss  manager,  on  the 
stand.  He  said  that  up  to  the  time  the 
accusations  of  sedition  and  disloyalty 
were  lodged  again.st  Berger,  the  paper 
had  not  published  a  Liberty  Loan,  War 
Savings  Stamp,  Red  Cross,  or  enlistment 
adv'ertiseniont.  After  that  time,  how¬ 
ever.  full-page  War  Savings,  Red  Cross?, 
and  loan  "ads”  were  used. 

The  witne.ss  said  the  paper  was  owned 
by  more  than  12,000  stockholders.  He 
said  Arthur  Brisbane  formerly  owned 
1,000  .share.s  in  the  paper,  but  sold 
them  four  or  five  months  ago,  when 
he  decided  to  buy  a  Milwaukee  paper 
of  his  own. 

Rehfeld  denied  that  the  paper  had 
received  financial  aid  from  brewers  or 
any  pro-Oerman  organization.  He  said 
the  Loyalty  I>?gion  of  Milwaukee  crusad¬ 
ed  against  the  paper  and  cost  it  its 
local  advertising,  especially  the  depart¬ 
ment  .stores.  After  it  had  been  barred 
from  the  mails  it  also  lost  its  national 
and  foreign  advertising,  the  result  being 
that  17,000  subscribers  were  lost.  He 
said  the  loss  to  the  paper  was  over  $200,- 
000. 

Complaint  was  made  by  United  States 
District  Attorney  Clyne  to  Judg^  I^andls 
that  a  letter  written  by  William  F. 
Kruse,  one  of  the  defendants,  'o  Arnold 
Schiller,  containing  the  code  word  to  he 
u.sed  In  connection  with  gfcttinj  consci¬ 
entious  objectors  into  Mexico,  had  dis¬ 
appeared  from  the  District  Attorney’s 
office.  Kruse  on  the  stand  entered  a 
general  denial  of  practically  all  charges 
brought  again.st  him. 

Irwin  St.  John  Tucker,  author  of 
much  Socialist  literature,  also  was  on 
the  stand. 

Judge  K.  M.  I.rfiudis  has  is.su'-d  a  sub- 
pa-na  for  Governor  Emanuel  Philip,  of 
Wisconsin,  to  te.stify  in  the  triai. 

It  is  rumored  th.xt  Senator  Itohert  M. 
La  Follette  may  -uLso  be  called  to  tes¬ 
tify. 

Fred  Palmer  Buys  Elkhart  Review. 

The  Elkhart  (Ind.)  Dally  Review  has 
been  sold  by  O.  P.  Bas.sett  to  Fred  Palmer 
and  associates,  all  local  men.  Mr. 
Palmer  was  formerly  editor  and  gen¬ 
eral  manager  of  the  EHkhart  Truth. 
The  new  owners  will  change  the  politics 
of  the  Review  from  Republican  to  Dem¬ 
ocratic.  Mr.  Bas.sett  plans  continuing 
in  the  newspaper  bu.slne.ss.  He  owned 
the  Review  for  nine  years. 


A.  P.  Macauley  Asks  $520,000  Because  of 
Stories  of  Arrest. 

A.  P.  Macauley,  who  was  arrested  in 
St.  Louis  during  the  holidays  of  1916- 
17,  on  the  charge  that  he  was  “Christ¬ 
mas”  Kcough,  a  noted  forger,  but  ac¬ 
quitted  In  New  York,  has  filed  suits 
aggregating  $520,000  against  four  St. 
Louis  newspapers  as  follows: 

Pulitzer  Publishing  Company,  pub- 
li.sher  of  the  Post-Dispatch,  $200,000; 
George  Knapp  &  Co.,  publishers  of  the 
Republic,  $140,000;  Star-Chronicle  Pub- 
li.shlng  Company,  publisher  of  the  Star, 
$100,000,  and  American  Press,  publish¬ 
er  of  the  Times,  $80,000.  These  suits 
were  filed  the  day  after  It  was  an¬ 
nounced  In  press  dispatches  that  the 
Pinkerton  Detective  Agency  had  ar¬ 
rested  Keough  In  Altoona,  Pa. 

Macauley  previously  had  filed  suits 
again.st  Stlx,  Baer  &  Fuller,  for  $250,- 
000,  and  again.st  Famous  &  Barr  for 
$500,000,  alleging  false  arre.st.  These 
are  department  stores.  He  also  has 
sued  New  York  stores  for  $750,000,  al¬ 
leging  false  arrest. 

New  New  York  Incorporations 

Aijiant,  January  3. — American-Italian 
Journal  of  Commerce,  Inc.  Capital 
.stock,  $20,000.  Principal  office.  Borough 
of  Manhattan.  Directors:  D1  Domenico 
Marino,  310  West  Ninety-seventh 
Street,  New  York;  Arthur  Di  Pietro, 
1249  Herkimer  Street,  Brooklyn:  Fred¬ 
erick  White,  106  Morningslde  Drive, 
New  York. 

Fire  and  Water  Engineering^  Inc. 
Capital  stock,  $25,000.  Principal  of¬ 
fice,  Borough  of  Manhattan.  Directors: 
Charles  B.  Hayward,  318  West  Thirty- 
ninth  Street:  Frederick  Sheppard,  and 
Frederick  W.  Sheppard,  154  Nassau 
Street,  New  York. 

American  Newspaper  Service,  Inc. 
Capital  stock,  $5,000.  Principal  office. 
Borough  of  Manhattan.  Directors: 
Nathan  Frank,  Century  Building,  St. 
Loui.s,  Mo.;  Charles  L.  Greenhall,  120 
Broadway,  New  York;  Charles  S.  Rich, 
154  Lenox  Avenue,  New  York. 

Elected  to  A.  N.  P.  A.  Memberithip 

The  Texarkana  (Tex.)  Four  States 
Press  has  been  elected*  to  active  mem¬ 
bership  in  the  American  New.spaper 
Publi.shers  Association. 


Many  newspaper  publishers  and 
editors  ask  for  syndicate  prices  on 
Dr.  Frank  Crane’s  daUy  articles. 

This  feature  is  not  sjrndicated. 
It  is  one  of  many  features  in  “the 
essential  service”  issued  by  The 
Associated  Newspapers  only  to  its 
members.  The  A.  N.  now  com¬ 
prises  fifty  leading  newspapers  in 
the  United  States  and  Canada. 

If  your  city  Is  not  now  covered  you 
may  secure  all  information  from 

The  Associated  Newspapers 

170  Broadway  New  York 


Washington,  D.  C. 

October,  106,330 

Does  not  print  a 
forenoon  edition 

Its  paid  circulation  in  Washing¬ 
ton  and  suburbs  is  believed  to  be 
214  or  3  times  that  of  the  corre¬ 
sponding  edition  of  its  afternoon 
contemporary  in  the  same  terri¬ 
tory. 


Can  You  Write? 

Then  why  not  place  tome  of  yonr  work 
with  the  magazine  and  book  publisher*.  We 
will  handle  your  manuscripts  promptly  and 
•fficiently  and  keep  you  posted  on  the  market 
for  your  land  of  copy.  We  consider  the 
work  of  experienced  writers  only.  Write 
us  for  particulars. 

WILDER  &  BUELL 

225  Fifth  AveniM  New  York 

Why  Does 
Detroit  Jfree  $re£;£; 

"Uiehisan’s  Orsatest  Ssvispapsr." 

carry  more  advertising  In  the  foreign  field 
than  any  other  Detroit  newspaper  T 

BBCAVSB 

The  Free  Preee  hne  both  quantity  and  Qnnilty 
in  circulation  and  is  the  only  morning  news¬ 
paper  serving  Detroit  and  eurroundlng  tar- 
rltory. 


VERREE  * 
CONKLIN 


Fatniga 

I  Begresaatetivet 


New  York 
Chicago 
Dotroi 


SITUATIONS  WANTED  Chicago  Representative 


Advertisements  under  this  classifica¬ 
tion.  ten  cents  per  line,  each  insertion. 
Count  six  words  to  the  line.  For  those 
unemployed,  not  to  exceed  50  words, 
two  insertions  FREE. 


Newspaper  man,  experienced  in  advertis¬ 
ing  and  editorial  departments,  will  so¬ 
licit  and  act  as  local  correspondent. 
References.  Address  Frank  E.  CJunnlng- 
ham,  8636  S.  Union  Ave.,  Chicago,  Ill. 


The  14  Points  for  You  to  Consider,  Mr.  Publisher 

1.  I  am  looking  for  a  big  task  with  a  big  responsibility  and  opportunity. 

2.  I  have  Imen  a  cub  reporter  on  Evening  World,  associated  with  the  largest 
special  in  the  game,  a  general  manager  of  a  large  paper  in  the  metroiioUtan  dis¬ 
trict,  and  am  now  publisher’s  as.sistant  and  director  of  advertising  of  a  large  city 
(over  400.000)  new.spaper. 

3.  I  have  handled  for  over  six  years  all  details  of  both  business  and  advertis¬ 
ing  departments  of  a  successful  newspaper  and  built  up  strong  cooperating  or¬ 
ganizations  through  patience,  fair  play  and  hard  work. 

4.  I  have  only  highest  and  mo.st  convincing  references. 

5.  I  know  personally,  because  I’ve  come  In  contact  with  them  over  a  period 
of  eight  years,  most  of  the  worth-while  foreign  advertisers  and  the  right  men  In 
the  advertising  agencies. 

6.  I  enjoy  the  personal  friend.ships  of  most  of  the  owners  and  advertising 
directors  of  the  big  department  and  specialty  stores  in  the  New  York  Cfity  zone. 

7.  I  can  prove  my  success  from  past  experiences. 

8.  I  am  a  Christian,  married,  and  have  three  children  and  am  Just  in  my 
thirties. 

9.  I  am  a  Princeton  Graduate,  (fiass  of  1908. 

10.  I  never  play  favorites — have  few  eriemles — because  I  don’t  know  it  all. 

11.  I  am  an  Indefatigable  worker  and  never  get  discouraged. 

12.  I  use  my  brains  and  have  ideas  and  Initiative. 

1.3.  I  am  a  good  mixer  but  never  drink. --r 

14.  I  am  at  your  immediate  service  if  I  can  help  you,  Mr.  Publisher. 

T  am  not  out  of  a  Job,  hut,  for  be.st  of  reasons,  I  prefer  to  make  a  new  con¬ 
nection.  Salary  to  start  commensurate  with  responsibility.  Prefer  salary  and 
commission.  Address  G.  D.  Smith,  The  Newark  Ledger,  Newark.  N.  J, 
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CLASSIFIED  ADVERTISING  CONTINUED 


SITUATIONS  WANTED 

A-dvertisementM  under  thia  claaaiflca- 
tion,  ten  cents  per  line,  each  inxerMon. 
Count  six  toorda  to  the  line.  For  those 
unemployed,  not  to  exceed  60  words, 
two  insertions  FREE. 


City  Editor 

City  editor  now  employed  desires  change 
for  personal  reasons.  Willing  to  go  any¬ 
where,  but  prefers  the  South  or  Middle 
West.  Six  years’  experience  as  reporter, 
copy  reader,  telegraph.  State,  and  news 
editor.  Married,  age  25.  Nothing  under 
$45  will  be  considered.  Address  A  655, 
care  of  Editor  &  Pubisher. 


Advertising  Man 

Man  twenty-nine,  American,  i^ngle, 
eight  years’  experience  as  advertising  so¬ 
licitor  and  writer,  seeks  position  on  large 
daily  in  North  or  East.  Can  write  force¬ 
ful  and  original  copy  and  handle  large 
accounts  as  well  as  foreign  advertising. 
Now  employed  on  daily  as  solicitor  and 
writer  in  a  city  of  300,000.  References. 
Address  A  659,  care  of  Editor  &  Pub¬ 
lisher. 


Magazine  Editor 

Now  that  the  war  is  over.  I  intend  to 
resume  my  rightful  place  at  not  less 
than  $3,000  a  year.  What  I  have  done 
is  the  best  evidence  of  what  I  can  do. 
At  present  in  a  minor  position.  Address 
A,  604,  care  Editor  &  Publisher. 


Experienced  Executive 

Young  woman  with  university  degrees 
and  publishing-hou.se  experience  seeks 
a  post  where  she  can  demonstrate  her 
value  in  an  executive  capacity,  in  any 
business  where  sincere  ambition,  hard 
work  and  carefulness  of  detail  is  re¬ 
quired.  Best  of  references  furnished. 
Address  M.  Maginis,  8  Ea.st  13th  St., 
New  York  City. 


Circulation  Manager 

Young  man,  22;  high  school  graduate, 
with  four  years  as  assistant  circulation 
manager  daily  of  24.000;  desires  posi¬ 
tion  as  circulation  managrer  In  small 
city  or  assistant  in  large*  city.  Now 
employed,  having  Just  received  honor¬ 
able  discharge  from  army  training 
camp.  Address  R.  H.  Hurley,  6  Ham¬ 
lin  Street,  Schenectady,  N.  T. 


Attention,  Mr.  Publisher: 

Do  You  Want  a  CIRCULATION  MAN¬ 
AGER? 

Expert  in  promotion,  circulation  or¬ 
ganization  and  distribution  desires  to 
make  an  immediate  change. 

Experienced  in  all  branches  of  circu¬ 
lation  detail  by  10  years’  association  with 
dailies  from  coast  to  coast. 

Since  entering  present  field,  less  than 
three  years  ago,  have  shown  over  60  per 
cent,  increase  in  net  paid  circulation. 

I.Arger  field  with  better  prospects  for 
my  future  my  principal  rea.son  for 
changing. 

Member  I.  C.  M.  A. 

Address  A  666,  care  of  Editor  &  Pub¬ 
lisher. 


Advertising-Circulation 

I  want  to  connect  with  either  publlsh(!r, 
advertising  or  sales  orgranization,  in  the 
channels  of  advertising,  selling,  circu¬ 
lation,  or  distribution.  1  have  a  suc¬ 
cessful  record  of  16  years  in  these 
channels.  Address  A  532,  care  of  Editor 
&  Publisher. 


Advertising  Manager 

strong,  aggressive  display  man  of  ten 
years’  valuable  experience  as  manager 
and  solicitor,  on  largest  dallies  and  trade 
papers.  Age  32,  big  producer.  Desires 
connection  with  live  New  England  daily. 
Highest  references.  Nothing  too  big — 
no  competition  too  fierce.  Address  A 
557,  care  of  Editor  &  Publisher. 


Editor — Managing  Editor 

Managing  editor  of  evening  daily.  25.000 
circulation,  in  city  of  150,000^  peeks 
change.  Three  years  in  present  posi¬ 
tion,  which  is  permanent,  but  holds  no 
prospects.  Want  connection  where  road 
ahead  Is  not  blocked  and  where  honesty, 
ability,  and  result-getting  will  lead  to 
part  ownership.  First  connection  and 
salary  relatively  unimportant,  but  the 
future  must  he  attractive.  Address 
A-647,  care  of  Editor  &  Publisher. 


Editorial  Assistant 

Young  man  of  twenty-one,  with  six 
years  of  magazine  experience,  has  just 
received  his  honorable  discharge  from 
army.  Seeks  any  permanent  connec¬ 
tion  in  publishing  capacity.  Address  A, 
622,  care  of  Editor  ft  Publisher. 


Circulation  Manager 

High-school  graduate,  six  years’  experi¬ 
ence  as  a.ssistant  circulation  manager 
on  daily  of  24,000  desires  position  as  cir¬ 
culation  manager  in  small  city  or  as¬ 
sistant  in  large  city.  Now  employed. 
References.  Address  Charles  W.  Wag¬ 
ner,  P.  O.  Box  742,  Schenectady,  N.  Y. 

Newspaper  Man 

Newspaper  man  with  twenty  years’  ex¬ 
perience  as  solicitor,  advertising  mana¬ 
ger  and  business  manager,  would  like  to 
make  change  early  in  the  new  year.  Has 
splendid  record;  prepares  excellent 
copy;  a  good  mixer  and  considered  a 
success;  splendid  habits,  and  a  hustler. 
Address  A  535,  care  of  Editor  &  Pub¬ 
lisher. 


Managing  Editor 

ManasinK  Editor  of  lire  Pennsylvania  evening 
newspaper  will  consider  change.  Now  making 
good  and  present  Job  Is  his  as  long  as  he  wants 
it,  but  desires  to  connect  with  large  paper. 
Young,  aggressive  and  thoroughly  trained  In 
every  news  and  editorial  deiwrtmeDt.  Experience 
Includes  papers  in  towns  of  from  80,000  to  400.- 
000  Salary  and  free  opportunity  to  produce 
results  will  be  deciding  factors.  Address  A  529, 
care  of  Eklltor  A  Publisher. 


Farm  Paper 

Circulation  manager  wishes  to  connect 
up  with  a  large  institution  where  real 
results  are  needed.  Can  show  splendid 
record  and  furnish  best  of  references. 
Address  A  530,  care  of  Editor  ft  Pub¬ 
lisher. 


Circulation  Manager 

Have  reached  the  limit  of  my  possibili¬ 
ties  as  circulation  manager  for  Phila¬ 
delphia  weekly.  Anxious  to  connect 
with  good,  live  proposition  in  New 
York,  where  I  have  my  home  and 
family.  Man  of  31  and  married.  Ex¬ 
ecutive  ability.  Re.sourceful.  Can 
handle  salesmen.  Know  “something” 
about  circulation.  First-class  refer¬ 
ences.  Available  after  January  1. 
Addre.ss  A-546,  care  hklitor  &  Publisher. 


Managing  Editor 

WANTED — PosiUon  as  managing  edi¬ 
tor  of  dally  newspaper  in  Middle  West¬ 
ern  city ;  preferably  where  opposition 
has  upper  hand  and  applicant,  through 
energy  and  experience,  can  fight  for 
lead.  Now  associated  with  big  news 
service,  his  experience  has  been  most 
general,  embracing  daily,  weekly,  and 
monthly  publications  in  New  York,  Chi¬ 
cago,  Boston,  and  smaller  cities  and 
towns.  He  is  in  no  hurry  to  leave 
present  position.  Must  be  given  oppor¬ 
tunity  to  study  openings  offered  him. 
Address  H.  W.  B.,  care  of  Editor  ft  Pub¬ 
lisher. 


Managing  Editor 

Just  out  of  army.  Thoroughly  compe¬ 
tent  in  all  departments.  Twelve  years 
in  newspaper  business  experience  run¬ 
ning  from  editor  and  publisher  of  own 
country  weeklies  up  to  Chicago  dallies 
and  Associated  Press  work.  Specialize 
in  cooperation  between  departments, 
and  having  worked  in  all  departments, 
know  means  of  attaining  such  coopera¬ 
tion  with  maximum  results  and  mini¬ 
mum  friction.  Desire  management  of 
daily  or  large  weekly  with  good  future 
prospects.  Married,  sober,  and  not 
afraid  of  any  Job.  Address  A,  544,  care 
of  Editor  &  Publisher. 


Managing  Editor-Publisher 

MR.  NEWSPAPER  OWNER:  A  thor¬ 
oughly  experienced  managing  editor  and 
puWl.sher,  Just  mustered  out  of  the  army 
as  a  captain  of  infantry  (enli.sted  as  a 
private)  and  now  employed  on  a  metro¬ 
politan  daily,  wishes  to  form  a  new  con¬ 
nection  in  city  of  not  less  than  75,000 
population.  If  your  paper  needs  reor¬ 
ganization  or  reconstruction,  and  an  in¬ 
jection  of  new  ideas,  1  am  the  man  you 
want.  Am  36,  college  graduate,  16  years 


Web  Pressman 

Web  Pressman  wants  position  as  fore¬ 
man  in  vicinity  of  New  York  City. 
A-1  reference.  Address  A-545,  care  of 
Editor  &  Publi.sher. 


HELP  WANTED 

Advertisements  under  this  classifica¬ 
tion,  twenty  cents  per  line.  Count  six 
words  to  the  line. 


Circulation — Reporting 

Wanted,  by  successful  contest  com¬ 
pany,  man  of  proven  ability  in  contest 
work,  circulation,  and  reporting.  De¬ 
sirable  connection  for  right  man.  Give 
references.  Address  A  654,  care  of  Edi¬ 
tor  &  Publisher. 


Reporter 

Wanted  at  once  first-class  Reporter. 
State  salary  expected  and  when  avail¬ 
able.  Address  A  549,  care  of  Editor  &■ 
Publi.sher. 


Live  Advertising  Manager 

A  live  advertising  manager  wanted.  One 
who  can  get  the  business  and  hold  it  in 
a  Central  Ohio  town  of  25,000.  State 
salary  to  start,  soonest  can  come,  age, 
experience,  reference,  photo,  etc.  Ad¬ 
dress  A  553,  care  of  Editor  &  Publisher. 


Editorial  Writer 

An  editorial  writer  for  a  morning  news¬ 
paper  in  a  Middle  Western  city  of 
75,000  population.  The  desirable  man 
should  be  excellent  in  letters;  know¬ 
ing  the  English  language  to  such  an 
extent  as  to  enable  him  to  express  him¬ 
self  in  a  clear,  concise,  and  forceful 
way  in  short,  snappy  editorials;  a  man 
with  some  weight  of  character;  pro¬ 
gressive  in  thought;  one  beyond  thirty 
and  not  over  fifty  years  old.  Address 
A,  643,  care  of  Editor  &  Publisher. 


Advertising  Solicitor 

A  leading  newspaper  in  a  New  England 
city,  a  little  under  100,000  population, 
wants  a  young  man  who  has  had  ad- 
verti.sing  experience,  preferably  as  a 
solicitor.  He  can  have  an  interesting 
part  of  a  well-managed  organization, 
and  the  paper  absolutely  the  leader  in 
its  field.  State  experience,  salary  ex¬ 
pected,  and  send  photograph  if  con¬ 
venient.  Address  A  636,  care  of  Editor 
&  Publisher. 


Circulation  Manager 

('irculation  Manager  wanted  on  a  morn¬ 
ing  newspaper  that  has  grown  to  a  cir¬ 
culation  of  13,000  without  any  circula¬ 
tion  direction — practically  on  the  merits 
of  the.  paper.  With  a  population  of 
140,000  to  draw  from,  an  additional  10,- 
000  circulation  is  within  easy  reach. 
The  man  who  can  handle  this  job  right 
can  make  a  good  Job  for  himself.  We 
want  busine.ss-like  deyelopment.  No 
schemes,  conte.sts,  or  .stunts,  'ferritory 
Ju.st  out.side  of  NeV  York.  Addre.ss 
.\-548,  care  of  Editor  &  Publi.sher. 


FOR  SALE 

Advertisements  under  this  classifica¬ 
tion,  twenty  cents  per  line.  Count  six 
words  to  the  line. 


For  Sale  at  a  Sacrifice 

20  Mergenthaler  Linotypes — Model  One. 
Used  by  the  Chlca^'o  Herald  until  its 
recent  merger  with  the  Examiner.  Will 
set  6  to  11  pt.  Good  working  condition. 
$600  each.  Early  buyers  get  choice. 
FANTUS  BROTHERS,  625  SOUTH 
DEARBORN  STREET,  CHICAGO. 


For  Sale 

For  sale,  only  daily  newspapier  in  eleven 
counties,  in  one  of  the  best  cities  of 
16,000  population  in  the  South.  Large 
outside  intere.sts  of  owner  reason  for 
selling.  Address  A  634,  care  of  Editor  ft 
Publisher. 


LEGAL  NOTICE 


lNTKUN.\TIO!VAI,  PAPKR  COMPANY 


$30,000 cast  available 

for  first  payment  on  a  newspaper 
property.  Must  be  in  a  city  of  at 
least  25,000.  Prefer  total  invest¬ 
ment  shall  not  exceed  $50,000. 
Location  west  of  Chicago  or  south 
of  Chicago  preferred.  Proposition 

R.  Z. 

Charles  M.  Palmer 

ewspaper  Properties 
225  Fifth  Avenue,  New  York 

CONSOLIDATION 

is  the  recognized  route  to  large  returns  in 
nearly  every  line  of  commercial  industry. 

We  believe  that  publishing  properties 
oiler  one  of  the  most  attractive  of  all  the 
helds  for  merger  and  consolidation. 

We  have  a  record  of  results  in  this 
difficult  .work  that  you  should  investigate. 

HARWELL  &  CANNON 

Ntwspaper  and  Magasint  Properties 
TIMES  BUILDING  NEW  YORK 


Readers  Decide 

— The  HABIT  of  appreciation 
shows  in  circulation  gains. 

Get  the  features  that  have 
WON  the  biggest  audience. 

Let  ns  send  yon  samples  of  our  col¬ 
ored  comies,  daily  and  Sunday 
Pages  •»  Hack  and  colors. 

Newspaper  Feature  Service 

U.  KOBNIGSBERG,  Manager 
i7  watT  J9T*  iT..  Ntw  Yoaa 

The  True  News 

— FI^T- 

Always- Accurately 

InteniatioDal  News  Service 

World  Bldg.  New  York 


The 

Pittsburgh  ^ 
Post  ^^1^ 

has  the  sec- 

ond  iarg-  ^ 

est  morning 

and  Sunday  circulation 

in  Pittsburgh. 


Take  It  To 

POWERS 

Open  24  Hours  out  of  24 

The  Fastest  Engravers 
on  Earth 

Powers  Photo  Engraving  Co. 

154  Nassau  St.,  Tribune  Bldg. 
New  York  City  ' 


new.tpaper  experience  In  all  capacities, 
non-drinker,  and  always  working.  Pre¬ 
fer  to  accept  proposition  where  salary 
increa.ses  depend  upon  results.  Addre.ss 
A  560,  care  Editor  &  Publisher. 


New  York.  P«>cemli<T  26.  1918. 

The  BnonI  of  Plrpctnm  liavo  cleclarwl  a 
n-ttiilar  anarterly  dlvidond  of  one  and  one  half 
I>or  cent.  (114%)  on  the  prpferrod  raiiltal  atock 
of  tlila  rompany.  payable  January  l.'itli.  1019. 
to  preferrtHl  HtockbolderM  of  record  at  the  cloao 
of  bUHincNa  January  Ctli.  1910. 

OWEN  snEPHERn,  TreaHitror. 
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FOR  SALE 

DUPLEX  12-Page  Flat  Bed 
NEWSPAPER  PRINTING 
AND  FOLDING  MACHINE 

Prints  and  folds  a  seven-column 
4-6-8-10-or  12-page  paper  to  yi  or 
page  size  at  4,500  per  hour. 

A  good  press  at  a  reasonable  price. 

WALTER  SCOTT  &  COMPANY 

PLAINFIELD,  NEW  JERSEY 


U.  S.  P.  O.  REPORT 
For  the  period  ending  Oct.  1,  1918 

The  New  Orleans  Item 

Daily  . 70,964 

Sunday  . 90,242 

Average  . 73,703 

Foreign  repretmtatlve* 

TBB  JOHN  BCDD  COUPANT 
New  Tort  CbirMO  8t.  Loai* 


Canadian  Press  Clippings 

The  problem  of  coTerlnc  the  CanadUo 
Field  ta  aniwcred  b;  obtalolnc  tba  aerelce 
of 

The  Dominion  Press 
Clipping  Agency 

which  firea  the  cllpplnca  on  all  mattera  of 
tntereat  to  70B,  printed  In  arer  95  per  cent, 
of  tbe  new^apera  and  publlcatlona  of 
CANADA. 

We  corer  eaerj  foot  of  Canada  and  New¬ 
foundland  at  onr  bead  office. 

74-79  CHUBCH  8T.,  TOBONTO.  CAN. 

Price  of  aerrlce,  reaular  preaa  clipping 
ratea — apectal  ratea  and  dlaconnta  to  Trade 
and  Newapapera. 


Sales  Facts 


Locate  the  weak  spot8  in  your 
Boston  Sales  Campaign  and 
strengthen  them.  Others  are 
doing  it.  We  will  help  you 
analyze  this  territory.  Write 
the 

Merchandising  Service  Depart¬ 
ment  of  tbe 

'Boston  Americaoi 


FOR  SALE 

A  Scott  Press  with  stereotype 
equipment;  5  linotype  models,  2,  4 
and  S.  The  property  was  owned  by 
the  Lynn  News  Company,  recently 
taken  over  by  the  Lynn  Telegram. 
Also  Keystone  Type  Equipment  and 
many  fonts  of  the  latest  display  type. 
Apply, 

LYNN  TELEGRAM-NEWS 

LYNN,  MASS. 


Hemstreet^s 

PRESS  CLIPPINGS 

Tenth  Avenue  at  45th  Street 
New  York 


TIPS  FOR  THE  AD 
MANAGER 


K.  \V.  Ayer  &  Son,  Philadelphia. 
Airain  placing  orders  with  some  news- 
paper.s  for  Curtis  Publishing  Company. 

Gbokue  Batten  Company,  Fourth  Ave¬ 
nue  Building.  Placing  some  orders  with 
newspapers  for  Whiting  Motor  Com¬ 
pany,  Mercer  motor  cars. 

Brumfield  &  Co.,  45  West  34th  Street. 
Placing  adverti.sing  for  W.  Atlee  Bur- 
l)oe  Company. 

Bl-sh  Advertising  Company,  130  West 
42d  Street.  Placing  orders  with  news¬ 
papers  in  cities  where  National  Shirt 
Sliop  has  stores  for  National  Shirt  Shop. 

Cramer-Krasselt  Company,  Milwau¬ 
kee.  Placing  advertising  for  Menominee 
Motor  Truck  Company. 

Cuitchfieu)  Company,  CTiicago.  Plac¬ 
ing  12-in.  4-col.  orders  with  newspapers 
generally  for  American  Radiator  Com¬ 
pany. 

R.  A.  Foley  Agency,  Philadelphia. 
Reported  to  be  planning  to  place  ordeis 
with  new.spapers  in  January  for  Liggett 
&  Myers  Toliacco  Company. 

C.  S.  Halixiwell.  103  Park  Avenue. 
Reported  will  place  advertising  for  New 
Republic  Magazine  and  Turner  Con¬ 
struction  Company. 

Hanff-Metzger,  95  Madison  Avenue. 
Again  placing  orders  with  newspapers 
in  various  .sections  for  Chamberlain  Ho¬ 
tel. 

Martin  V.  Kei.ley  Company,  Toledo. 
Making  5,000-1.  contracts  with  news¬ 
papers  in  various  sections  for  Lexing¬ 
ton  Motor  Company. 

Klau-Van  Pietersom-Dcnlap,  Mil¬ 
waukee.  Will  shortly  place  orders  witli 
newspai>or.s  for  Harley  Davidson  Motor 
Company. 

H.  H.  Levey.  Marbridge  Building. 
Again  placing  orders  with  newspapers 
on  trade  l>a.si.<i  for  Martinique  Hotel. 

H.  K.  McCann  Company,  61  Broad¬ 
way.  Placing  orders  with  some  PaciPc 
Coa.st  new.spapers  for  Funk  &  Wagnai’s 
Company. 

McJcnkin  Advertising  Company,  Chi¬ 
cago.  Placing  adverti.sing  for  Indiana 
Truck  Company. 

Merchandising  Service  Corporatio't, 
Chicago.  Again  making  2,000-1.  con¬ 
tracts  with  some  Middle  West  news¬ 
papers  for  Royal  Tailors. 

MUR.SB  International  Agency,  449 
F'ourth  Avenue.  Again  placing  2%  Ir.. 
2  t.  a  w.  52  t.  orders  with  some  Penn¬ 
sylvania  newspapers  for  Rumford  Chem¬ 
ical  Company. 

J.  W.  Morton  Agency,  23  Irving  Place. 
Placing  280-1.  1-t.  orders  with  new.spa¬ 
pers  generally  for  Kops  Bros.,  “Nemo” 
Corsets. 

Mobiji  &  CoTiNH,  Utiea,  N.  Y.  Again 
placing  orders  with  .some  farm  papers 
for  American  Separator  Company. 

P.  F.  O'Keefe  Ageincy,  Boston.  Plac¬ 
ing  orders  with  some  New  York  State 
rewHiiapers  for  Tam.^in  Tea  Company. 

Calkins  &  Holden,  Inc.,  250  Fifth 
Avenue.  Will  place  adverti.sing  for 
Sherwin-Williams  Company. 

S.  Grevb  Agency.  St.  Paul.  Will  place 
the  account  of  Noyes  Brothers  &  Cutler, 
Webster  Chemical  Company’s  products. 


Redfield  Advertising  Agency,  34  West 
33d  Street.  Again  placing  orders  with 
newspapers  in  various  sections  for 
American  Lead  I’encil  Company. 

Frank  Sesa.man,  Inc.,  470  Fourth  Ave¬ 
nue.  Placing  orders  with  a  selected  list 
of  newspapers  for  Liggett  &  Myers  To¬ 
bacco  Company,  ‘'Chesterfield  Cigar¬ 
ettes,”  and  placing  new  schedules  with 
some  Southern  newspapers  for  the  same 
company’s  “Picayune  Cigarettes.” 

Street  &  Finney,  Inc.,  New  York. 
Will  handle  advertising  for  Liberty  Mu¬ 
tual  Insurance  Company., 

Thomas  Advertising  Service,  Jackson¬ 
ville,  Fla,  Again  making  5,000-1.  con¬ 
tracts  with  newspapers  in  various  sec¬ 
tions  for  Florida  Citrus  Exchangre. 

Louis  V.  Urmy,  41  Park  Row,  Again 
placing  orders  with  a  few  newspapers 
in  various  sections  for  De  Laval  Sep¬ 
arator  Company. 

Wales  Advertising  Company,  110 
West  41st  Street.  Placing  orders  with 
some  New  England  newspapers  for 
Munn  &  Co. 

Williams  &  Cunningham,  Chicago. 
IVill  handle  the  advertising  for  Morris 
&  Co. 

Lord  &  Thomas,  Chicago.  Will  handle 
adverti.sing  for  Frantz  Premier  Com¬ 
pany,  and  is  again  placing  1,000-1.  or¬ 
ders  with  newspapers  In  various  sections 
for  Funk  &  Wagnalls  Company. 

A.  McKim,  Limited,  Advertising 
Agency,  Montreal,  is  to  put  on  a  big 
advertising  campaign  next  week  for 
the  Salvation  Army  to  raise  $1,000,000. 
The  Salvation  Army  will  use  the  money 
for  recon.struction  work  and  In  aid  of 
the  returning  soldiers.  Paid  advertis¬ 
ing  has  been  succes.sful  in  raising  hun¬ 
dreds  of  millions  of  dollars  in  Canada 
during  the  past  four  years,  and  it  Is 
confidently  expected  that  the  coming 
adv'ertlsing  campaign  will  easily  secure 
the  million  sought  by  the  Salvation 
Army. 

Ge»kgb  Batten  Company,  381  Fourth 
Avenue.  Again  placing  advertising  for 
Bayer  Company,  “Aspirin”  Tablets. 

L.  S.  GoiJ)Smith,  244  Fifth  Avenue. 
Will  place  advertising  for  The  Bauman 
Clothing  Corporation, '  “Wcarpledge” 
Clothes  for  Boys. 

Frank  Seaman,  Inc.,  470  Fourth  Ave¬ 
nue.  Will  make  up  lists  during  the 
next  thirty  to  sixty  days,  using  news¬ 
papers  for  Jo.seph  Burnett  Company, 
“Burnett’s  Extracts.” 

Erwin  &  Wasey,  Chicago.  Will  place 
the  account  of  Burke  &  James,  Inc., 
“Rexo”  oamera.s,  films  and  supplies. 

H.  S.  Howland  Advertisino  Agency, 
20  Broad  Street.  Will  make  up  li.sts  In 
about  sixty  days,  u.sing  magazines  and 
new.spapers,  for  A.  A,  Vantlne  &  Co. 

Gurney  Heattjr  Manufacturing  Com¬ 
pany,  Boston.  Will  make  up  lists  in 
February,  using  new.spaper.s,  magazines 
and  trade  papers,  and  the  advertising 
will  be  placed  direct. 

Hoyt’s  Service,  Inc.,  116  West  32d 
Street.  Will  place  advertising  for  Man¬ 
hattan  Soap  Company,  using  news¬ 
papers. 

Kirtland-Engel  Company,  Chicago. 
Will  place  adverti.sing  for  Manhattan 
Soap  Company,  using  newspaiiers. 

W.  A,  Patter-son  Company,  1  Madi.son 
Avenue.  Reported  to  be  agrain  making 
up  a  ll.st  of  new.spapers  for  Dr.  I.  W. 
Lyon  Sons. 


COLLIN  ARMSTRONG.  INC., 
Advertising  and  Sales  Service, 
1457  Broadway,  New  York. 

FRANK,  ALBERT  ft  CO., 

26-28  Beaver  St.,  New  York. 

Tel.  Broad  3831. 


Publishers’  Representative 

O’FLAHERTY’S  NEW  YORK 
SUBURBAN  LIST 
225  W.  39th  St.,  New  York 

Tel.  Bryant  6875 _ 

4*  4*  4*  4* 

THE  ELUS  SERVICE 

”  ”  ■'  cS\x>arthmore.,*Pa. 

Offering 

•  A.  “Different" Sunday  School  Lesson 

Ton  MUST  Use  the 
LOS  ANGELES 

EXAMINER 

ta  cover  tlic  GREAT  SOUTHWEST 
SaDdaY  Oreulatioii  |  CA  AAA 

MORE  THAN  lOUjUW 

Member  ^  >  B.C. 


Now  that  the  automobile  is  once 
more  coming  into  its  own 

YOU  NEED  A 

MOTOR  SERVICE 

We  have  it— and  by  an  expert 


The  International  Syndicate 

Features  for  Newspapers 
Est’d  1899  BALTIMORE,  MD. 


THE  McCLURE 
NEWSPAPER 
SYNDICATE 

supplies  continuous  daily  and  week¬ 
ly  services  that  make  and 
hold  home  circulation 

ALSO 

niK  Special  Featorea  on  Timely 
Topica  by  I.eadinic  Writera. 
Send  for  our  complete  list  and  partic- 
uliirs  of  our  forthoomlnE  etar  features 
by  Frank  H.  SImonda,  John  I,. 
Bnideraton  and  Montnane  Ginaa. 

120  West  32nd  Street,  New  York 


TODAY’S 

HOUSEWIFE 

One  of  the  necessary  magazines 
in  the  present  crisis  in  world  af¬ 
fairs — A  National  Authority  on 
better  home  making. 

GEORGE  A.  McCLELLAN 
President 


3ii|r 

ptlaburg  Sispatch 

reduces  to  the  minimum  all 
chance  in  advertising  expendi¬ 
tures. 

WALLACE  O.  BROOKE 
Brunawick  Building,  New  York 
THE  FORD-PARSONS  OO.. 

Peoples  Oaa  Building,  Chicago 
H.  C.  ROOK 

Real  Estate  Trust  Building,  Phlladelpbla 
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IT  WAS  MUNITIONS 
NOW  IT  IS  FOOD 

Canada  Will  Answer  the  Call 

The  American  Continent  must  feed  Europe. 

Even  Cermany  must  be  fed.  Dead  Germans  cannot  ndiabilitate  Belgium  and  Northern  France. 

Canada’s  potentiality  for  food  production  is  enormous.  The  Federal  and  Provincial  Governments  of  the  Dominion 
are  using  eveiy  resource  to  foster  the  development  of  agriculture.  Special  efforts  will  be  made  to  meet  the  export  require¬ 
ments  of  the  coming  years. 

As  a  mere  incident,  Canadians  will  continue  to  make  money.  Munition  plants  are  closed  or  are  engaged  on  the  pro¬ 
duction  of  staples;  but  the  farms  are  wdde  open  and  there  will  be  little  unwilling  idleness  during  peace  re-establishment. 

A  good  portion  of  the  money  made  by  Canadians  will  be  si>ent  on  imported  goods,  and  the  American  manufacturer 
has  the  vantage-ground  for  supi)lying  the  demand. 

American  goods  find  a  ready  sale  in  Canada  when  Canadians  are  made  familiar  with  the  brands  through  the  adver¬ 
tising  columns  of  the  leading  daily  papers  of  the  most  popu  Ions  section  of  the  Dominion. 


PROVINCE  OF  ONTARIO 
Population  2,523,274 


Lina* 

Circulation  2,500 — 10,000 


Border  Cities  Star  (Windsor) 

10,373 

.03 

.03 

*Brantford  Courier  . 

. (E) 

5,093 

.015 

.01 

*Galt  Reporter . 

. (E) 

3,999 

.0157 

.01 

Guelph  Mercury  . 

. (E) 

3,315 

.015 

.010 

Hamilton  Spectator . 

. (E) 

30,357 

.0550 

.05 

*  Hamilton  Herald  . 

. (E) 

18,479 

.04 

.0350 

Kingston  British  Whig . 

. (E) 

6,177 

.02 

.015 

London  Adrertiser . 

.  (MN&E) 

40,580 

.06 

.05 

London  Free  Pres* . 

.  (MNAE) 

39,973 

.06 

.05 

Peterborough  Examiner  .... 

. (E) 

5,800 

.017 

.0128 

*Samia  Canadian  Obserrer  . 

. (E) 

3,260 

.0172 

.0107 

Stratford  Herald  . 

. (E) 

3,019 

.01 

.0071 

St.  Thomas  Times-Journal  . 

. (E) 

9,000 

.025 

.0175 

St.  Catharines  Standard  .  .  . 

. (E) 

8,004 

.025 

.015 

Toronto  Globe  . 

. (M) 

83,302 

.12 

.09 

*Toronto  News  . 

. (E) 

49,000 

.06 

.05 

Lina* 

Circulation  2,500 — 10,000 

Toronto  SUr . (E)  78,709  .11  .0850 

Toronto  SUr . (S)  60,276  .0850  .07 

Toronto  World  . (M)  41,214  .095  .06 

Toronto  World . (S)  89,614  .11  .08 


PROVINCE  OF  QUEBEC 
Population  2,002,731 — English  397,392 
French  1,605,339 


Linas 

Circulation  2,500 — 10,000 


Montreal  Gazette  (3c. -$8  yr.)  .  .  . 

.(M) 

36,873 

.085 

.07 

Montreal  La  Presse . 

.(E) 

154,905 

.12 

.10 

Montreal  Le  DeToir  (2c.>55  yr.) 

.(E) 

20,337 

.05 

.04 

Montreal  Star  . 

.(E) 

110,820 

.12 

.1050 

Quebec  Le  Soleil  . 

.(E) 

35,275 

.06 

.06 

Sherbrooke  Record  . 

(E) 

10,274 

.03 

.0250 

*Puhli*hars’  statement,  March  31*t,  1918. 

Other  ratings,  A.  B.  C.  net  circulation  statements  for  6  months’  period. 


Written  and  prepared  by  George  F.  Hobart. 
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AMERICA’S 

PROGRKSIVE  DAILIES 

Newspapers  which  through  broader  recognition  of  the  service 
rendered  by  the  advertising  agents  are  helping  to  bring 
newspaper  advertising  into  its  own. 


CORRECTED  UP  TO  JAN.  2,  1919 


ARKANSAS 
Little  Rock,  Democrat 
Ft.  Smith,  Times  Record 
Ft.  Smith,  Southwest  American 
CALIFORNIA 
Chico,  Enterprise 
Coming,  Observer 
San  Jose,  Mercury 
CANADA 
Montreal,  Star 
Edmonton,  Bulletin 
Monckton,  (N.  B.)  Times 
Toronto,  Daily  News 
COLORADO 
Durango,  Democrat 
CONNECTICUT 
Meriden,  Record 
FLORIDA 

St.  Petersburg,  Independent 
Tallahassee,  Democrat 
GEORGIA 
Augusta,  Chronicle 
ILLINOIS 

Belleville,  News-Democrat 
Quincy,  Journal 
Clinton,  Journal 
Bloomington,  Bulletin 
Bloomington,  Pantagraph 
Streator,  Independent-Times 
Chicago,  Daily  Jewish  Courier 
Peoria,  Journal 
Urbana,  Courier 
INDIANA 

South  Bend,  News-Tribune 
Lafayette,  Journal 
IOWA 

Des  Moines,  Register -Tribune 
Burlington,  Hawkeye 
Washington,  Journal 
Ft.  Dodge,  Messenger 
Sioux  City,  Tribune 


KANSAS 

Fredonia,  Daily  Herald 
KENTUCKY 
Paducah,  Evening  Sun 
LOUISIANA 
Shreveport,  Journal 
MAINE 

Waterville,  Sentinel 
MASSACHUSETTS 
North  Adams,  Herald 
Wm-cester,  Evening  Post 
Lowell,  Courier -Citizen 
MICHIGAN 
Lansing,  State  Journal 
Ludington,  Daily  News 
NEBRASKA 
Omaha,  World-Herald 
Hastings,  Tribune 
Baatrice,  Daily  Sim 
NEW  YORK 

New  York  City,  The  Globe 
Batavia,  News 
Cohoes,  Dispatch 
Lockport,  Union-Sun-Joumal 
'Jamestown,  Journal 
Gloversville,  Leader -Republican 
Mt.  Vernon,  Argus 
Middletown,  Times-Press 
NEW  HAMPSHIRE 

Manchester,  Union-Leader 
NEW  JERSEY 
Jersey  City,  Jersey  Journal 
Morristown,  Record 
OHIO 

Dayton,  News 
Mansfield,  Shield 
Springfield,  News 
Youngstown,  Vindicator 
Warren,  Daily  Tribune 
Xenia,  Republican 


OKLAHOMA 
Shawnee,  News-Herald 
Bartlesville,  Examiner 
OREGON 

Grant’s  Pass,  Courier 
Marshfield,  Times 
PENNSYLVANIA 
York,  Gazette 
Erie,  Herald 
RHODE  ISLAND 
Pawtucket,  Times 
Woonsock^  Call-Reporter 
.SOUTH  CAROLINA 
Greenville,  Daily  News 
Charleston,  American 
TENNESSEE 
Jackson,  Sun 
TEXAS 

Houston,  Chronicle 
El  Paso,  Times 
Denison,  Herald 
Texarkana,  Texarkanian 
Ft.  Worth,  Record 
Tyler,  Tribune 

Witchia  Falls,  News-Tribune 
Marshall,  Messenger 
VIRGINIA 

Roanoke,  Times-World 
UTAH 

Salt  Lake,  Telegram 
I  Ogden,  Examiner 
Ogden,  Standard 
VERMONT 
Burlington,  Free  Press 
WEST  VIRGINIA 
Clarksburg,  Telegram 
WISCONSIN 
Marinette,  Eagle-Star 
Beloit,  Daily  News 
Racine,  Times-Call 


More  newspapers  are  joining  every  day  and  the  campaign  is  now  an 

assured  success. 

There  are  still  plenty  of  places  on  the  band  wagon  of  prosperity  for 

all  comers. 


If  you  wish  to  join  and  participate  in  the  publicity,  address 
JASON  ROGERS,  Publisher,  New  York  Globe. 


